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5b. Ho-h did you happ>en to start'smoking (ifirst'brand-l—5a):i 


a Who (else) did you know.—either family or acquaintanccs- 


Don’t know 

who smoked (first brand—5a.) w’hen you started I smoking them? 


43 ^ 

43 -Y 


Father . .. 


. 44-11 

Other female relative . . 

_ 

_ 6 

Mother.. ... 

__ 

.2 

Roommate . 


_7 



.3 



_ 8 

Sister ... 


. 4 

Female friend _ 


..9 

Other male reJativie 


..5 

No one else ... 


.0 




Don’t know .. 


. X 



> 
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^aj.WJiat brand of cigarettes do you now smoke most often? 

(RECORD AT LEFT IN COLUMN 6a} 


b. How Ibng have you been smoking (present brands—6a); most 
, • often? 


Less than 3 months . 

3-6 months_„.-l_ 

6-12 months_ 

1 op to 2 years- 


_45-l 

_J 

_ 4 


2 up to 3 years_ 

3 up to 4 years- 

4 years or more_- 

Don’t know- 


7a. What was the last brand you smoked! most regularly before 
. youI smoked (present brand-!—6a)? ('RECORD AT LEFT IN 
. . COLUMN 7a 1.' 


h. (IF DIFFERENCE IN BRAND BETWEEN 6a AND 7a) How 

did you happen i to liave (old brand—7a) and change to 
' (present brand——6a) ? 




. -. 

12i- About how many, cigarettes 

: 1/ j ‘ ' V-- ■.. .L ,, 


.V . .S. . • 

7-15 - 2 

-' 46^ 

1 16-25_3 

! ' 26-35 ___4 


b. Do you 1 feel that you: smoke 

47- 

amount you smoke is all r.i 


Don’t know.47-V 

c. Who (else) did you'know—either family ■ or acquaintances— 


that smoked (present brand—6a) when you changed to them? 

(DOUBLE RECORD) ■ 

Father . . -. 

_48-l 

Other female! relative 

6 


. 2 


7' 

Brother_ 

_3 

Male friend!.-.. 

.8 


^4 


9 

Other male relative.. 

_5 

No one else ... 

Don’t know ___ 

. 0 

X 


8 . I* I there any other' brand'that you smoke fairly often just for a 
change from your regular brand?; (RECORD ATi LEFT IN COL¬ 
UMN 8: MULTIPLE RECORD IF NECESSARY): 


9'0. During the past sii* months, have you tried any different 
brands from the ones you normally smoke? By “triedl’ 
mean you smoked at least a pack of them. ('If "yes'*): W'ha*^ 
was the last brand! you tri^ at le^st ai par*' of?; (RECOiRO 
AT L'EFT iH COLUMN 9d) 


b. Wihy didh’t you change permanently to (brand tried last-9a)7 


Don’t: know-3Ch-Y 


10. If you were to select a brand!oficigarettes based purely on its 
advertising and : nothing else,, which . brand would you select? 

(RECORD AT LEFT'IN COLUMN 10)1 


11a.: Now the other way around—is there some one brand of 
dgarettes lyou would like to avoid more, than the others i just, 
because of its advertising? ('RECORD AT LEFT IN CO:L- 
UMN lie) 


b. What don’t you like about the advertising?' 


..52-Y 


36-45_53-5 i 

46-55 _6 

56 or more ;_7 

Don’t know-81 


Tbo many 
All right 
Don't know 


. 53-9 

.0 

_X 


IF SMOKES FILTER TIPS (F) IN 6a, CONTINUE. 
IP SMOKES KING SIZE (K) IN 6aj SKIP TO'16. 

IP SMOKES REULAR SiZE IR) IN 6e. SKIP TO 18. 


IF SMOKES ••ROLL' YOUR OWN” 0:R NO REGULAR BRAND IN 
6a. SKIP'TO 20. 


FILTER TIPS 


13. Why do you smoke filter. d{>s rather tham non-filter tip 
cigarettes? 


Don’t know.. 


Ill-Y 


141i. Are; there any times or circumstances when you like to smoke 
a nondllter cigarette?' 


12-1 (Ask b) 


No_ 

Don’ll know 


(Skip to 1!5) 

...3 


b. Under what circumstances do you like to smoke them? 


Don't Icnow.___14—Y 


Source: https://ww\|4iafi|ustrydocunnents.ucsf.edu/docs/jshk0000 
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ISa. Besides (present brand in 6a> whaC other filter tip ciga* 
rettes have you tried during the:past year—by triedj,! mean 
tried at least a pack of : them?. 

Herbert Tareyton_ 



' ’ " I- M ' . 

3 



4i 


Ci\A Gold 





): (Ask b) 




- 3 


Vogue 

_9l 


' ■ Winttnn, 

Oi 



_ xl 


None or. donlt know_ 

_Y 

(Skip to 24) 

b. WTiy do you! prefer (present brand in 6a) 

to other brands 


of^ fiJter tips? 


16- 

17- 

Don it know_17-Y I 


(Skip 
to 24) 


16. W’hy, do : you I smoke king size cigarettes. instead of regular 
size? 


10 - 


II- 

Don’t know_II-Y 

17a- Are there any times or circumstances when you like to 
•moke a regular size cigarette? 

Yes ... 

No_ 


_l2-i: (Atkb) 

_ 2\ 


(S'kIptb>20J 

Don’t know___3) 

b; Uhder what circumstances db you like to cnoke them?: 

13- 


14- 


E)on’t know .._14-y 


(Skip 

to 

20 ) 


RiCGUlAR : S:IZ€ 

ll8. ^ hy do you prefer regularrsize cigarettes to king-size ciga-i 
rettes? 


10 - 

11- 

Don’t know_11-Y 


19a- Are there any times lOf circumstances when you like to moke 
a king; size cigarette?, ^ . ' 

Yes___12-1 (Askb) 


No_ 

Don’t know . 


(Skip to 20)' 


b. Under what circumstances do you like to smoke them? 

■ 14 ^' 

Don’t know_14^Y 

)(INC AND REGULAR 


20a. Have you tried any filter tip cigarencs diiring the past year 


—by tried, I mean 

tried at least a pack of. them? 


Y« 

.. 13-1 (Askb) 


No .. 

^ (Sklbto21) 

What brands have 

you tried at 

least a pack of during the 

past year?. 



Herbert Tareyton . 

K-^nr 

16-1 


_2: 

Viceroy ... 8 

L a: Ml_ 

_3 

Vogue_9 

Mi.rlUvorr, 

_4 

Winston . 0 

Old Gold_ 

5 

Other_X 

Parliament - 

_6i 

None or don't know_Y 


21. What d<bn’t you like about filter: tip cigarettes? 


Don’t know 


. 18 -Y 


22a,i Are there any: times:or circumstances when you like to smoke 
a filterrtip cigarette? 

Yes_19-1 (Askb) 


No._ 

Don’t know. 


(Sklpto23) 


b. Under what circumstances do you like to smoke them? 

20- 

21- 


Dcn’t know 


21-Y 


23. Jost as a guess, would I you cixpect that they will improve the 
taste of filtefTtip cig.arenes diiring the next few years; or that 
they won't be able to do anything to really improve the; taste 
of filter tips? 

Expect taste to improve__22-1-1 

Won’t be able to improve taste_2 

Don’t know_______3 


Source: https://ww\/j|«iiifilustrydocunnents.ucsf.edu/docs/jshl^OO 
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ASK All SMOKERS 


24^. Nbw comparing ^ter and non-filter dgarattn on a couple of 
points: whichl do you think draws easier—filter or non-filter 
dgarettea? - 

-i: . _.v ^... 


Filter __ 

Non-filter - 

No difference (vol). _ 
Don’t know _ 



b. 

Milder 
_23-5 

__6 

:_7 


Tastes 

better 


23-9 
_0 


b. Which do you think is milder^ 
(RECORD ASOVE) 


-filter or non-filter cigarettes? 


c. Which db you think tastes betteir^filter or non-tfiJter cigat 
. rettes? (RECORD ABOVE) 

25. All things considered, which do yjou think does i the best job 
of filtering—the tobacco itself or a built-in filter? 


Tobacco itself_24-1 

Built-in filler_ 2 

Both equal (vol.)_3 

Don’t' know_4 


26. Now here is a list of: specific thing# a manufacturer might do 
to try to increase sales of his i cigarette*' among: college stu¬ 
dents. Which 2 or. 3 of them do youithihk would do the most 
to increase sale# of aibrand over'a periodhf time? (HAND 


RESPONDENT WHITE CARO) 

Advertise on college radio_2^1' 

Put on a good radio program over regular network:_2 

Try to get stores around here to push his brand_3 

Advertise in college paper_4 

Special sales# like seilihg two packs for the price 

of:one ___5 

Get some key students itb start using his brand_6 

Run campus contests with prij^es_7 

Put on a, good TV' show._8 

Give out free packages of cigarette#_9 

Show a documentary film of how cigarettes are 

madi_ 0 

Nbne or don’t know_X 


27. On the theory that'there is such a thing ai "follow.the leader',” 
what 2 or 3 types of people here on campus would be the best 
for a cigarette manufacturer to get to smoke hit brand? 


26- 


27- 


Don’t know_27-Y 


2Ba- Have any students Here on campus been passing out free 
cigarette# for students to try; during this past year? 


(Ask b) 
(SklpiD 293 


b. What brands do you know of: that have been passed out? 

b. _ ± _ 

Donor 

Brands c.. not 

passed Respondent Donor Noim- soldi 
'' out given_sold press-ion (voUi 


Ye# _28-1 

.No_2j 

Don’t know_3/ 


Camel_2^1_31-1 

Clavalier_-2 2 

Chesterfield I _ _3i 3 

Herbert Tareyton_4 4 




.6 

.6 . 

.34-4 

5 

6 

L Sc M_ 

_7' _ 

_7 - 

_34-7 _ 

_8 _ 

_9 

Lucky Strike . . 

_8 __ 

_8 . 

... 34-0 ... 

_X 

_Y 



.. 9 

9 

35-1 

j2 

1 

Old Gold . 

_30-1 

_32-1 

-_3:5-^ 

.5 

_6 

Pall Mall . 

.2 

.. 2 

_35-7 

_8 

_9 

Parliament _ 

..3 

....3; 

_ .. 35-0 

_X 

_Y 


Philip Morris I _ 4 

V'iccroy _ 5 

Vogue _ 6 

W’inston_ 7 


.. 4' — 36-1 

_5 36-4 

_6 ^....36-7 

_7 36-0 



Other __8 _8 

Don’t' know __9 _9' 


c, (ASK FOR EACHIBRAND checked IN b) Were you given 
(brand) to try? (RECORD ABOVE) 


d. (ASK FOR EACH BRAND CHECKED IN c) Now how about 
the person who w^as giving our the (brand given) 

—^lid you fe"'. he (or she)'was really, sold personally on that 
brand! of cigarettes or didn’t yiuui have any. impression on 
this one way or the: other? (RECORD ABOVE) 


25. Recently; many, changes Have been made in cigarettes in an 
attempt to make them more to: the liking;of smokers. Have 
you anv suggestions for other changes that would tnakle ciga¬ 
rettes i more to your liking? 


37 - 


Don’t know.'_37-Y 


I' 
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34a. Did you happen to buy any cigarettes yesterday, either for 
yourself or someone else? 

Yes —71-1 (Aik bl 

No _2 (Skip fo d] 


b. How many did you buy? 

By the pack 


By the carton 


[iwrite Ib ^1 
"rwriTe IiT^] 


c. Where did you buy them—here on campus i or somewhere 
else? And at what kind of place? 


Bought 

yiesterday 


On campus 

Caieteria or restaurant 
Campus store___ 


Vending machine in store :or 
restaurant'__ 


V^ding machine elsewhere 
(dorm, fraternity* etcJ 


Off campus 

Cafeteria or restaurant' _ 6: 

Grocery or supermarket;_7' 

Drugstore __8 

News*cigar stand or store_9 

Vending machine. 0 

Other _ X 


V^'^***^ . ^(Ask e) 

'16 351 


d. Where do you most often buy your cigarettesr—here on cam¬ 
pus,: or somewhere else? And at what kind of place?' ('RE¬ 
CORD ABOYE) 


Do you usually buy them i by the: pack or by; the carton?; 

Pack _75-1 

Carton _ 2 


(ASK ALL M'ENll 


b. What brand! of tobacco: do you usually use? 

Prince Albert _554-1 Edgeworth . 

Half &; Half ._.2 George Washington! 

V'elvet . . _3 Old Briar . 

Sir ^'altcri Raleigh 4 Holiday 


Kentucky Club 

Model .. 

Union Leader . 
Granger - 


Bond Street 
Briggs 
Revelation 
Other 

Don’t know 


ASK EViERrONE 

3«a. Do you have a college radio station? 

Yes_57-1! I A ik bl 

No_2 (Skip to 37)1 


b. About how often do you listen to it—almost daily;, several 
times a week, about once a week, less often than that or d6 
you I never listen to it? ' 


Daily__57-3. 

Several times a week_4 ' 

. / (Ask e) 

Once a week_5 4 

Less often_6/ 

Never_7 (Skip to 371 

c. Do they have any dgarecte advertising on it? 


Yes _ 

No _ 

Don’t know . 


. 58-7 (ASk dl 


d. How do you feel about the column—d6 you like it, dislike 
itj or feel sort of so-so about ii? 

Like __59-1 (Skip to ti) 

Dislike - 2 )! 

/ (Aske) 

Feel so-so _3/. 

Never read (voL):-- 4/1 

>1 (Skip to 3B} 
Don't know _ 3 ) 


e. U’hy don’t: you like it? 


353 . Do you now ever smoke a pipe (as much as once a week)? 

Yesj_54-1 (Ask b) 

No_2 (Skip to 36) 


f., Have y'ou noticed what product; Max Shulman promotes? 

(DON’T SUOGESTi ANSWERS) 


"Cigarettes” ( Don't; know brand I 

Phdip Morris ___ 

Marlboro ____ 

Parliament 


Other cigarettes 
Other products! 
Donlt know. 


Source: https://wwiyndustrydocunnents.ucsf.edu/docs/jshkOOOO 



Y« .. 

57-8 


No 

. 9 



.. 0 

37it. C)o you 

read your college new’sp.aper ■ regulirlyi, only 

occa- 

sionally, 

or practically never? 



Regularly: - 58-1 ), , 

. (Ask b) 

Occasionally _ 2j 

' 


Never .. ... 3; (Skip; to 

381 

b. Do they 

have any cigarette advertising in it? 



Yesi ... 

58^4 


No _ 

_5 


Don’t know .. . ... 

. 6 ] 

c., Do' they 

carry a column by; Max Shulman in it? 



t’SG^S^TOOT 


















38^. About how often have ypu been luteaing to radio broad-* 
caats during this past winter and I spring, (mot counting your 
college radio)—almost daily, several times a week, about 
once a week, less often than that, or not at all? 

^ , Daily: - 

Several Itimes / 

a week _2 ? I Ask 

' • About once a 
O ' week _ 3 / 

b. Here is a list of: different, kinds of programs. Would you 

look through the list and then tell me which one or two 


Mnds of radio programs you. like the* best? (HAND 

RESPONDENT GREEN CARD) 

28b. 39b. 

■ ’ " ■ ' Radio TV 

Weather reports*_63-1' ' J_65-1 

Qassical music_2 2 

Straight comedy prograins..3' 3 

Variety programs - 4 4 

News broadcasts_5 3 

Old familiar music_6_6 

Popular and dance music_7_ 7 

Quiz programs___ 8 8 

Sports events*_9 9 

Serial dramas -- 0 0 

Serious:plays _X X 

Light plays _ Y Y 


39c. Ac what hours do you usually watch television? 

Morning Aftemoo:n Evening : 


Before 8. 69^ 12 ♦ 1 -.70^1 6 - 7 -.-.70-7 

8- 9_7 1.2_2 7.8 -8 

9- 10_8 2.3 _3 8-9_9 

10- 111_9 3-4!_4 9-10 -0 

H; - 12 _0 4 - 5_3 After 10-X 

5-6_ 6 


40 . Now this is all except .for a couple of questions od beverages 
—Roughly, about how often do you d^ink (coffee,. etc.)! 
around this time of year—more than once a day, once: a 
dayv; several I times 1 a 1 week, once a week, less often than that, 
or never? 



a. 

Coffee 

Tie a 

c. 

NEilk: 

A 

Highball! 

or 

cocktail 

e. 

Beer 

Several times 






daily .... ... 

._..71^1 

.-.72-1 

_..73-l 

.74-1 

.75-1 

3 dsy . __ 

_ 2 

2 

2 

_ 2 

_ 2 

Several times 







__3 

_3 

_3 

.3 

_3 

Once a week 

_ ...A 

__4 

_4 

_.4! 

_4 

Less:often . 

..3 

... 5' 

._..5 

5 

_5 

Never . 

.. 6 

6 

6 

. 6 

_ 6 

Don:t kno 

w. _7 

.—.7 

_7 

.. 7 

.7 


FACrrUAL, 


Less often-4 ' {Skin 


Discussions of public issues 64-1 . 66 - 1 ' 

Religious programs -2 -2 

Movie* __XXXX -3 

Documentaries ---4 . -4 


Sex:: 

Male . ..76-1 

Female. 2 


None -5 

Don’t know -6 



Age: 


Under 16 ---76-3 

16 _4 


Cl. At what hours do 

you usually: listen 

to the radio?; 

17 .. 

____5 

hfoming 

Aftemonn 1 

Ev!enin!r 

18 .. . 

---- 6 

Before 8 _67-1 

12 - 1 .- 68-1 

6 - 7 _ 68-7 

19 .... 

--7 

8 - 9_ 2 

1 - 2 . 2 

7-8 ..._ 8 

2 D . 

____ 8 

0 -. 1 n ^ 

2 .3 .._ 3 

8 , 9 :.. 9 

21 _ 

.- -.-.9 

10 . 1 :] 4 

3 - 4 . . 4 

9 - 10 _ . 0 

22424 

... ... 0 

11 - 12 _5 

4 - 5 . . 5 

After 10 .. X 

25: -r 

over .... ..X: 


5-6 6 


Location 

of; studc.ir'sihornet 


39^ About how often Have you be^en watohing television during 
this: past winter and spring-—almost dailv% several times a 
week, about once a week, less often than.that, or not at all? 

Daili 69-1 j 

Several times / often 4)' . 

, . 2 lAsk b), ; '5‘'P 

About once \ Not at all . 5 ) 

a week 3:/ 


b. Here is a list: of different: kinds of programs,* ^'ould you 
look through the list and then tell: me: which - o:ne or two 
kinds of tdevision programs you like the best? 


(RECORD ABOVE) 


New Eng,land ./8-I-1I 

Middle ■ Atlantic . .2 

East North Gentral .3 

West North I Central .4 

South Atlantic . 5: 

East South Central . 6 

W'est South Central .....7 

Mountain or Pacific . _ 8 


Intenv iewerls Initials 


Respondtint No. 


Glass: 


Freshman . . 

77-1 

Sophomore . __ 

_2 


. 3 


4 . 

Where Live: 


Dormitory..... 

-77-5 

Fraternity or Sorority 

-6 

Own home _ 

_7 

Other ... __ 

_8 

Belong .5 to Sorority 


or Fraternity .. 

77-9 

Not'a member 

_ 0 

Marital Status: 


Married ... _ 

-77-X 

Not married 1 __ 

Y 


Size of Place where 
_ studtint lives: 

Over l.OKXllOOO .79-^11 

3001000 . 1,000,000 .. 2 

lOOlOOO'- 500,000 3 

25,000 - 100,OOO’. ... _.4 

2,500.25,000. 5 

Under 2,500'or rural . . . 6 : 




I 

1 

I 

I 


t 

E 

E 

L 



'N 


Source: https://wwv)^dustrydocunnents.ucsf.edu/docs/jshk0000 
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1 - 1 , 


Job No. 896 April, 1956 


Number 


Compared to a couple ofi >Tar$ ago, would I you say cigarictte 
smoking among college srudenu has' increased, deicreased, or 
stayed afak>ut the same? 


Increased_10-1 

Decreased ____—-2 


Same- 

Don’t knotw 


2a. Do youmow ever smoke cigarettes (as much as a pack a week)? 

Yes_.-_ .- ll-l (Skip to 4)1 

No_- _ 2 ( Ask b) 


b. Did you used to smoke cigarettes (as much as a pack a week)? 

Yes_111-3 (Skip to 3) 

No _. . 4(Ask e) 


c. How does it Happen that you din’t smoke—in' other words,' 
what doiyou have against smoking cigarettes? 


3a. How Ibng ago did you stop smoking cigarettes (so much)? 

Less than year ago __- —14—1 

1 up to 2 years ago- 2 

2 up lo 4 years ago ___3 

4 or more years , ?go _ 4! 

Don't know __ __ __...5 


cigarettes you smoked regulirly? ■ 

Camel . _ 

1^1 

Cavalier .. 

.2 

Chesterfield (R) . 


Chesterfield (K) _ 

.4 

Herbert Tareytom (Rl' 

5 

Herbert Tareyton i (K): 

6 

Herbert Tareyton (F) 

7 

Kent _ 

.8 

Kool (R) _ 

-_,9 

Kool (K) _ 

— 0 

L &: M 

.X 

Lucky Strike _ 

. Y 

Marlboro . 

16-1 

Old Gold (R) . 

.2 

Old Gold (K)_ 

_3 

Old Gold (F) _ 

_4 

' Pall! Mall _ 

_..5 

Parliament _ 

..6 

Philip Morris (|R) 

.7 

Philip Morris (iK) .. _ 

...8 

Raleigh (R);. 

_9 

Raleigh (K) .. 

0 

Regent' (R) ... 

.17-11 

Regent' (K) _ 

. - .2 

Regent (iF)) . 

3 

Spud ... 

. 4 

Viceroy .. „ 

. 5 

Winston .... 

-.6 

Other regular . ... 

. 7 

Other king._ 

. 8 

Other filter .. 

.... 9 

Roll your own .. . 

0 

No regular brand . .. 

- X 

Don't know .. 

cigarettes (so much)? 

Y 


How old were you I when , you started to smoke cig, 3 fettes? 

Under 13 .. . 20-1 

13 Of 14 . .2 

15 or 16 . . _3 

17 or 18'.. . 4 

19 or 20 . -..5 

21 or over . 6 ' 

Don't know_7 


Source: https://wwirw*'*t^ii|^apunnents.ucsf.edu/docs/js 
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Sa. Do you remember what'brand of cigarettes you first started to imolce regularly? 





8 . 

9 a. 

10 . 

11 a. 

9a, 

6 a. 

7a. 

Smoke 

Tried 1 

Likes 

DhlJkes 

Startedi 

Now 

liJsed to 

for 

in last 

adver* 

adver> 

on 

smoke 

smoke 

change 

6 :ffios, 

rising 

tising 

Camel (R) ...21-1 

.24-1 

__27-1 

_30-1 

-.33-1 

.36-1 

—39-1 

Cavalier (K) 2 

_ . 2 

... .. 2 


.. 2 

_ 2 

2 

Chesterfield (R) --3; 

..3 

_3 

_3 

... 3 


_3 1 

Chesterfield (K) -4: 

.4 

_4 

-...4 

.....4! 

i 

) 

Herbert Tareyton!(R)-5 

_5 

_5 

_J 

_5 

) 

) 

Herbert Tareyton; (lO'-^ 

_ 6 

_ 6 

_ 6 

6 

_5 ' 


Herbert Tareyton (F) -7 

_7 

_7 

-_7 

_7 

) 

) 


Kent (IF) _ 

Kool (R) 

_ 8 

- 9 

_ —8 

9 

_ 8 

9 

_ 8 

_ ..9 

_ 8 

_9 

. 8 .8 

1 ) 







..9 -9 : 

(JT) 

.,-0 

0 

- 0 

0 

.. . 0 

) ) 

L & M (F-R) 

X 

. X 

X 

.X 

.. X 








-X -X : 

L a: M (F-K)_ 

. Y 

_Y 

_Y 

_Y 

_Y 

) 1 

Lucky Strike (R): .- 

._ 22 -l 

_.25^1 

.. 2^1 

.31-1 

.. 34-1 

...37-1 .40-1 


2 

. -. 2 

.2 

.^ 

2 

2 . —. 2 

Old Gold . (R) _ 

_3^ 

_3 

_3 

..3 

_3 

} ) 

Old Gold (K) 

4 

4 

4 

.4 

-4 

_3> ... - y> 

Old Gold (F) _ 

.5 

..— 5 

_5 

.5 

_5 

) ) 

Pall Mall (K> _ 

.:'.6 - 

_ 6 

_ 6 

_ 6 

_ 6 

6 .. 6 

Parliament (F) - 

_7 

7 

.7 

.7 

.7 

.. ..7 _7 

Phibp Morrill (R): ..._ 

_ 8 

.. .-'8 

_ 8 

. ...8 

..._ -.- 8 

. .s j • -S'l 

Philip Morris i(K) _ 

..9 

..9 

_9 

.-.9 

-.9 

) ) 

Raleigh: (IR) .-. 

. 0 

_ 6 

. .. 0 

. -. 0 

. 0 

.0^ .. O' 

Raleigh i(K)..- 

_X 

_X 

.. X 

..X 

.X 

): ) 

Rfegem (R):-- 

.23-1 

26-11 

.29-1 

... . 32-1 

.3S-1. 

) ) 

Rfe-gent (K):- 

— - 2 

.. 2 

_ 2 

_ 2 

_ 2 

.. 38-1 :< . 41-1 ! 

v V 

Regent: (F) ____ 

_3 

_3 

_ 3 

_3 

_3 

) ) 








Spud (R) __ 

_4 

4' 

_4 

_-41 

_4 

_ 4 .. 4 


viceroy (iF)_ 

.5 

- 6 

_ 5: 

. ... 6 

6 


Other (F)- 

_ 7 


_7 


Other (K)_ 

.8 

. _.8: _ 

_ 8 


Other (R)i_ 

9 

_9 _ 

_9 


Roll your own -- 

_.o ;| (Skip 

. Oj;(Skip 


(Skip 

None or don’t know. 

. x) *0 6) 

.X) fo loi; 

--xj 

to B) 


5b. How did you happfen to stort'smoking (first brands—5a) ? 


_5 

_5 

..5 

_5 

_ ...6 

... . 6 

.. 6 

fi 

.7 

..7 

...7 

7 

_8 

.-.8 

_8 

..... 8 

.9 

—.9 

-9 

_ .. 9 

xxxx 

XXXX (Skip. 

XXXX 

XXXX 

_X 

.Xto 10) 

_X 

.X' 

(Skip to 12} 


42- 


43- 

Don’t know . 43-Y 

c. ^'Ho (else) did you'know—either family or acquaintanccs-^who smoked (first brand—5a) when you startedismoking them? 

Father ______ . 44—1 Other female relative. .. 6 

Mother ___2 Roommate .... ..... 

Brother .-----—-3 Male friend: ... .. 8 

Sister - .... 4 Female friend .... .9 

Other mali relative ..5 No one else —...-.. 0 

Don't know ____X 



—v 

Source: https://ww\fH«^USl|^documents.ucsf.edu/clocs/jshl|ia000 
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•pa. 

:S... 

■\ C} t '■ •-- 

■* - V"v "’ 

■ Lt4 


'Mm 

'Mm- 

= ^r^: 

-^;k- 


■ ''.“i 


tried at least a padc of them?: 

Herbert'Tareyton _ 
Kent —- 


L ac M_ 

Mfirlboro _ 

Old Gold - 
parliament 

Regent _ 

Viceroy- 

Vogue- 

Wiimoa _ 

Other _ 


ciga'- 

1 19a* Are there any time* or circumstancei when you like to smoke 0 

mean 

■ king size cigarette? 



Va. 

12-1 (Ask lb) 


M*., 

2 ) 



(Skip +0 20) 


Don’t know 

-3} 


(Askb) 


None or don’t kbow-Y (Sklple 24!} 

b. XThy do you prefer (present brand in 6 a)' to other brands 
of filter tip*? 


* V if-:. 


Dpn’t know . 


16- 

17- 

--17-Y / 


(Skip 
to 24) 


KING SIZE 

li 6 . Why do you smoke king! size cigarettes instead of regular 
size? 


X 10- 

11 - 

Don’t know _ 11 -Y 


17a. Are there any' times or circumstances when you like to > 
smoke a regular size cigarette?' ' 


Yea_ 

No_ 

Don’t know- 


^12^1 (Atkbl 


(Sk{pto20] 


b^ Under what circumstances do you like to smoke them? 

IJ- 


(Skip 

to 

20 ) 


Don’t know_14_YJ 


REGULAR SIZE 

18, W'hy. do you prefer reigultar^size cigaretre*' to king-size dga- 
rettes? 


Don’t know . 


_11-Y 


b. Under wHat circumstances db you like to smoke them? 

13^ 

14^ 

E>on’t' know_„14—Y 

KING AND' REGULAR 

20a- Have you tried any filter tip cigarette* during the past year 
-^y tried, 1 mean tried at least a pack of them? 

Ye*_15-1 (Askb) 

No_2 (Skip to 21) 

b. What brands have you tried at least a pack of dhring the 
past year? 


Herbert Tareyton_16^1 

Kent---2 

L & M__3 


Marlboro _ 
Old Gold - 
Parliament 


_4 

-5 

_ 6 


Regent _ 

Viceroy_ 

Vogue- 

Winston_ 

Other_ 


_16-7 


None; or don’t know-Y 

21. What don’t you Hkie about filter tip cigarenea? 

17- 


' Don If know_18-Y 

22 a Are there any times or circumstances when you like to'smoke 
a filter»tip ciguette?. 

Yes_19-1 (Ask b) 

No _^_ 


Don’t know 


(Skip to 23) 


h. Under what circumstances: do you'like to smoke them? 

20 - 

21 - 

Don’t know:_ 21 —Y 

23, Just! as a guess, would]you ejcpeot that: they will improve the 
taste of filter-tip'Cigarettes dunng the next few years, or that' 
they won’t be able to do : anything to ready; improve the tast# 
ofi filter dps? 

Expect taste to improve_ 22 —I: 

Won’t be able to improve taste._2 

Don’t know_ 3 








Source: https://wwyrTibsa*fi4iiydqi;uments.ucsf.edu/docs/jshli@iWB!0 
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ASX All SMOKERS ^ -. • 

24a. Now compAriog filter aad non-filt*r dgarcttet oma couple of 
p.oiots; which dh you think drawiieajier^filter or con.filter 

dgercrtea? 


Filter _ 

Non^filter _ 

Np difference _ 

Don’t knov __ 


Eaaier 

_23-1 

1 _ 2 


h: 

MUder 

_23^5 

_ 6 

_ y 


Tajte* 

better 


23^ 

_ 0 

_X 


25. 


. Which do you think u milder^filter or nonTfiJter cigarettes? 
(RECORD ABO¥E} 

. , v-n.' ^ ■ . ... 

Which do yon think tastes be tte r —filter' or non-filter ciga* 
rcttes? (RECORD ABOVE) ^. 

All I things cDiuidifedJ which do yon think does the best job 
of fiJtering:—(he tobacco itself' or a built-in filter? 

Tobacco itaelf--— 24-1 

- .. Built-in fillter _ 2 


Both equal (ivoLI) . 
Don’t know - 


26. Now here is a list'of specific things:a manufacturer might do 
to try: to increase sales of' His cigarettes among college stu¬ 
dents. Which 2 or 3 of themido you think would do the most 
to increase sales of a brand I over a period of dme? (HAND 
RESPONDENT WHITE CARO) 

_25-1 


Advertise on college radio _ 

t, 

Put on a good radio program over; regular network- 2' 

Try to get stores around here to push his brand_3 

Advertise in collie paper_ _ _ - _4 

Special I sales like selling two packs for the pries 

of ona _5 


Get some key students ito start using his brand— 

Run campus contests %rith prizes_ 

Put on a good TV show^_ 


Give out: free packages lof'cigarctte*- 


Show a documentary film of how cigarenes arci 

made _ ■ _ 


NPne or don’t know . 


27i the theory thatitherc is such a thing:as!"follow the ileader,” 
what 2 or 3 types of people here on campus iwould be the best 
for a cigarette manufkcturer.to get to smoke His brand? 


L 

■j! I 


28<*- Have any studenu here on campus been passing out free 
cigarettes for students to try during this past year?, 


Yes _ 

No _ 

E>onU know . 


_ 2 «-l 
_ 2 


-3), 


(Askb) 

(Skip tb 29) 


b. What brands do you know of that have been passed out? 

b. _A_ 

Brands c.: 


Donor 

not 



passed 1 
out 

Respondent; Donor 
given' sold 

No im-i 

pression 

•old 

(vol.) 

1 

_29-1 

_31-1' 

_33^1 

_ 2 

V 

Cavalier_ 

2 

2 

_33-4 

_ 5 

_ 6 

Chesterfield_ 

? 

___ 3 

_33-7 

_ 8 

_9 

Herbert Tareyton 

4 

4 

_33-0 

_X 

_Y 




_34-1 

_ 2 

X 



<5 

_34-4 

5 

_ 6 

T . A! M 

T- 

7 

_34-7 

_ 8 

0 

Lucky Strike _ 

8 

M 

_34-a 

_X 

_Y 

Marlboro _ 

_9 

_9 

_35-1 

7 

3 

Old Gold:_ 

_30-1 

_32-1 

_35-4! 

_5 

_ 6 

PalL Mail_ 

_ _.2 

__ 2 

_35-7 

_ 8 

_9 

Parliament_ 

__3 

_3 

35-0 

_.„X 

_Y 

Philip Morris_ 

Viremv, 

4 

_4 

_36-1 

_ 2 

3 

5. 

5 

_36-^ 


_ 6 

Vogue_ 

_ 6 

6 

_36-7 

_ 8 

_9 

^’inston 

7 

7 

_36-0 

_ X 

_ Y 

Other 

Don’t know _ 

_ 8 

9 

_ 8 

_ 9 





c. (ASK FOR EACH BRAND CHECKED IN b) Were you given 
(brand) to try? (RECORD ABOVE) 

d. (ASK FOR EACH BRAND CHECKED IN c) N6w how about 
the person who; was giving, out: the; (brand given) 
“did you'feel he ^or she): was really sold personally on that 
brand of cigarettes or didn’t' you have any impreasion on 
this one way or the other? (RECORD ABOVE) 


29. .Recently many cha'iges have ■ been ■ made in cigarettes in an 
attempt to make them more to the liking of smokers. Have 
you any juggestioni fbri other changes that would make ciga- 
renea more to your liking? 


Don’t kDowj_ 


-37-Y 


^ ■* » 

Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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30. Here u a card a Usf of wordu and phrase* on iL 

(IHANO RESPONDENT YELIOW, CARD) XSP'hich of these 
words and phrases would you:*ay are paniculirly good for 
describing the way you feel about (Camel, etc.)?; Any others? 

a. h. . 


V T , 1 ' 

Came) 

Philip 

Morris Vioerov L fic M: 

Good flavor 


_40-1 _ 

42-1 _..44-l 

MUd 

.2 

2 

- 2 J2 


3; 

3 

3: 3 


4 

4 

. 4 4 


n 

S 

_ 5 _ _ 3 


6 

6 .. 

6 6 

Odd or peculiar taste 


7 

- 7 7 

Irritating advertising , 

_ 8 

8 

8 8 

Snobbish 

_ 9 

__ 9 _ 


Too expemive _—_ 

_ 0 

_ 0 _ 

_ 0 __ 0 

Ordinary or common 

_X 

. X — 

_X _X 

No bad after-effects _ 

_Y 

_Y — 

_Y_Y 

DistihetiFe __ 

_39-1 

-41-1 — 

.43^1 —.45-1 

Better for your health 

_ 2 

_ 2 

_ 2 _ 2 

Popular with i older 




generation- 

3 

J — 

_J_5 


Not enough taste_ 4 

Satisfying_5 

Tastes bad_ 6 . 


Good %’alue for 

your money_7' 

None or don’t know_ 8 

Not familiar enough with 
brand (voL) _9 


_ 6 

_7 



5 

7 

_6 

7 

——_8 — 

— 8 

' _9 _ 

_9 

brands; ef cigarettes. 

f y^ou had to 

guess. 

(truck driver,, debu- 


tante, etc.): would be most apt to ttnolce?; 


g- 


Truck 

driver 


Debu* 

tante 


Star 

athlete 


Someone'who Ybun;^ 
spend* ihe married 
whole time woman a 
stud vmtr end couple lof 
isn't Rood Fon yea rs out 
anything else of college 


Camel_ 

.46^1 

— 48-1 

5(V-1 

52-1' 

54-1 


2 

2 

2 

2 

.2 


— 3 

3 

3 

3 

.. 3 

Herbert 







4 

4': 

4 

4 

4 

Kent 


4 

4 

5 

3 

Kooll _ 

. .6 

6 

.6 

. .. 6 

.. 6 

L 8c Ml 

. . 7 

7 

7 

.. . .7 

.7 

Lucky Strike , 

_ 8 

-d 

_ 8 

_ 8 

_ 8 

Marlboro _ 

_9' 

9 

_9 

.9 

_9 

Oldi GoIdJ_ 

.47-1 

__49-1 

— .51-1 

__53-1 

. 55-1 

Pall Mill _ 

_ 2 

_2 

_2 

_ 2 

-.-2 

Parliament _ 


_3 

_3 

_3 

_3 

Philip' Morris 

!_ 4 

. 4 

_4! 

_4 

_4 

Viceroy_ 

_3 

_ 5 

_5 

_5 

_5 

Vogue _ 

_ 6 

6 

_ 6 i 

. .6 

_ 6 

W’inrton _ 

_7 

_7 

_7 

_7 

.7 

Donft know. . 

. 8 

_ 8 

_ 8 

_ 8 

_ 8 

None . 

_9 

_9 

_9 

..9 

.. .. . 9 


32^ heaving asid^ the way they work and juft coniidering their 
appearance, which one of thoie brands do you think has the 
best looking package? (HAND' RESf ON DENT PINK CARD) 


b. And which ha* the worst Iboking package? 


b. 

W'orsr 



60:.ll 

62-1 


2 

2 



3 


4 

4 

Kent 


4 


6 


L i M _ 

7 

7 

Lucky Strike 

..8 

8 

Marlboro_ 

_9 

9 

Old Gold _ . _ 

_61-1 

_63-1 

Pall Main 

_ 2 

_ 2 

PirliatneDt 

3 

3! 

Philip Morris _ 

_4 

. 4; 

V^’ceroy 

_3 

4 

Vogue 

_ 6 

6 

Winston_ 

_ 7 

__7 

Don’t know_ 

_ 8 

_ 8 


33i- Now suppose yiour brand was;available in 3 different kind* 
of packages at the same price*.—a hard package of the kind 
Marlboro uses, a hard package of the kind Parliament'use*, 
or the soft package most; other cigarettes uieL Which way 
would you buy them? 



64-1) 



.. .ai 

(Ask b& c) 

Either! kind of hard (voU). 

_3 

(Skip to c) 

(Skip to d) 

(Sklpto34) 

Soft package_ 

_4 

Don’t know_ 

_5 


M’hy would you prefer the (Marlboro) (iparliament) kind 
of; box to the (Parliament)' (Marlboro) k'ind of box? 


I 


Don't know._ 66 -Y 

c- (And) why would you prefer the hard box to the *oft:pack- 
age most otlier cigarette* use? 


(Skip 

68 - /' 

34!) 

Don’t know_ 68 -Y / 

d. Why wouldlyou prefer the soft.package to the hard one*? 

69- 

70- 

Don’t know__ 70-Y 


I 

■l 


Source: https://wwwiq4ygy;ydocunnents.ucsf.edu/docs/jshki0OO 
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38^* About how often have you be«n> lUteoing: to radio broad* 
caati during thU pait winter and spring (not counting your 
ooiiege radio)*—almost daily, several times a weeJt, about 
once a week, less often than that, or not at all? 

DaUy_62-1 

Several times 

a week _ 2 

About .once a 

week _3 


V (Ash bJ 


Less often _ 
Not. at all ■ 


(Ship 
to 39) 


b. Htre is a list of different* kinds of* programs. Would I you 
look through the list and I then'tell me which one or two 


kinds of radio programs you like the best? (HAND 

RESPONDENT GREEN CARD) 

28b. 39b. 

’ ' ' ' Radio TV 

Weather reports _:_63-1 _65-1 

Qassical music_2 2 

Straight comedy programs..3 3 

Variety programs _4 4 


News broadcasts _5 

Old familiar music_ 6 

Popular and dance music_7 

Quiz programa_ 8 



Sp orti events__9 9 

Serial dramas_w— 0* _0 

Serious plays_ X X 

Light plays_Y . y 

Discussions of public: issues_64—1 -_ 66-1 

Reb'gious programs--—__ 2 —__ ^2 

Movies!_XXXX_3 

Documentaries_4 4 


None-5 _5 

Don’t know- 6 - 6 


c. At what hours do 

you usually listen 

Co the radio?' 

Mbmihg 


Afternoon 

Evening; 

Before 8 _ 67-1 

12 :- 1 _ 68^1 

6 - 7_68-7 

8 . Q 

7 

l ;.2 _ -2 

7 - 8 _ 8 

9 - 10' 

3 

7 - V ? 

8 - 9_9 


_4 

3i* 4,_^_4 

9 - 10'_0 

11 • 12 

_3 

4-5 5 

After 10 . .X 



5-6 _ 6 



39 a- About how often have you been watching Icleviiion diiring 
this past winter and spring—almost daily, several times a 
week, about once a week, leu often than.that, or not; at all? 

Daily ._69-l). 

Several times ( *■'*** often -4)J icl:- 

About once ^ Not. at all - s). 

b. Here is a list of different kinds of* programs, 'U'ould you 

look through: the list, and them tell me which one or two 

kinds of television programs'you like the best?* 

(RECORD ABOVE) 


39ic* At'what Hours do you usually watch television? 


Morning 

Afternoon i 

Evening 

Before 8 ... 69-6 

12-1 _ 70~l 

6 - 7 _.70-7 

8 - 9__7 

1 . 2 _ 2 : 

7-8_ 8 

9 - lO:_ 8 

10 - 11 _9 

11 - 12 _ 0 

2 - 3_3 

8 . Q 9 

a . 4 4 

9 • 10_O' 

4 > 5 . -5 

3-6 6 

After 10 _X 


40. Now this is ail ejccept'for aicouple of questions on beverages 
—-Roughly, about How often do you. drink (coffee, etc.) 
around this time of year.—more than once aiday, once a 
d^y, several times a week, once a week, 1 ^ often than that, 
or never? 



a. 

Coffee 

b. 

Tea 

c. 

Mlk 

<L 

Highball 

or 

cocktail 

e.' 

Beer 

Several times 
daily - 

„...71^1 

.72^1'. 

.73-1 

...74-1 

...75-1 

Once a day- 

Several times 

_ 2 

_ 1 ..^ 

_ 3 

_ 2 

_ J2 

_3 

_3 

_3 


_3 

Once a week . 

_4 

_4! 

_4 

_4 

. .. 4 

Less' often_ 

_5 

5 

.5 

.. .. 5 

_5 


6 

_ 6 

_ 6 

_ 6 

.. 6 

Don’t: kno 

w_7 

_7 



_7 


FACTUAL 


Sex:; 

Male ___76-1' 

Female _ 2 


Oau: 

Freshman _77-1 

S 6 phoni.ore _ 2 

Junior_3 

Senior_4 


Age: 

Und^r 16_ 76-3: 

16 _4 

17 -5 

18 _6 

19 _7 

20 _._ 8 

21 '___ 9 

22-24 ___0 

25 or over__ X 

Location of ytudcntii homer 

New Hnglandl..78-!-l 

Middle Atlantic .. 2 

East North Genrrai ..3 

West North Central .. _4 

South Atlantic_5 

East South Central I_6 

^’est South Central -^-7' 

Mountain or Pacific-8! 


Where Live: 


Dormitory._ 77—5 

Fraternity or Sorority_ 6 

Own home_ 7 



8 

Belongs to Sorority 


or Fraternity 

No* a member 

. 77-9 
_ 0 

Marital Status: 

Married 

77-X 


Y 

Size of Place where 
student lives: 

Over I.OOOjQOO . 

79^1 

500'000'- 1,000,000 

_ 2 

1D0;000 '- 500,000 _ 

. 3 

25iQOO - 100,000 . .. 

_4 

2,500 - 25,000 _ ..- 

5 

Undir 2,500 or rural .. 

. ._ 6 


Interviewer’s Initials ...... 


Respondent No. 



Source: https://ww\fl^Ha4dSii^clocuments.ucsf.edu/docs/jshk#^0 
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^ 7;^ 

.:5:r';f 

,; ■ -/■■ ■ :i' 




5a. Do you remember what brand of cigarettes ypu first started to smoke regularly? 


5a. 

Started: ^7"' 


‘ . Camel (R) . 

^ - Cavalier (K) 2 

Chesterfield (iR)-3 

..Z. . . 

, ^ Chesterfield (K) ---4 

■ ;■ ^ Herbert Tareyton (R)-3 

■■ V -; Herbert Tareyton (K)! —_ 6 

. Herbert Tareyton (iF):- 7 - 

' t> r» U.oi£ 

-9 


Y 


Kool (R) 


.. M rJt d 


".'irvL iXKjd.. -- 
Kool (K) ■■:-:^.o 

^ L &: M (F-R)^^ X 

r ' L & M (I^K) 


6a; 

■- • 
smoke: 

_24-1 

■ .‘t..\ 2 

V.- 

__ 3 

■__.4'. 

6 

Z—s 


Lucky Strike (iR)_22^1' 

Marlboro (iF) -—2 


_X 

_Y 

^25-1 


7a. 

Used I to 
smoke 

_27-1 

i .f< 

_^ 

--3 

_4 

•td._5 

I-TT—-® 

-',-—■■7 

s' 

—_9 

_L i_ 0 

: f. ■ ' 

__x 

' ; , -l^Y 

„-28-l 


8 ; 

Smoke 

for 

change 


.. •• V i 

— ■■ - 9a. - 

Tried 
in last 
' 6 mos.! 


10 . ' 
Likes 
advert 
rising 


_4 


Hi; 

D'isUkS 

adver* 

rising 

_39-1 

'_J 


.-3 

1.6 ' 


,1 


_8 




-5: 


^ ^.9 l| _ 9 :^ 

__^.0 ». ) \ 

:.^xj 



_4(K1I 

_2 



Old Gold (R) _ 

% 

_3 

3 

■■■■ - 

■'■ ' .:s 

■ " 1 , 


01 ^ (O 

1 4 

.4! 

4 

4 

.. 4 ■ 

. 11.4 _ 


Old Gold (H)_ 

.5 

_5: 

_5 

_5 

_ 5 

1: 


Pill Mall (K) 

* 6 

' ' .6 

.6 

6 

_ . .. 6 

.6 - . 




... .7 

..._. .7 

. 7 

.. 7 

. . . 7 „ .. . 


Philip Morris (R) . 

-i_8 

_8 

_8 

_8 

_8 

s( 


Philip Morrii (K) _ 

_9 

__.9 .< 

_9 

...9 

_9 

... 


Rileigh (R) - 

-0 

_0 

.... 0 

. 0 

_0 

ol' 


Raleigh (iK)- 

_X 

_X 

_X 

' „ X 

.-...X 

1: 


Regent (R)_-t.1 

’.'I-Jis-I 

..-..26-1 

.._.29-l 

..—32-1 

—35-1 

1; ■ 


Regent (ifC)_ 

_2 

_2: 

7 

_.-.2 

_2 

.... 38-1 ' __41- 


^ Regent (F)_ 


t 

_3 

3 

_3 

■,): , 


Soodi (RV . . " 

J. _4' 

_ 4 


_4 

_4 

_ 4 ' 


_7 


Viceroy (F) 
Winston (F^ 
Other (F) — 
Other (K)' — 
'Other (R)i... 


Roll your own_'-0 

None or don’t know._. X 

5b. How didiyou happen to start'smoking (if rst: brand-!—5a) ? 


(Skip to 12) 

■ . , . ' 42- 

43- 

Don’t know.. 43-Y 


c. Who (else) did you know—either family or acquaintances-—who smoked (flrnt brand—5a)! when you started smoking them? 


Father _____44—1 

Mother_2 

Brother _ 3 

Sister_ 4: 

Other male relative _5 


r 


It 


li' 



‘ 7 " '”' 5 " 

- •7.’ 

" 5 


ll-ll-j 

_.5 

-.11—..5 


' 

_6 


_6 

-e-:. 

___6 

^. 6 _ 

, __6 

_ — 6 1 
-« 


y 


r 

_7 


__ 7 

___7 







• 4 :' T>~ u ^ ‘ V 

i 

m 

: • 

ft 


_8 


__8 


_8 

•• 8 1 


„.7_ 9 


Q 


_9 


1_9 

1 

_„9 

J I5k?p 

.-») 

(Skip 

- 01 

(Skip 

XXXX 

XXXX (Skip 

XXXX 

XXXX I 

j fo 6) 

...-. X: 

to 110) 

_X 

tb 8)1 

_X 

.. XtolD) 

_X 

■' X 1 


A 


Other female relative - 6 i 

Roommate . 7 

Male friend _ 8 i 

Female friend -9 

No:one else - 0 

Don’t know_ X 



Source: https://ww)4M4afilugJrydocumerits.uesf.edu/docs/jsh|£1000 
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£!t^,WKat brand of: cig^tteaido you now smok« most often? 

(REC 0 :RD at left in columnI 6 o) 

.. , .. .... 

b. How 'long have you been i smoking (present brands— 6 a) most 
; often? 

Less than 3 months-45—1' 2 up to 3 yean_5 


3-6 months_ 

6-12 months:. 


1 up to 2 yean . 


_4 


3 up to 4 years 
4; years or more . 
Don't know _ 


7a* What was the last brand i you smoked most regularly befpre 
.V you smoked (^escnt brand— 6 a)? (RECORD AT LEFT IN 
"^COLUMN ... ; 

b. (IF DIFFERENCE INI BRAND BETWEEN 6 d AND 7a} How 

7 ,-t . cGdIyou happen to leave (old brand-^—7a) and change to 

(present'brands— 6 a):? - ----- 

if. - .• , - 

- ■ V- ^ 




--I 


Don't know_ 


..47-Y: 


c. Who (else) I did you know—either family or acquaintances-— 
that:smokcd (present brand- 1 — 6 a)Wben you changed'to them? 

(DOUBLE record:! .. 


Father 
Mother . 
Brother . 
Sister_ 


_48-1 

_-2 

—_3 

_4 


Other male relative-_ 3 

v-'t. 


Other female relative _ 6 

Roommate_7 

Male friend'_ 8 ' 

Female friend_9 

No one else_ 0 

Don’t know_X 


8 . li there any other brand that you smoke fairly often just for a 
change from your regular brand? ('RECORD AT LEFT IN COL¬ 
UMN 8 ;; MULTIPLE RECORD IF NECESSARY) 

9o* Dunng: the past sis: months, have you: tried any different 
brands from'the ones you normally smoke? By ‘'tried” we 
mean you' smoked at least a pack cf theca. (If ”yes") What 
was the last brand you tried at least a pack of? (RECORD 
AT LEFT IN COLUMN ?:ai} 

b. Why didn’t you change permanently to (brand tried last- 9 a)? 


Don’t know_5CM-Y 

10 . If youiwere to select a brand lof cigarettes based fnirely on its 
adVicrtising and! nothing else, which brand would you select? 

(RECORD AT LEFTi IN COLUMN 10) 


11a. Now tlie other way around—is there sotne one brand of 
cigarettes you would like to avoid! more than the others just 
because of its advertising? (RECORD AT' LEFT IN COL¬ 
UMN: lla) - .. . 

b. What don’t you'like about the advertising? 




52- 






-. Don't know_52-^Y 

f f * 71 ’ ’’ir ‘ v.;rv;Vr'^'-!,> . 

12 a. About how many cigarettes a diy do you usually smoke? 

6 or lets ____53-l 36-^5__53-5 

7-15_2 46-55 _^___ 6 

16-25-J 56 or more _7 

' 26-35 -4' Don’t know_ 8 

b. Do you feieJ I that you smoke too many cigarettes,, or that the 
amount you smoke Is all right? 

Too many_53—9 

All right_0 

Don’t: know_.X 

IF SMOKES FILTER TIPS (iF) IN I 4b, CONTINUE. 

IF SMOKES KING SIZE (K) IN 4a, SKIP TO 14. 

IF SMOKES REULAR SIZE (R) IN 4o, SKIP TO IIB. 

IF SMOKES “ROLL YOUR OWN" OR NO REGULAR BRAND IN 
4o, SKIP'TO 20. 

FILTER TIPS 


13. Why do you smoke filter tips rather thani non-filter tip 
cigarettes? . . ■ 


10 - 




11 - 


Do n't know_ 11 riY 

14a. Are there any; times or circumstances wbea you like tt nnoke 
a non-filter; cigarette?: 


Yes_ 



. No .. .. . 


49- 

Don’t know_ 



.12^1 (Ask b) 


(Skip to IS) 


b. Under what circumstances do you like to smoke them? 


Don't know__-,^_14-y 


Source: https://wviv?kii^jigjy;ydocuments.ucsf.edu/docs/js['^ii4)00 


96GE:B4T00T 













T5a« Besides (pre«m brand in 6a) what other filter tip ciga- 
retteaihave you tried during;tiie pajt yiear—by: tried, I mean 
tried at ileajt a pack of them? . ^ 


■VI- 



„ 15^I\ 



Kent 

.21 



. . •• .■ L.A: Ml _ 





af 

. 


Old Gold! 

_5[i 




6) 





v:, 



_81 

T' 


' ' -V -t ■ Vogue 

_9 1 

-T 


" Winston 

_0 1 



■' vi ^ , Other 


’'J} 


,- ' ■' S'—_^ - 

' > None or doD^t know_ 

_Y 



b. Why do you prefer (present brand 

in 6a) 



' pi.f of i filter tips? -, ,v . -i'v 







(Ask b) 


(Skip fo 2#) 




T’JKX 




Don’t know . 


16- 

17- 

i7~r I 


(Skip 
to 24) 


KING SIZE 


16, db you smoke king size cigarettes- instead of regular 

size? 


4 


10- 

11- 

Don't know__11-Y 


17ia- Are there any times or circumstances when you like to 
amoke a'regulir size cigarette? ~ 

Yes_ 

No _ 


Don’t know_ 


_12-1 (Askb) 

Oi) 

(SkIpteZOI 


b. Under what circumstances do you like to smoke them?. 


Don’t know 


14- 

_14-Y / 


(Skip 

+e 

20 ) 


REGULAR SIZE: 


18. hy do you prefer regular-size cigarettes to king-size ciga¬ 
rettes? 


10 - 

11 - 

Don’t know_ll-Y 


19a. Are there any times or circounstances when you like to ssnoka' 
a king size cigarette? - 

Yes_12M (Aikb) 


No 


Ck>D^l! know_ 


(Skip to 20) 


b. Under what circumstances do:you like to smoke them? 


14- 

Don’ti know '_14-Y 


r.). j* ■ ’.V ' ■ 

KING AND REGULAR 


20 Have you I tried any filter tip cigarettes during the part year 
—^y tried^ I mean tried at least a pack'of them? 

Yea_15-11 (Ajk.b) 

' No_2 (Skip to 211) 


b. What brands have you trihd at least a pack of during the 
past year?' 


Herbert Tare>ton_16-1 

Kent___2 


Regent . 
Viceroy 


L & M __ 

Marlboro _ 


Old Gold_ 

Parliament_ 


Vogue_ 

Winston _ 
Other _ 


.16-7 

_8 

_ 9 

_ 0 


None or don’t' know.-Y 


21, ^Tiat don’t you (ike about filter tip cigarettes? 


Don’t know_li&-Y 


22^ Are there any times lor circuinstances w’hen y|ou like to smoke 
a fiJter-up 'cigarette? 

Yes_:_19-1 (Aik b) 


No 


Don’t know 


^ ! (Skip fb 

iV 


231 


b. Under what circumstances do you like tO 'smoke thexu? 

26- 


21^ 


Don’t know_21-Y 


23* Just as a guess, would you;expect that they will improve the 
taste of filter-tip cigarenes'during the next few yearly or that 
they won’t be able to do anything to really improve the taste 
of filter rips? 


Expect taste to improve 


WonUibe able to improve taste_ 
Don’t know ■___ 


- 22 - 1 ' 

_ 2 


Source: httpsi/ZwwvirHayygtiydocuments.ucsf.edu/docs/jshlie^slO 
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ALL SMOKERS * " ' ' • - 

. Now coraparmg filter and non-^filter dgarettea on a couple of 
pointi: which di!> y;ou think draws easier—filter or non-filter 
, dgifettee? 


26^ H&ve any students' here on campus been passing out free 
cigarette* for students to try during this ipast year? 


(Skip to 29) 


No difference (ivol). 


Which do you think is milder—filter or non-filter cigarettes? 
(RECORD ABOVE) ... , ._ , 


b. What brandi do you know of that have been passed lout? 

b. dj 

Donor 

Brands i c. not 

passed Respondent Donor No im- sold 
' out given i sold pression (iPoL) 


Which do you think tastes better—filter or non-filter ciga- 
r cettea? (RECORD ABOVE) 


, All things considered!.which do you think does the best job 
of filtering—a i built-in . filter or the' tobacco itself? 


Built-in fiilter 


Herbert Tareyton . 


Both equal (voh)' 


Lucky Strike . 


Old 1 Gold__ 


Now here is ■ listiof specific things a manufiactucer might do 
to try; to increase tales ofl his cigarettes among college stu¬ 
dents. Which 2 or 3 of themidb you i think .would do the most 
to increase sales of a brandi over a peiriod of time? (HAND 
RESPONDENT WHITE CARD): 

Advertise on college radio_25^1 

Put on a good radio program over regular network 

Try to get stores anound here to push his brand_3 

Advertise in college paper___ 4 

Special sales like : selling two packs for the price 

of one _ __5 

Get'some key itudenti : to start using: his brand_ 6 

Run campus contests''nth prizes_7 

Put on ■ good TV show_:_S 

Give out free packages of cigarette*_ 9 

Show a documentary film ox how cigarettes are: 

made_0 

None or don’t know_ X 


, On the theory that there is such <a thing as "follow the leader,” 
what 2 or 3 types of people here on campus would be the best 
for a cigarene manufacturer to gat to smoke his brand? 


Philip Morris . 


_36-1 _ 2 


c. (ASK FOR EACH BRAND CHECKED INIb) Were you given 
(brand) to try? (RECORD ABOVE) 

d. (ASK FOR EACH BRAND CHECKED IN e) Now how about 
the person who was giving out the i (brand given) 

—^Id you feel he (or she) was really; sold personally on that 
brand of cigarettes or didn’t you: have any. impression on 
this one way or the other?' (RECORD ABOVE) 


29. Recently many changes' have been made in cigarettes in an 
attempt to make them more to the liking of smokers. Have 
you any suggestions fbr: other, chlangea that would make ciga¬ 
rettes more to your liking? 


1001732998 












30> Her* u a card with a lut of words and I phrases on it. 
(HAND RESPCNDENTi YELLOW CARD] Which of these 
words and phrases woidd you say; are particularly good for 
describing; the way you feel about (Marlboro, etc.)? Any 
other*? 

a.. b. ' c d. 

< C i li Marlboro Chesterfield'Parliament PaU Mall 


Good flavor , 

^ MUd' _ 


.38-1 
_ ^ 


Strong: 


-40-1 42-1 

_ 2 _^2 

_3 3 


,44-1 

__ 2 


"Too loosely packed . 


Hard:to:draw on 


- ^ 5 


( Hard Ion your throat 

... - g" - ' 

6 

6' 

Odd Of peculiar taste:. 


I' ~7 

7 

t. .Irritating advertising 

* 

' 8 

8 

Snobbish 

■ ... 

9 

o 

i}' Too erpenaive _ 

0 _ 

0 

0 


X 

- X 

_ Y 

X 

Nb bad after-efflecta 

Y 

Y 

Ditfinrtive 

^0-1 

_ 41-1 

. 2 

_ . 43-1 

2 

Better for your health _ 

Popular with older 
generation! ... 

2 


„3 

3 

Nbt enough taate .. 

4 

4 

4 

Satisfying . 

_5 

_.3 

_5 

Tastes bad 

_6 „ 

_6* 


Good value for 

your money: _ 

_7 _ 

_ 7 

_1_7 

None or dbn’t know _ 

_8 _ 

_8 

__ 8 

Not famiiiar enough with 
brand (vol-.) ... ... .9 

_9 

_9 

31. Now here is a list of several different brands of 
(HAND RESPONDENT PINK CARD) If you had 
which lofi these brandi would you say a: (Someone w 

would be most apt to smoke? 

g. t 

. . Someone wKo Young. 

•Fwnda the married 

whole time woman a 

alud^-inig and ! couple of 
Isn’t good .for years loul: 

■ - ■ ■ . anyt.htng e!»e of collige 

f. 

.Star. 

athlete 

<L 

Young 

business 

fteciutive 


-X 

. Y 


_45-1 

_2 


_ 7 

_81 


Stenog* 

rapher 


Camel 


_46-1 

Cavalier_2 

Chesterfield:_3 

Herbert - . - . 

Tare>ton _4 


,48-1 
_2 

_3^ 


50^1 

_2 

_3 


52-1 

_2 

_ 3 


54-1 

_2 

_3 



32*- Leaving , asidi tha way they; work and I just cofuid^ring their^ 
appearance, which one of those brands do you think Kas the 
:: best Inoking package? (HAND RESPONDENT PINK CARD)! 


b. Andi which has the worst looking package? 


h. 


Best 


W'ont 


Camel 


0 


Cavalier 


-60-^1: 
_2 


Chesterfield . 


_.62^1' 

_2 

_3 


Herbert Tareyton 


Kent 

Kool 


Uif.-nr-tb 'S'*:' t >''ri • L M , 


Lucky Strike_ 


Marlboro' _ 
Old Gold .. 
PaU NUU _ 
Parliament: 


1161-1 
- 2 


Philip Morris . 

Viceroy._ 

Vogue _ 



Wiitsion 


Don’t know 


_7 

_8 


33a- Now suppose your brandlwas available in 3 different k'indj 
of packages at the same price—a Hard package: of the kind 
Mirlboro uses, aihard package of the kind!Parliament uses, 
or the soft package most: other cigarettes'use. Which way, 
would you buy them? 

Mirlboro kind_64-1)! 

i (Askb & c) 

Parliament kind_2;. 

Either kind! of hard (voL)_3 (Skip fo e) 

Soft: package__4 (Skip tod) 

I>on’t know —--5 (Skip to 34) 

b. W’ihy would you: prefer the (Marlboro) (Parliament) kind 
of box to the {Parliament)! (Marlboro)! kind of box? 

. V. . ■ v . - ^ i - v-.. , . 

K'. --.-‘t V*‘ ^ 

V. .. t . i . i5on»| icnow_66-Y 

c. (And)'why would you prefer the hard I box to the soft pack¬ 
age most other, cigarettes use? 

67- j 

.. . . ( (Skip 

.... . ... . . . I 

Don’t know_68-Y / 

d. Why would you prefer' the soft package to the hard! ones? 


69- 

70- 

Don’t know_70-Y 


Source: https://wvviw«iii^ydocuments.ucsf.edu/docs/jsh|^000 
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- . i 



^-— 

I . 34a. Did you happen to huy any cigareRet yesterday^ ; cither for 

■ J yourself or someone else?' 

^ ■ ■■ ■ .■ 


Yea 


_71-I (Ask b)l 




^ (Skip to d)i 


^ How many did ypu buy?' 


E 


By the p ack . 


( write In #) 


By the carton . 

ro-'’ 


( write ia #) 


_72- 

-72- 


mJ them—Here on campus i or »omewbefe 

I else? And at what kind of place? 

.'PCU rt. .*15^* «' ^ ^ C. trorr 




■> 


Bought 

yesterday 


Usually 

buy 


I On'campus 

j. . -■^ 

■ i*. Cafeteria or restaurant 


.Campus store 


Vending machine in store of 
restaurant 


[ 


Vending machine elsewhere 
(donnj, fraternity^ .etci) 


Other 


[ 


E 


Off campus 

Cafeteria or restaurant 
Grocery; or^ supermarket 
Drugstore 


I 


Newxigar stand'or store 
Vending machine 
^ ’ Other 



(Aike) 


E 


^ d. Where do you mos* often buy your, oigarette*—here on cam¬ 
pus, or> somewhere else? And at what'kind of i place? (RE- 

Jl - • CORD ABOVE) -> ‘ ^ ' 

jl rtr.C' TO . 

e. D o y ou u sti alJy buy them by the pack or by the carton? 

. Pack _75-i; 


Carton . 


E 

e: 

E 

L 

L 

L 


T (ASK AU MEi;i 


35^ you now ever smcke a pipe (iu much as once h week)? 
-rr. - - (Ask b) 

^, .1 Np_____ 2 (Skip to 36) 


b. What brand'of tobacco do you usually'use? 

Prince Albert_55^1 Edgeworth 

Half a: Half___2 

Velvet __3 

Sir Walter Rilei^_4 


_56-1' 

George Washington!_2 

Old I Briar _ 3 

Holiday _4 


Kentucky Club_5 

Model_6 


Union! Leader _ . 
Granger_ 


_7 

_8 


Bond Street:_ 

Briggi -- 

Revelation .. 

Other - 

Don’t know_ 


_5 

_6 

_7 

_8 

_9 


I 


ASK EVERYONE 


36e- Do you have a college radio station? M’ 

V'- ,» j - Vies_57-11 (Aik b) 

No (Skip to 37)1 




b. About how often do you listen to' it—almost daily, several 
times a week^ about once a week, less often than that or db 
you never listen I to it?' 


Daily . 


' Jii: 

.v n . Several times a week— 


-57-3 




.j-ri 


Once a week 
Leas often _ 


(Aske) 


Never 


-7 (Skip to 37) 


c. Do they have any dgarene advertising on it? 

t ^ -.v,Ye. - 


_57-8 

- 9 

Don’t know _O 


37a- Do you read your college newspaper regxJarly,; only occa- 
sicnally^.or practically never? 


Regularly 


_5&-l!) 


Occasionally: . 
Never_ 


(Ask b) 


-3 (Skip to 331) 


b. Do they have any, cigsreRe advertislbg in it?' 

Yes _ 

No __ 


Don’t know _ 

Ci. Do they carry a column by Max ShuLman in it? 


-5 8-4 

_5 

_6 


Yes 

No 


Don’t know . 


,5:8-7 (Aik d) 

_8, 

_9 


(Skip to 38) 


dj How do you feel about: the; column-.—do you ILkW it, dislike 
it, or feel sort of so-so about it?' 

Like_59-1 (Skip to fl 

- Dislike_ 2 ) 




Feel I 


(Ask ti) 


, Never read (voL)L_ 
Don’t knew_ 


(S1:lp to 38) 


e. Why don’t you ILW it? 


Don’t know 


1. Have you 'noticed what 'product Max: Shulman promotes? 

(DON'T SUGGEST ANSWiERS) 


”CigareRes’i’ (Don’t kinow brand)_6:1—1 

Philip Morris-2 

Marlboro_ 3 

Parliament_ 4 


Other cigareRes 
Other products 
Don’t know _ 



Source: https://wv\^yi 4 Bcijustrydocunnents.ucsf.edu/docs/jshk0000 
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,f :/:• ■ 
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38>> About how often have you: been lUtening to radio broad- 
casts during this I past winter and^spring (hot counting your 
college radio)—almost daily, several' times a weet, about 
once a weeJt, leaa often than chat, or not at all? 


. • 

r\‘ 


Daily 62-1] 
Several times f 

a'Week:_2) 

About once a \ 
' week _ 3 / 


(Ask bl 


Less loften - -- 
Not: at' all . 


(Skip 

<to39) 


b. Here is a list of different i kinds of: pro grama. Would you 
look through the list and I then'tell me which one or two 
kinds of radio programs you like the beat? (HAND 
RESPONDENT GREEN CAROl 




• Jt:.!- .t-r. * ■ . '7 

Weather reports 

Oauiral music 

' 28b. 

Radio 

;_63-1 

39b. 

TV 

‘__65-l 

7 

Straight comedy programs .. 

.3 

3 


4 . 



3 


Old familiar music 

6 

6 

Popular and dance music _ 

_7 

-7 

Quiz programs 

8 

8 

Sports events _ 

_9 

_ 9 

Serial dramas. 

_0 

_0 

Serious plays 

_ X 

_X 

Light plays _. 

_y. 

_Y 

Discussions of public issues.. 

-_.64-l , 

_66-1 

Religious programs_ 

_2. 

7 

Klovies __ .. _. 

_xxxx 

t 

Documentaries _ 

_4 

_41 

Nbne 



Don’t know 

_6 

6 


c- At what hours do you usually listen to the radio? 


Morning 


Afternoon' 


Bv'i 


Before 8_67-1 

8.9 2 

12 - 1 

1 ■ 2 

1_68^1 

. 2 

6- 7._ 

7- 8: 

_ 68-7 

g 

9-10' 5 

2 ;- 3 

- .. . 3 

8-9 

Q 

10 .11_4 

3 - 4! 

. - - . .4 

9 -10 ..... 

_0 

11 - 12_5 

4 - 5 

5 - 6 

_5 

_6 

After 10 

_X 


39*. A'bout how often I have you been watching television during 
this past winter and'spring—almost dkJy^ several times a 
week, about once a week, kss often than tJiat^ or not at all? 


Daily ...69^1] 

Several times (■ Lessiofteni 

a week . 2 (Ask'bi) 

About once 1 Not at all 

a week_3). 


b. Here; is a list of different kind! of: programs. Would! you 
look through' the list and then tell me which one or two 
kinds of television programs you like the best? 

(RECORD ABOVE) 


39c- Ac what hours do you 1 usually, watch television? 


Morning 

Afternoon 1 

Evening. 

Before 8— 69-6! 

12 - 11 _ 

_ 70-1 

6 . 7 ..... -70-7 

8-9 . 7 

1-2 - 

2 

7-8._. 8 

9 • 10_8 

7.. \ 

. 3 

8-9. 9 

10 - 11_9 

3 - 4_ 


9 - 10_0 

111 -12_0 

4.5_ 

_5 

After 10_X 


40. Now this is all except for a couple of questions on beverages 
—Roughly, about how often do you drink (coffee, etc.) 
• round this time of year—more than once a day, once a 
day, several tunes: a week, once: a week, leu often than that, 
or never?' 



a. 

Coffee 

b. 

Tea 

c,. 

Milk 

dJ 

Highball: 

or e, 

cocktail Beer 

Several times 
daily- 

_71-1 

_72^11 

.73-1 

.74-1 _7V1 

Once a day . . 

. ... . 2 : 

-2 

__2 

_-2 7 

Several times 

_3' 

_3 

_3 

_:i:_3 _3 

Once a week 

:_4! 

_4 

_4 

_4 _4 

Less often' — 

.. - 5 

.5 

_ .3 

.5 . 5 

Npver; 

6 

_6 

_6 

_6 _6 

Don’t know . 7 

_7 

_7 

_7 _7 


PACniAL 


Cla 


Male _ 

Female 1 _ 

Age; 

Under 16_ 

16_ 

17_ 


...76-1! 

_2 


Freshman I _ 

Sophomore . 

Junior ___ 

Senior _ 


..77-1 

_2 

_3 


18 

19 _ 

20 _ 


76-3 

_4 

_3 

__ 6 

_7 


77-9 


22-24 _ 

25 or o''er __ __ 

Location efi student’s honii 


— 9 

__0 

. X 


New Bn;;l3ndi .78—1! 

Middle; Atlantic _ 2 

East North iCentral _3 

West Nbrth Central!_ 4 

South Atlantic_5 


Where Live: 

Dormitory_... 77-5 

Fraternity or Sorority_6 

Own home_7 

Other __8 

Beibngs to Sorority 

or Fraternity: __ 

Not a member__ , 

Marital ! Status; 

Married ___ 

Not married_ 

Size of Place where 
_ student lives: 

Over 1,OOOJOOO _ 

500;(XK)'- 1,000,000 . 
100;000'. 500.000_ 


. 77-X 
_Y 


r 

r 

r 

r 

r 

r 

r 

I 

I 

I 

i 

L 

I 

i 

i 

Ll 


. 7^1 

...2 
. .. 3 



East South Central_ 

6 

25,000 - 100,000 _ 

I 

"“I dSklp' 

West South Central_ 

...7 

2,500 - 25,000 . _ 

5 1 

tb'40) 

Mbuntain or Pacific_ 

.. 8 

Under 2;500 or; rural ... 

. . 6 *■ 


Interviewer’s Initials ___ 


Respondent No. 



Source: https://ww|?«i^^^g^/dpcunnents.ucsf.edu/docs/jsh^ili)00 


TOOCS^TOOT 
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3 O'. Here is a card with a list of words, and phrases on it. (Card shown respondent)' 
Which of these words and phrases would you say are particularly good for describ¬ 
ing the way you feel about (Lucky Strikes, Philip Morris, etc:.)' 1 Any others? 

... -, Asked of all cigarette smokers. 

in their respective samples 

Lucky Philip . Marl- Chester- Parlia- Pall 


. Strikes 

Morris 

Winston boros: 

Camel Viceroy 

L & M 

field 

ment 

Mali 

Number of respondents 

, .719 1^11 

( 100 ^): ClO:C^): 

. 7 I 9 

(100?^) 

A i 

.l46l 692 

(ioG^:)(ioc 5 (): 

692 692 

(lOG^): (io:c:g^): 

742 

( 100 ^) 

742 742 

(:i 0 : 0 ^)(lG 05 t) 

"... 



j *, 








GOOD FIAVOR 

30 

10 

18 

15 

13 

11 

12 

28 : 

6 

36 

MILD 

T 

15 

31 

24 

5 

34 

33 

17 

16 

19 

STRONG 

■36 

15 

6 

6 

58 

3 

, 2 

28: 

, 3 

18 

TOO LOOSELY PACKEID 

16 

16 

* 

4 

18 

1 

6 

32 

^1 

19 

HARD TOi DRAW. ON 

2 

1 

23 

l4i 

2 

28 

23 

2: 

11 

3 

HARD ON YOUR THROAT 

22 

10: 

4 

5 

34 

3 

2 

16 

1 

10 

ODD OR PECULIAR TASTE 

8 

26 

20 

13 

9 

18 

18 ' 

7 

6 

7 

IRRITATING ADVERTISING 

h 

k 

3 

5 

5 

8 

3 

2 

3 

2 

SNOBBISH 

- 

* 

* 

2 

- 

1 

* 

- 

13 

* 

TOO: EXPENSIVE 

1 

* 

3 

5 

1 

4 

4 

1 

32 ^ 

1 

ORDINARY OR COMMON 

10: 

6 

2 

3 

6 

3 

3 

9' 

* 

6 

NO: bad AFTEREFFECTS 

8: 

5 

7 

7 

3 , 

6 

6. 

6 

2 

8 

DISTINCTIVE 

2 

2 

3 

9 

2 

2, 

3 

2 

l4 

4 

BETTER FOR YOUR. HEALTH' 

— 

* 

8 

4 

* 

6 

7 

- 

1 

1 

popular: with OLDER 
GENERATION 

11 

6 

* 

2 

16 : 

1 

1 

7 

.4 

■ .3 

NOT ENOUGH TASTE 

1 

6 

16 

13 

1 

23 

27 

4 

' ' 9 

. 2 

SATISFYING 

22 

8 

13 , 

10 

8, 

9 

8 

20 

4 

28 

TASTES. BAD 

7 

14 

7 

5 

12 

5 

6 

7 

' 2 

4 

G0:0D VALUE FOE YOLH 
MONEY 

7 

3i 

2 

4 

2 

2 

2 

8 

1 

15 

NOT FAMILIAR ENOUGH WITH 
BRAND' (volunteered): 9 

22 

18 : 

32 

12 

20 

20 

8 

35 

10 , 

NONE, DON'T KNOW OR 

NO ANSWER: 

3 

4 

4 

4: 

2 

2 

3' 

2 C 

>5 

6 

5 


Note: 

*Le:BS than ..5 per cent 

Percentages add to more than lOGji; because 
some resp:on:de:ntB. gave more than one answer 

CO 

0 

0 

w 




Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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SUMMARY TABLE 


IMERVIEW5 ' m NEGRO i COT.TiEr.E.q . 

30 . Here is a, card' with a list of words and phrases on it. (Card shown respondent) 
Which' of these words, and phrases would you say are particularly good for descrih- 
ing the way you feel about (Lucky Strikes^ Philip Morris^ etc.) 1 Any others? 

Asked of all cigarette smokers 

in their respective samples ' 


Lucky Philip Marl- Chester- Parlia- Pall 

Strikes: Morris Winston boros Camel Viceroy L, &, Mi field ment Mall 


Number of respondents^ 110 202 110' 227 92** 92** 92** 117 117 HT 

(i0Cf3&.): (;100^) (lOC^) (10:C^):(10G^) (lOO^) (lOO^) (lOC^): (I00^)(l005t) 


GOOD FLAVOR 12 

MILD 10' 

STRONG. 

TOO: LOOSELY PACKED 11 

lARD TO DRAW ON 1 

HARD ON YOlilR THROAT' l 6 

ODD OR PECULIAR TASTE! 3 

IRRITATING ADVERTISING! 1 

SNOBBISH 
TOO: EXPENSIVE, 

ORDINARY OR COMMON 4i 

NO' BAD AFTEREFFECTS 3 


DISTINCTIVE 

BETTER FOR YOUR' HEALTH 
POPULAR: WITH OLDER 


GENERATION 9 

NOT' ENOUGH TASTE 4i 

SATISFYING 8 

TASTES! BAD 6 

GOOD VALUE FOR YOUR 

MONEY 2 

NOT' FATOLIAR ENOUGH WITH: 
BRAND (volunteered)! 9 


NONE, DON'T KNOW OR 






23 

13 

13 ! 

9 

35 

30 

20 

3 

6 

6 

3 ! 

53 

13 

1 

1 

9 

- 

15 

6 

2 

5 

5 

k 

23 

2 

7 

6 

k 

- 

1 

*: 

- 

- 

1 

2 

- 

* 

1 

1 

2 

9 

3 

2 

k 

8 

k 

8' 

- 

k 

3 

k 

- 

- 

2 

1 

13 

3 

2 

- 

- 

3 

8 

9 

3 

2 k 

15 

12 

8 

* 

5 

3 . 

1 

10 

5 

6: 

2 

k 

10 

22 

1 

3 

11 

ll 

9 



. i 




.i 

10 

2 

8 


10 

h9' 

35 

l6. 

5 

/ 

21 

15 

- 

- 

k6 


3 

8 

1 

2 

9 


1 

12 

17 

12 

1 


5 


1 


18 


2: 

4 

5 

9' 

2 


k 

2 

- 

- 

2 


- 

■ - 

1 

-■ 

- 


k 

2 

k 

1 

- 


26 

1 

1 

- 

k. 


2: 

2 

5 

1 

2 


2 

li 

5 

1 

- 


10 

2 

k 

2 

— 

' 

1 


1 


k 


2 

2 

12 

15 

3 


5 

6 

15 

5 

5 


7 

16: 


8' 

k 


2 

5 

8 

7 

3 

O 

o 

2 

10' 

11, 

25 

15 

•vI: 
C/i: 
CJ ■ 
O' 

19 

11 

7 

10 

3 

o 

4:^ 

■ 9 

8 


NO ANSWER 


*Less: than .5' per cent 

**Percentage:B Based o:n less than 100 cases are often, 'unreliable 
Nbte: Percentages add toi more than 100^ because 

some respondent.s gave: more than one: an:Bwer'. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOd 
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30. Here is a card vitb. a list of words, and' phrases on it. (Card shown respondent) 
Which of these words' and phrases would you say are particularly good for 
descrihing the way you feel shout (Camel) ? Any others? 

Asked of all cigarette smokers— 

45 ^ of total **3^' san^le: 



Total 

cigarette 

Analyzed by ' 


smokers' 

respondents, who are: 


"B" sample 

Male 

Female 

Humber of respondents . 

692' 

482 

210 


(lOG^I 

( 100 ^): 

(100^) 





STROHG 

58 : 

61 

53 

HARD OK TOUR TEROAH? 

3 ^ 

36. 

29 

TOO LOOSEO PACKED 

18 . 

18 

18 

POPULAR WITH; OLDER GEIERATION 

16 ■ 

15 

19 

GOOD flavor: 

13 

15 

10 

TASTES BAD: 

12 

12 

13 

ODD OR PECULIAR’ TASTE 

9 

9 

10 

SATISFY EKG 

8 

10 

5 

ORDIRARY OR GOMOT 

6 

7 

5 

IRRITATIKG .ADVERTISING 

5 

7 

2 

MILD’ 

5 

5 

3^ 

NO BAD AFTEREFFECTS 

3 

3 

2 

GOOD VALUE FOR' YOUR’ MONEY 

2 

2 

3 : 

distincti\e: 

2 

2 

2 : 

HARD TO DRAW. ON 

2 

2 

Ti 

NOT ENOUGH TASTE; 

1 

2 

- 

TOO EXPErjSIVE 

1 

1 

- 

BETTER FOR YOUR HBALTHi 

* 

- 

1 

SNOBBISH 

- 

- 

- 

NOT PAMELIAR ENOUGH WITH: BRANT 
(volunteered) 

) 

12 

8 

20 

NONE OR DON'T'KNEW 

2 

1 

k 


*Less than .5 per cent 

Note: Percentages add to more than, 100^ because 

seme respondents gave more thani one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/jshkOOOO 
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30. Here is a ceurd witli a list of words and pbrases on it. ('Card' shown respondent)' 
Which of these words; and phrases voiiid you say are partleularly good fOr 
describing the way you feel about (Camel) ? Any others? 

Asked of all cigarette smokers— 
of total "B" sample 


Total 

cigarette Analyzed by respondents: 

smokers _ whose college class is; 

"B" sample Freshman ' Sophomore Junior Senior 


Number of respondents 

692 

(lOC^) 

153 

(lOC^) 

i 

1^9 

(100^) 

198 

( 1003 ( 1 ) 

i 


192 

( 1003 &); 

STRONG 

5 I 

59 

63 

56 


57 

HARD ONI YOUR THROAT 

3^+ 

30 

38 

38 _ 


30 

TOO LOOSELY PACKED 

18 ' 

18 

10 

19 


23 

POPULAR' WITH OLDER GENERATION 

16 ; 

19 

20' 

12 


15 

GOOD FLAVOR 

13 

12 

8. 

17 


15 

TASTES. BAD 

12 

12 

17 

8 


11 + 

ODD OR PECULIAR TASTE 

9 

11 

13 

7 


7 

satisfying; 

8. 

8 

7 

11 


7 

ORDINARY OR COMMON: 

6 

7 

9 

5 


k 

IRRITATING ADVERTISING 

5 

5' 

6 

6 


k 

MILD 

5 

7 

3 

5 


5 

NO BAD AFTEREFFECTS 

3: 

3 

1 

li 


3 

GOOD value: FOR YOUR MONEY 

2 

1 

3 

3 


3 

DISTINCTIVE; 

2 

2 

1 

2 


2 

HARD TO DRAW ON 

2 

r) 

1 

1 


2 

NOT ENOUGH TASTE 

1 

3 

- 



3 

Too^ expensive; 

1 

- 

- 

2 


- 

BETTER; FOR YOUR HEALTH 

* 

1 

1 

- 


- 

SNOBBISH 

NOT FAMILIAR ENOUGH WITH BRAND 

- 

- 

- 

- 

0 


(volunteered) 

12 

12 

13 

9 

'w 

13 

NONE OR DON'T'KNOW, 2 1 3 

*Less; than .5 per cent 

Note: Percentages add; to more; than 100^ because 
respondents gave more than one answer. 

2 

CH: 

CO' 

C 

0 

a 

1 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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30 .: Here Is a card wltli a list of words and phrases on it. (Card shown respondent)' 
Which of these words, and phrases would you say are particularly good for 
describing the way you' feel about (Camel) 7 Any others? 

Asked of all cigarette smokers--' 
of total "B" sample 



Total 
cigarette 
smokers 
"B" sample 

Analyzed by respondents who; 

Other reg- King; 

ular size size 

Camel cigarettes cigarette 

noV: smoke: 

Filter-tip 
s Cigarette’S 

Number of respondents 

692 

31** 

194 

198 


263. 

(100^): 

$ 

(lOC^): 

I0 

(100^) 

(ioo 5 t) 

(100^) 

STRONG 

CQ 

32 

64 

5T 

-- 

58 

HARD ON YOUR THROAT 

34: 

10 

35 

38. 


33 

TOO LOOSELY PACKED 

18 

6 

21 

13 


22 

POPULAR WITHi OLDER: GENERATION 

16 

16; 

15 

16 


17 

GOOD FLAVOR 

13: 

TV 

12 

10 


9 

TASTES BAD' 

12 

- 

13: 

11 


15’ 

ODD OR PECULIAR^ TASTE 

9 ' 

- 

l 4 

11 


6 

SATISFYING 

8: 

65 

9, 

4 


5 

ORDINARY OR COMtiON 

6; 

6 

4 

7 


7 

lEEITATING ADVERTISING 

5 

- 

2 

7 


7 

MILD 

5 

16 

4 

6 


3. 

NO BAD AFTEREFFECTS 

3 

6 

T 

2 


- 

GOOD VALUE FOR YOUR: MONEY 

2 

IG 

3 

1 


2 

DISTINCTI’vE: 

2 

16 

1 

I 


2 

HARD TO DRAW ON 

2 


2 

1 


2 

NOT ENOUGH TASTE 

1 

- 

3 

2 


- 

TOO EXPENSIVE 

1 

- 

- 

1 


1 

better: for YOUR; HEALTH: 

* 

3 

1 

- 

0 

- 

SNOBBISH 

NOT FAMILIAR ENOUGHi WITH BRAND 

- 

- 

- 

- 

C 

- 

(volunteered) 

12 

- 

11 

11 

c;i 

l 4 

NONE OR DON'T KNOW’ 

2 

♦Less than 

•5 per cent 

2 


0 

0 

3 

♦^Percentages: based on less than 
Note:; Percentages add to 

100 cases are often unreliable, 
more: than 100^ because 




some respondents gave more than; one answer. 

Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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INTERVIEWS IN NE5R0 COLLEGES 


30 . Here is- a card with a list of words and phrases on it. (Card shown respondent) 
Which of these words and phrases would you say are particularly good for 
describing the: way you feel about (Camel) ? Any others? 

Asked of' all cigarette smokers-- 
of total Negro "B" sanrple 

Total 
cigarette 
smokers 
— "B" sample 

Number of respondents: 92** 

( 100 ^) 


STRONG: 53 

EA'RIB: ON YOUR THROAT 23 

POPULAR. WITH OLDER GENERATION 13 

GOOD^ FLAVOR 9 

TOO LOOSELY PACKED 9 

TASTES BAD 8 

NO BAD' AFTEREFFECTS U 

ODD OR, PECULIAR TASTE 4 

MILD 3 

SATISFYING 3 

ORDINARY OR' COMMON 2 

IRRITATING ADVERTISING 2 

HARD: TO, DRAW ON 2 

GOOD: VALUE FOR YOUR MONEY 1 

SNOBBISH: 

TOO EXPENSIVE 
DISTINCTIVE 

BETTER FOR YOUR HEALTH 
NOT ENOUGH TASTE 


NOT FAMILIAR ENOUGH WITH BRAND 

(volmteered) 9 

NONE,, DON’T KNOW OR NO ANSWER: 3: 

**Percentage;s based on less than 100 cases are often unreliable. 
Note: Percentages add to more than lOC^ becauee 



1001753008 
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3'0'» Here is a card with a list of words and phrases on! it* (’Card shown respondtent) 
Which of these words and phrases wouldi you say are particuiLarly good for 
describing the way you feel about (Chesterfield)' t Any others? 

Asked of all cigarette smokers— 

49 ^ of total '’C" s amp l e 


NUinber of respondents 


TOO LOOSELY PACKED 
GOOD FLAVOR 
STRORG 

SAT.ISFYIKG 


MIID 

17 

19 

11 

HARD OK: YOUR THROAT 

16 : 

18 

23 

ORDIMRY OR COMIOK 

9 

11 

6 

GOOD VALUE FOR YOUR: TOKEY 

8 

8^ 

7 

ODD OR PECULIAR TASTE 

7 

8^ 

6 

POPULAR WITH OLDER GEMERATIOK 

7 

7 

T 

TASTES BAD: 

7 

7 

5 

HO BAD AFTEREFFECTS 

6 

6i 

7 

HOT' ENOUGH TASlE 

4 

5 

1 

DISTIKCTIVE 

2 

2 

2 

IRRITATING ADVERTISIHG 

2 

3 


HARD TO: DRAW OH 

2 

2 

* 

TOO EXPENSIVE, 

1 

1 

* 

SNOBBISH 

- 

- 

- 

better: for YOUR HEALTH 

- 

-■ 

- 

NOT' FAMILIAR' ENOUGH WITH' BRAND: 
(volunteered) 

8 

5' 

14 

NONE; OR: DON' T KNOW 

2 

2 

1 


*Less, than .5 per cent 

Note: Percentages add to more than 100^ because 



Total 

cigarette Analyzed by 

smokers respondents who are: 


sanrole 

Male 

Female 

742 

526 

216 

( 1005 ^) 

(IOO 5 &): 

( 100 ^) 

$ 

$ 

i 

32 

32 

31 

28 

28 

28 

28 

25: 

35 

20 

20 

21 


1001753009 
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30. lere: is a card' vith' a list of words and plrraseB: on it. (Card shown respondent) 
Which of these words, and' phrases woiald you say are particularly good' for 
describing the way you feel, about (Chesterfield) ? Any others? 

Asked of all cigarette smokers — 

■495^1 of total ”C” sample 



Total 

cigarette 

smokers 

sample 

Freshman 

Analyzed by respondentE 
whose college class is: 
Sophomore Junior 

! ' ■ -. 

Senior 

Number of respondents 

74:2; 

169 

207 

202 

164 • 

(lOC^) 

(lOC^)' 

(lOC^^): 

(lom 

(lOC^)' 





i 

i 

TOO: LOOSELY PACKED 

32 

3'^ 

31 

35 . - 

28 : 

GOOD, FLAVOR 

28 

36 

24 

25' ■" 

28 

STRONG 

28: 

22 

31 

24 

35 . 

satisfying; 

20: 

28 

18 ■ 

16 

20 ■ 

MILD 

IT 

20 

13 

19 ^ 

16 

HARD ON YOUR THROAT 

16 

12; 

16 

18 : 

18 

ORDINARY OR COMMON 

9 

11 

11 

9 

T 

GOOD: VALUE FOR, YOUR, MONEY 

8 

9 

5 

8 

10: 

ODD' OR: PECULIAR: TASTE: 

T 

6 

11 

4 

7 

POPULAR' WITH OLDER GENERATION 

7 

7 

7 

6 

9 

TASTES BAD: 

7 

5 

6 

8 

7 . 

NO BAD Al'TEREFFE'CTS 

6 

9 

9 

2 

6 

NOT ENiOUGH TASTE 

4i 

2 

2 

7 

3 

DISTINCTIVE: 

2 

- 

- 

4 

5 

IRRITATING ADVERTISING 

2 

5 

- 

2 

1 

HARD' TO DRAW ONl 

2 

1 


3 

^ 2 

0 ^ 

TOO'EXPENSIVE 

1 

2 

1 

1 

O' 

- 

SNOBBISH 



. 


01 " 

BETTER FOR YOUR HEALTH 





CJ 

0 - 

NOT FA,MILIAR, ENOUGH WITH BRAND 
(volunteered:) 

8 

7 

12 

5 


NONE OR DON'T EN:0W 

2 


1 

2 

4 


Note*. Percentages add to more, than 100^ because 

some respondents gave more than' one answer. 

Source: https: 'www.industrydocuments.ucsf.edu/doqs/jshk0000 
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30* Here Is a cardi with, a list of words and phrases on it* (Card shown respondent) 
Which of these words and phrases, would you say are particularly, good for 
describing the way, you feel about (Chesterfield): T i Any, others? 

>»: Asked of all' cigarette smokers-- 
•, ^9^ of total! "C:" sample 



Total^ Analyzed by• respondents who now smoke; 

cigELTette Chester- Other, regf Other 
smokers field ular size king size Filter-tip 

sample (iR. &■ K)^ cl.garettes ' cigarettes clp;arette5 


Number of re:spondents 

Iks 

'•113 

166 

177' 

a78. 

(.lom 

(100^): 

(IQC^:). 

(. 1005 ^): 

(lOC^) 




.. 

i- 

It 

TOO LOOSELY PACKED 

32 

19 

30' 

28 

4l 

GOOD'FLAVOR' 

28 

8 l 

211 

21 

15 

STRONG 

28 

8 : 

32 

31 

32 

SATISFYING' 

20 

73: 

12 

15! 

8 

MILD: 

IT 

32 

19' 

14 

11! 

HARD: ON YOUR THROAT 

l6 

1 

14 

15 

25: 

ORDINARY' OR! COf-MON 

9 

9 : 

7 

10 

10 

GOOD: VALUE' FOR! YOUR MONEY 

8: 

32 

3: 

5 

4 

ODD OR PECULIAR TAS’TE 

7 

- 

13: 

11 

4 

POPULAR WITH OLDER! GENERATION 

7 

4 

4 

7 

10 

TASTES bad: 

7 

- 

11 

8 

6 

NO BAD AFTEREFFECTS 

6 

i9 . 

6 

3 

R 

NOT'enough: TASTE' 

k: 

• - 

7 

1 

5 

DISTINCTIVE 

2 

4' 

2 

3 

♦ 

IRRITATING' AD\ERTISII;G' 

o 

- 

1 

2 

”5 

HARD TO: DRAW ON 

2 

- 

4 

2 

1 

TOO' expknsi\t:; 

1 

- 

1 

2 

1 

snobbish: 

- 

- 

- 

- 

- 

better: for YOUR: KEALTHi 

- 

- 

- 

- 

- 

NOT familiar: ETJOUGHi WITH BRAlfD 
(volunteered) 

8 

- 

2 

5 

16 

NONE OR DON’T KNOW' 

2 


1 

3 

2 


*Less than .5 pet* cent 

Note: Percentages, add: to; more than 100^ because 
some respo:ndhnts gave; more than'one answer . 



; Source: https://ww^industrydocunnents.ucsf.edu/docs/jshk0000 


100175G011 
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IMERVimS ' IN memo COLLEGES 

30 • Here is a card vltih a list of words: and p}iLrase:s on it , (Card shown respondent) 
Which of these words and phrases would you say are particularly good for 
dfe:scrihing the way you feel about. (Chesterfield) 7 Any others? 

Asked of all cigarette smokers-- 
59^ of total Negro' ”C'”' sample 

Total 
cigarette 
^ Bmokers; 

sample: 


Number of respondents^ II 7 

(100^) 

STRONG 46 

HARD ON YOUR THROAT' l 8 

TOO LOOSELY PACKED 9 

GOOD FLAVOR 8 

MILD 5 

SATISFYraG 5 

TASTES’ BAD 4; 

POPULAR WITH OLDER GENERATION 4 

ORDINARY OR COMMON 4, 

NOT ENOUGH TASTE 3 

GOOD VALUE FOR YOUR MONEY 3 

NO BAD: AFTEREHRECTS 2 

IRRITATING ADVERTISING 2 

ODD OR PECULIAR TASTE 2 

HARD TO' DRAW ON 1 

SNOBBISH 
TOO EXPENSIVE 
DISTINCTIVE 

BETTER FOR YOUR HEALTH' 


NOT, FAMILIAR ENOUGH WITH BRAND 

(volimteered!)! 15 

HONE OH DON'T KNOW 3. 


Note: Percentage:s add to more than 100^ because 
some respondents gave more than one answer. 
Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753012 
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jO. Here is a card witb a list of wordsi and phrases on it. (Card shown respondent): 
Which^ of these words' and phrases would' you^ say are particularly good for 
describing; the way you feel about (l & M) ? Any others?^ 

Asked of al l cigarette smokers^— 

^5'^ of total "B'" san^ile 



Tbtal 

cigarette 

Analyzed: by ■■ 


smokers: 

respondents: 

who are: 


"B" sample 

"Tilale 

Female 

Number of respondents 

692: 

482 

210 


( 100 ^) 

(loofO 

( 100 ^) 




I0 

MILD 

33 

31 

38 - 

NOT ENOUGH TASTE 

27 

28 

24 

HABD' TO DRAW ON 

23 

22 

25 

ODD OR^ PECULIAR: TASTE; 

18 

17 

20 

GOOD FLAVOR 

12 

10 

16 

SATISFYING 

8: 

5 

13^ 

BETTER FOR YOUR' HEALTH: 

7 

5 

10 

NO BAD' AFTEREFFECTS: 

6 

k 

11 

TASTES BAD 

6 

6 

> 

TOO LOOSELY PACKED 

6 

h 

9 

TOO EXPENSIVE 

h 

5 

3' 

DISTINCTIVE 

3 , 

4 

2: 

ORDItiARY OR' COKMONI 

3 

3^ 

2; 

IRRITATIRG ADVERTISING J 

3 

4 

* 

STRONG. 

2 

2 

3 

HARD: ON YOUR: THROAT 

2 

2: 

2 

GOOD' VALUE FOR' YOUR MONEY 

2 

1 

4 

POPULAR' WITH OLDER GENERATION', 

1 

1 

* 

SNOBBISH 

* 

- 

* 

NOT FAMILIAR ENOUGH WITH BRAI® 

(yolunteered) 20 

23 

12 

HONE, DON’T KNOW OR NO ANS^/ER 

3; 

4: 

3 


*Less' than .5 per cent 

Note : Percentages: add to more than 100^: because 

some respondents gave more than one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753013 
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30. Here is a card with a list of words and phrases on, it. (Card shown' respondent)' 
Which of these' words and phrases would you say are particularly good for 
descrihing the way you feel about (L & M)i t Any others? 

Asked of all cigarette smokers— 
of total "B" sample 

Total 

cigarette 



smokers 


Analyzed by respondents 



"B” 


whose college class 

is:, 



sample 

Freshman 

S:ophomore 

Junior 


Senior 

Number of respondents 

692 

153 ^ 

1^9 

198 


192 

(100^) 

(I0:0^)i 

( 100 ^) 

(loe^.) 


(10050 







' r ■>' 

■ i:': 

MILD 

33 

39 

34, 

29 


32 ' ’ 

NOT ENOUGH TASTE 

27 

30 

28 

27 


22 

HABD TO DRAW ON 

23 

29 

25 

17 


23 

ODD: OR PECULIAR TASTE 

18 

18 : 

18 

17 


19 

GOOD FLAVOR 

12 

10: 

13' 

13 


10 

SATISFYING 

8 

10 1 

8 

7 


7 

BETTER FOR YOUR HEALTH 

T 

5 

5 

9 


7 

NO' BAD AFTEREFFECTS 

6 

k 

5' 

7 


8 

tastes: BAD 

6 

10 

5 

7 


3 

TOO: LOOSELY PACKED 

6 

3 

9 

3 


8 

TOO EXPENSIVE 

k 

2 

8 

4 


4 

DISTINCTIVE 

3 

5 

5 

4 


1 

ORDINARY OR COMMON, 

3 

2 

3 

4 


3 

irritating: advertising 

3 

1 

3 

- 


7 

STRONG 

2 

3 

4i 

- 


•»: 

HARD ON YOUR: THROAT 

2 

2 

3 

2 


1 






0 


GOOD value: for YOUR MONEY 

2 

1 

1 

2 

0 

3: 

POPULAR WITH OLDER GENERATION 

1 

1 

1 

1 


- 

snobbish: 

*: 

- 

- 

1 

CT 

CJ 

- 

NOT FAMILIAR ENOUGH WITH BRAND 



16 


C 


(volunteered) 

20 

17 

22 

23' 

NONE, DON’T' KNOW, OR NO ANSWER 

3 

k 

3 . 

3 


6 


♦Bess than .5 per cent 

Note: Percentages add to more than lOC^ because: 

some respondents^ gave more than: one answer. 

Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 




30. Here is a. ceirii wltH a list of words and phrases on it. (Card shown respondent): 
Which of these words, andi phrases would you say are particularly good for 
describing the way you feel about (L & M): 1 Any others? 

Asked of all cigarette smokers--. 

455 ^ of total "B" sample 



Tbtal 

Analyzed by respondents who 

now 

sino.ke': 


cigarette 

smokers: 

”B” sample: 

L & M 

Other 

filter-tip 

cigare:ttes 

Regular 

size 

cigarette 

King 

size: 

s cigarettes 

Number of respondents 

692 

(100^:) 

48** 

(100^): 

215 . 

(100?&) 

225 

( 100 ^)' 


198 

( 100 ^) , 



$ 




i> ;■ 

MILD 

33 

73 

28 ' 

33 


27 

NOT ENOUGH TASTE: 

27 

2 

27 

25 


34 

HARD TO DRAW ON 

23 

- 

19 

27 


30 

ODD OR PECULIAR TASTE 

18 

2 

21 

17 


20 

GOOD FLAVOR 

12 

52 

11 

8 


5 

SATISFYING 

8 

60' 

6 

2 


4 

BETTER' FOR YOUR HEALTHi 

7 

17 

5 

8 


6 

HO BAD AFTEREFFECTS 

6 

27' 

4 

8 


2 

TASTES: BAD 

6: 

- 

7 

5 


7 

TOO LOOSELY PACKED 

6: 

10 

7 

3 


6 

TOO MPENSIVE 

4 

6 

2 

5 


5 

DISTINCTIVE 

3 

7 

4 

4 


2 

ORDIIiARY OR e:0MM0N: 

3 

4 

1 

2 


5 

IRRITATING ADVERTISTllG 

3 

- 

3 

3^ 


3 

STRONG 

HARD ON YOUR THROAT 

GOOD: VALUE FOR: yOUR MONEY 

popular: WITH OLDER GENERATION! 

SNOBBISH 

2 

2 

2 

1 

* 

17 

2: 

6 

4 

1 

1 

* 

1 

1. 

1001753015 

2 

1 

NOT' FAMILIAR ENOUGH: WITH BRAND: 
(volunteered) 

20: 

- 

18 

29 

17 

NONE, DONl’T KNOW OR NO ANSWER 

3 

- 

5 

1 


6 


♦Less than: .5 per cent 

♦♦Percentages based on less than: 100 cases are often unreliable. 
Note: Percentages add to more than 100^ because 

Source: 




1001753016 
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0. Here is card with a list of words arid phrases on it. (Card shown respondent): 
Which of these words and phrases would you say are particularly goodi for 
descrihing the way you feel about (Lucky Strikes:) ? Any others? 

Asked of all cigarette siaDkers-- 
47^ of total "A" sample 


t i': V ‘ '-‘•5 S 

Total 

cigarette: 

Analyzed! by 


smokers 

respondents who are: 

' '.''.■T- ■■ r;', 

^ ■ ”A" sanrple 

Male 

Female 

Niomber' of respondents 

- 719 

1*92 

327 


(100^) 

(l:00?6). 

(100^) 

•L • s 




STRONG 


32 

1*5 

,• GOOD FLAVOR 

30 

35 

21 

HARD ON YOUR THROAT 

22: 

22 

24 

satisfying; 

22! 

26 

13 

TOO’ LOOSELY. PACKED 

161 

13’ 

O' 


popuiah: WITH 0II5 ER ge:sratiq:; hi. 9: 15 

ORDDiARY: OR^ C0M:-50N 10' 10: 10 


ODD OR PECULIAR TASTE 8 

NO BAD AFTEHEEFECTS 8 

MILD: 7 

TASTES BADi 7 

G00D:VAIlLT 1 HO:R:YOUR >iO:riEY: 7 

IRRITAriigO ADvLRTISIIiG h 

HARD;TO’DRAW ON 2 

DISTINCTr.'E' 2 

NOT ErJOUGH TASTE 1 



too: expens.i\t: i 

srra3B:iiSH 

BETTER.FaR.yOUR HEALTH 

NOT FAiLTLIAJ^ ENOUGH W.IfTH! BRAJ©: 

(voliimteered): 9' 

KOIE; or: DON'T’ KNOW, 3, 



♦Less than .5: per cent 

Note::; Pe:rce:ntages add to more: than 100^'because 

some respondents gave more: than one answer., 


- • SourEe: https://ww^ndustrydocunnents.ucsf.edu/docs/jshk0000 


1001753017 



30. Here is a card witli a list of words and phrases on it. (Card showni respondent) 
Which' of these words and' phrases' would you say are particularly good' for 
describing the way you feel about (Lucky Strikes) ? Any others? 

Asked of all cigarette smokers— 

47 ^ of total "A" sample 



Total 
cigarette 
smokers 
*'A'" sample 

FTe:B,hinan 

Analyzed by respondients . 

whose college class is:: . 

Sophomore: Junior Senior 

Number of respondents 

719 

180 

174 

171 

194 

(lOC^) 

( 10 :C^): 

(ICO^) 

(loe^ti) 

(lOC^) 






- i 

STRONG 

36 

31 

29 

46 . 

39 _ 

GOOD FLAVOR 

30 

31 

36 

26 ^ 

29 

HARD ON YOUR THROAT 

22 

21 

18 

28 

22 

SATlSraNG 

22 

25 

26 

15 

23 

TOO LOOSELY PACKED 

16 

16 

23 

16 

12 

POPULAR' WITH OLDER GENERATION 

11 

11 

12 

13 

8 

ORDIIIARY OR COMMON 

10 

15 

7 

6 

10' 

ODD OR PECULIAR TASTE 

8 

6 

7 

12 

9 

NO BAD' AFTEItEFFEeTS 

8' 

6 

10' 

6 

9 

MILD 

7 

7 

10' 

6 

6 

TASTES BAD 

7 

7 

5 

8: . 

■ .;^6' , 

GOOD VALUE FOR YOUR' MONEY 

7 

6: 

12 

3 

5 . 

IRRITATING ADVERTTSING; 

4 

4 

3 

4 

6 ” 

HARD TO DRAW ON 

2 

2 

1 

2 

M ^ ■ 

DISTINCTIVE' 

2 

4 

1 

— 

§ ^ 

NOT ENOUGH TASTE 

1 

1 

1 

1 

^ 2 

TOO' EXPENSIVE: 

1 

- 

- 

3 

CO 

SNOBBISH 

- 


- 

- 

0 ■ _ 

BETTER FOR YOUR HEALTH 

- 


- 

- 

GO 

NOT FAMILIAR ENOUGH WITH BRAND 
(volunteered)' 

9 

11 

8 

7 

10 

none; OR' DON’T KNOW 

3 

2 

- 3: 

3 

3 


note: Percentages add: to more than 100^' because 

some re'spondents gave more than one answer* 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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30. Here is a card with a list of words and phrases on it.. (Card shown respondent). 
Which of these words and phrases would you say are particularly good for 
describing: the way you feel about (Lucky Strikes): ? Any others? 

Asked of all cigarette' smokers.— 

47 ^ of total "A” sample 


Analyzed by respondents who now smoke;: 



Total 
cigarette 
smokers 
"a" siample 

Lucky 

Strikes 

other' 
jre gxilar 
size 

cigarettes 

King Filter- 

size. tip 

cigarettes cigarettei 

Number of respondents 

719' 

(100^): 

104 

(10OJ&)' 

105 

(lOC^) 

194 

(lOC^) 


308 

( 1005 ^) 






- 

i> 

STRONG' 

36 

17 

42 

37 

— 

4l 

GOOD FLAVOR 

30 

74 

19 

35 


17 

HARD ON yODR THROAT' 

22 

- 

27 

20 


30 

SATISFYING 

22 

72 : 

9 

22 


10 

TOO LOOSELY PACKED 

16 

10 

11 

16 


21 

POPULAR WITH OLDER GENERATION! 

11 

3 

10 

11 


14 

ORDINARY OR COMMON 

10 

9 

10 

9 


11 

ODD^ OR PECULIAR TASTE! 

8 

- 

19 

9 


7 

NO^ BAD AFTEREFFECTS 

8 

22 

- 

9 


5 

MILD 

7 

16 

5 

11 


3 

TASTES BAD 

7 

- 

6 

8 


8 

GOOD' VALUE FOR YOUR MONEY 

7 

19 

8 

I 

H 


4 

IRRITATING ADVERTISING 

4 

2 

6 

5 


4 

HARD TO DRAW ON. 

2 

- 

8 

Tl 


2 

DISTINCTIVE 

2 

k 

1 

2 


1 

NOT'ENOUGH TASTE 

1 

- 

3' 

3 

0 

* 

TOO EXPENSIVE 

1 

- 

- 

2 

0 

hk' 

* 

SNOBBISH 

- 

- 

- 

- 


- 

BETTER FOR YOUR HEALTH 

NOT FAMILIAR ENOUGH WITH BRAND 

- 

- 

- 

- 

Cl 

CO'- 

O' 

1 V 

- 

(volunteered) 

9 

- 

10 

6 

0 

14 

NONE OR DON'T KNOW 

3 

2 

4 

2 

4 


♦Less than .5 per cent 

Rote; Percentages add to more than 100^ because 
some respondents gave more than one answer. 

Source: https://www.industrydocunnents.ucsf.edu/docs/jsktkOOOO 
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INTERYIEWS: IS NEGRO COLLEGES 


30. Here is. a card witiii a List of words and phrases on it. (Clard shown respondent): 
Which of these words and phrases would you say are particularly good for 
describing the way you feel about (Lucky Strikes)^ ? Any others? 

Asked: of all cigarette smokers^— 

5^^ of total Negro "A" sample 

Total 
cigarette 
smokers 
■' **A" sample 


Nximber of respondents 110 

(lOO^) 

STRONG 

HARD ON! lOUR THROAT l6 

GOOD FLAVOR 12 

TOO LOOSEIIE PACKED: 11 

MILD 10 

POPULAR^ Win OLDER: GELATION 9 

SATISnr:ING 8: 

TASTES' BAD’ 6 

ORDIIiAKf: OR: COM-KN k 

NOT ENOUGH TASTE L 

NO BAD AFTEREFFECTS 3 

ODD OR: PECULIAR TASTE 3 

GOOD: VALUE FOR YOUR MONEY 2 

HARD TO: DRAW ON 1 

IRRITATING ADVERTISING 1 

snobbish: 

TOO: EXPENSmi] 

DISTINCTIVE: 

BETTER FOR YOUR HEALTH 


NOT' FAMILIAR, ENOUGH WITH BRAim: 

(viOlunteered) 9 

NOIE^, DON’T KNOW OR NO' ANSWER 6 

Note : Percentages, add to more than lOO^^' because 
some: respondents gave more than one: answer. 

Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753020 
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30. Here is. a card with a list of words and phrases on it. (Card shown respondent) 
Which of these: words and phrases would you say are particularly good for 
describing the way you feel about (Marlboros) ? Any others?. 


Asked of all cigarette smokers— 
48^ of total "A" & "C" sample 



Total 

cigarette: 

smokers 

^ Analyzed by 



respondents 

who are:. 


sample 

Male 

Female 

Number of respondents 

l46l. 

1018 

443 

( 10 : 0 ^): 

( 100 ^) 

( 100 ^): 




$ 

MILD 

24 

24 

23 

GOOD FLAVOR 

15 

l4 

19 

HARD TO DRAW ON 

14 

14 

14 

ODD OR PECULIAR TASTE 

13 

14 

9 

NOT ENOUGH TASTE! 

13 : 

13 

12 

SATISFYING. 

10 

9 

13 ^ 

DISTINCTIVE 

9 

10 

9 

NO BAD aftereffects; 

7 

6 

9 

STRONG 

6 

5 

9 

TOO EXPENSIVE 

5 

6 

5 

TASTES BAD): 

5 

4 

6 

IRRITATING ADVERTISING 

5 

6 

2 ' 

HARD ON YOUR THROAT' 

5 

5 

5 ' 

TOO LOOSELY PACKED 

4 

4 

5 

GOOD VALUE FOR YOUR, MONEY 

4 

4 

5 

BETTER FOR YOUR HEALTH 

4 

4 

4 

ORDINARY OR COMMON 

3 

3: 

2 

POPULAR WITH OLDER GENERATION 

2 

2 

3 

SNOlBISHi 

2 

3 . 

2 

NOT FAMILIAR ENOUGH WITH BRAND: 
(volunteered) 

32 

32 

33 

NONE,, DON'T KNOW' OR NO: ANSWER 

4 

5 

2 


Note: Percentages add to more than lOO^t because 

some respondents, gave more than one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753021 
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30. Here' is- a card with a list of words and phrases on it. (Card shown^ respondent) 
Which, of these words and phrasesi would you! say are particularly good, for 
describing the way you feel about (Marlboros) ? Any others? 

Asked of all cigarette smokers— 


of total "A” 1 

^ "C" sample 




Tbtal 
cigarette 
smokers 
"A" &: "C" 

Fresh¬ 

Analyzed by respondents 
whose college class is: 
Soph- 

■ 


sample: 

man 

omo:re' 

Junior 

Senior 

Number of respondents. 

l4'6l 

349 

381 

373: 

35S 


(lOO^) 

(lOOJ^): 

( 100 ^) 

( 100 ^) 

( 100 ^): 







MILD 

CVJ 

23 

22 

22 ^ 

28 

GOOD FLAVOR 

15 

IT 

15 

14 

16 

HARD TO DRAW ON 

14: 

13 

15 

12 

16 

ODD: OR PECULIAR TASTE 

13 

13: 

14 

14: 

9 

NOT ENOUGH TASTE 

13 

16 

14 

12 

9 

SATISFYING 

10 

10 

8 

12 

10 

DISTINCTIVE 

9 

10 

11 

5 

11 

NO: bad AFTEREFFECTS 

7 

7 

6 

10 

6 

STRONG 

6 

5 

8 

7 

6 

TOO expensive; 

5 

4 

6 

7 

5 

TASTES^ BAD 

5 

7 

5 

5 

3 

IRRITATING ADVERTISING 

5 

2 

4 

6 

7 

HARD ONi YOUR. THROAT 

5 

5 

6 

4; 

4 

TOO LOOSELY PACKED: 

4 

7 

4 

3 

4 

GOOD VALUE FOR YOUR^ MONEY 

4 

3 

5 

4. 

4 

BETTER FOR YOUR HEALTH 

4 

3 

3 

2 

T 

ORDINARY OR COtiMON' 

3 

3 

3 

2 

4 

POPULAR WITH! older: GENERATION 

2 

3 

3 

2 

1 

SN:0BBISH 

NOT FAMILIAR ENOUGH! WITH! BRAND 

2 

2 

2 

3 

3 

(volunteered): 

32: 

33 

30 

32 

R 

36 

NONE, DON'T KNOW OR NO ANSWER; 

4 

5 

3 

6 C 
C 

2 


Note :: Percentages, add. to more than 100^. because 
some respondents gave more than one. ainswer. 


Cl: 

Cj 

o 

w 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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30. Here Is^ a card with a list of words and phrases on it. (Card shown respondent) 

Which of these words and phrases would you say are particularly good for 
describing the way you feel about (Marlboros) ? Any others? 

Asked of all cigarette smokers-- 
48^ of total "A” & "C" sample 

Tbtal 



cigarette 

smokers: 

"A" & "C" 
sample: 

Analyzed by respondents: who -now smokei: 

Other Regular King 

filter-tip size size' 

Marlboros cigarettes cigarettes cigarettes' 

Nixmber of respondents 

1461 

97** 

489 

433 


426: 

(lOO^) 

(100^) 

(100^:) 

(lOO^): 

( 

100^) 



$ 



- 


MIUD 

24' 

6i 

21 

23: 


19 

GOOD FLAVOR 

15 

69 

17 

8 


18 

HARD TO DRAW ON 

14 

6 

6 

20 


20 

ODD OR PECULIAR TASTE 

13 

- 

12 

17 


12 

NOT ENOUGH TASTE: 

13 

1 

6 

19' 


17 

satisfying: 

10 

6i 

12 

2 


4 

DISTINCTIVE 

9 

14 

10 

9' 


8 

NO BAD AFTEREFFECTS' 

7 

■ 36 

7 

4 


5 

STRONG 

6 

12 

11 

2 


4 

TOO EXPENSIVE 

5 

11 

4 

4; 


7 

TASTES BAD^ 

5 


3 

5 


7 

IRRITATING ADVERTISING 

5 

3 

6 

4: 


5 

HARD ON YOUR THROAT 

5 

8 

5 

3 


4 

TOO LOOSELY PACKED 

4 

7 

5 

3 


4 

GOOD VALUE FOR YOUR MONEY 

4 

31 

3 

*: 


2; 

BETTER FOR YOUR HEALTH 

4 

20 

2 

3 


2 

ORDINARY OR COt-lMON 

3' 

4 

4 

3 

b: 

O 

2 

POPULAR WITH OLDER GENERATION 

2 

1 

1 

1 

Cl 

5 

SNOBBISH: 

2 

- 

1 

3 

3' 

NOT FAMILIAR ENOUGH WITH BRAND' 
(volunteered) 

32 

. 

29 

36 

CJ 

O' 

40 

NONE, DON'T KNOW OR NO: ANSWER 

4 


5 

5 

CO 

. 2 


*Less than .5 per cent 

■*^Percentages. based on less than lOOi eases are often unreliable.: 
Note:: PerGentages add to more than 100^ because 

some respondents gave more than one answer. 


-Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 



INTERVIEWS IN' NEGRO: COLLEGES. 


30 . Here is a card with a list of words and phrases on it.. (Card shown respondent): 
Which' o:f these words, and, phrases womld you say are particularly good for 
describing the way you feel about (Marlboros): ? Any others? 

Asked of all cigarette smokers — 

57^. of Ne:gro "A'" & "C" sample 


Total 

• cigarette 

_ smokers 
"A” & "G" 
sample: 

Number of respondents. 227 

(100^) 

MILD 20 

GOOD FLAVOR: I 3 

SATISFYING 12 

NOT ENOUGH TASTE 9' 

NO BAD AFTEREFFECTS. 8 

HARD TO DRAW' ON 6 

GOOD: VALUE! FOR YOUR MONEY 6 

ODD: OR PECULIAR' TASTE 6 

HARD ON YOUR: THROAT 4: 

DISTINCTIVE: 4 

TASTES: BAD' 3 

STRONG 3 

SNOBBISH 2 

ORDINARY OR: COMON 2 

TOO: EXPENSrVE 1 • 

BETTER: for YOUR' HEALTH 1 

TOO: LOOSELY PACKED 1 

IRRITATING ADVERTISING * 

POPULAR WITH! OLDER GENERATION 

NOT FAMILIAR, ENOUGH WITH. BRAND: 

(volunteered) 22 

none;,, DON'T^ know or no: AN.SWER: l4 





*Less than .5 per cent 

Note: Percentages add to more than lOO^i because 
some: respondents gave more than, one: ainswer'. 




Source: https://www.industrydocunnents.ucsf.edu/docs/jshkGOOO . 


looi'j’sao 
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30* Here is a card with a list of words and phrases on it. (Card shown respondent)' 
Which of these words and phrases would you s:ay are particularly good for 
describing the way yon feel about (Pall Mall) ? Any others? 


Asked of 

all cigarette 

smokers-- 


of total "C" saa^ile 

Total 

cigarette 

Anally zed by ■ 


smokers 

respondents 

whO' are:: 


”C'"' sample 

Male 

Female 

Number of respondents 

7^2 

526 

216 


(100^): 

( 100 ^) 

( 100^)1 



$ 


GOOD FLAVOR 

36 

35 

tt-O' 

SATISFYING: 

26 

27 

301 

MILD 

19 

20 

17 

TOO LOOSELY PACKED: 

19 

16 

27 

STRONG 

18 

16 

25 

GOOD VALUE FOR YOUR: MONEY 

15 

16 

13 

KARD ON YOUR THROAT 

10 

9 

12 

NO BAD AFTEREFFECTS! 

8: 

7 

9' 

ODD OR PECULIAR TASTE 

7 

6 

8 

ORDINARY OR C01®®Nl 

6 

6 

6 

DISTINCTIVE 

k 

5 

3 

TASTES BAD 

k 

3 

5 

POPULAR WITH OLDER, GENERATION 

3 

k 

2 

HARD TO DRAW ON 

3 

k 

1. 

IRRITATING ADVERTISING: 

2 

2 

3 

NOT’ ENOUGH TASTE 

2 

2 

2 

TOO EXPENSIVE' 

1 

2 


BETTER FOR YOUR HEALTH 

1 

1, 

- 

SNOBBISH 

*: 

- 


NOT FAIIDLIAR ENOUGH WITH BRAND' 

(volunteered) 10 

10 

10 

NONE OR DON’T KNOW 

5 

6 

2 


t 

♦Less' than .5 per cent 

Note: Percentages' add to more than 100^ because 

some respondents gave more than one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753025 
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30. Here is a card with a. list of words and phrases oni it. (Card shown: respondent) 
Which of these words and phrases would you say are particularly good for 
dfescrihing the way you feel about (Pall Mall) T Any others? 

Asked of all cigarette smokers-- 
of total "C" sample 

Total 

cigarette 



smokers: 


Analyzed by respondents: 


”C" 


vhoBe college class 

is: ’ • ' 


Bample 

Freshman 

Sophomore 

Junior 

Senior 

Niumber' of respondents 

7^:2 

169 

207 

202 

16^4* 

(loc^): 

( 100 ^)' 

(io(^): 

(100?^)' 

(lOC^) 


I 0 


i> 


J 

GOOD FIAVOR 

36 

37 

39 

32 

37 ' 

SATISFYING 

28 

30: 

27 

25 

31 

MIID 

19 

21 

20 

14 

22 

TOO LOOSEhY PACKED 

19 

20 

23i 

17 

15' 

STRONG 

18 : 

13 

15 

26 

17 

GOOD VALUE FOR. YOUR MOIiEY 

15 

20 

12 

12 

20 

HARD ON YOUR THROAT 

lOi 

7 

9 

12 

10: 

NO BAD AFTEREFFECTS 

8: 

9 

10' 

7 

4 

ODD OR PECULIAR TASTE 

T 

5 

11 

4 

5 

ORDINARY OR COMMON 

6 

7 

3 

6 

6 

DISTINCTIVE. 

4 

4 

4; 

2 

7 . 

TASTES BAD 

4 

7 

4 

* 

5 

POPULAR WITH OLDER GENERATION 

3 

4 

3 

3 

3 

HARD' TO DRAW ON 

3: 

2 

4 

2 

5 

IRRITATING ADVERTISIHG 

2 

5 

3 : 

1 


NOT ENOUGH TASTE 

2 

2 

1 

1 

C . 

O' ^ 

TOO' EXPENSIVE 

1 

2 

2 

1 

^ - ■ 

BETTER FOR YOUR HEALTH 

1 

- 

- 

2 

CJ: 

SNOBBISH 

* 

- 

- 

*: 

0 

fO 

NOT FAMILIAR ENOUGH: WITH BRAND 





a 

(volunteered): 

10 

10 

12 

9 

9 

NONE OR DONi'T KNOW 

5 

3 

4 

7 

5 


■*Less' than .5 per' cent 

Note: Percentages: add to more than lOC^ because 

some: respondents gave: more than o:ne answer. 

Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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30. Here is a card with a list of words: and phrases on it. (Card shown' respondent)' 
Which of theise words and phrases would you say are particulairly good for 
describing the way you feel about. (Pali Mall): 1 Any others? 

Asked of all cigarette smokers— 
of total "C"' sample 



Total 
cigarette 
smokers 
"C" sample 

Analyzed by resnondents who 
other' Regular 

king size; size 

Pall Mhll cigarettes, cigarette 

now smoke: 

Filter-tlp' 
s cigarettes 

Number of respondents 

TL 2 

160 

72** 

224 


278 ' 


( 100 ?&): 

i 

( 100 ^) 

( 100 ^): 

(l0O5t) 

( 

100^) 

GOOD FLAVOR 

36 

78 ' 

31 

25 


23 

SATISFYING 

28 ' 

75 

19 

16 


l4 

MILD' 

19 ^ 

29 

29 

17 


13 

TOO LOOSELY PACKED 

19 ^ 

18 

21 

17 


22 

STRONG: 

18 

6 

31 

15 


25 

GOOD' VALUE FOR' YOUR MONEY: 

15 

33 

4 

15 


8 

HARD' ON YOUR THROAT 

10' 

3 

8 

8: 


15 

NO BAD AFTEREFFECTS 

8' 

19 

- 

7 


4 

ODD OR PECULIAR TASTE 

T 

1 

23]. 

6 


6 

ORDINARY OR COMMON! 

6 

4. 

- 

7 


7 

DISTINCTIVE 

4 

8 

k 

2 


4 

TASTES BAD 

4 

- 

1 

5 


5 

POPULAR' WITH OLDER GENERATION 

3 

- 

- 

8^ 


3 

HARD TO DRAW' ON 

3 

1 

- 

7 


2 

IRRITATnvG ADVERTIS.ING 

2 

2 

- 

3: 


3 

NOT ENOUGH TASTE 

2 

-. 

- 

5' 


1 

TOO: EXPENSIVE 

1 

2: 

- 

2 

0 

0 

1 

BETTER' FOR YOUR HEALTH 

1 

- 

- 

- 


1 

SNOBBISH 

NOT FAMILDffi EITOUGH WITH' BRAND: 

* 


1 

— 

C/1 

0 


(volunteered) 

10 

- 

6 

11 

fC 

16 

NONE; or: DON "T KNOW 

5 

3 

4 

4 


6 


*Less than .5 per cent 

♦^Percentages ba'sed on less than 100 cases are: often, unreliable. 
Note: Percentages add to more than 100^ because 

Sou roe: 6 dJRFdW^y^kOOOO 


IHTERVIEWS: IN NEGRO OOLLEGES! 


30 Hfere is a card with a list, of words: and phraseis on it.. (Card shown respondent) 
Which of these words and phrases would you' say are particularly good for 
describing the way you feel about. (Pall Mall): 7 Any others? 

Asked of all ci^rette: smokers^— 

59^' of total Ne:gro sample! 


Total 
cigarette 
smokers 
”C” samnle 


Himber of respondie:nts, II 7 

(loc^.) 

GOOD. FIAVOR I 9 . 

SATISFYING I 6 

MILD' 15 

TOO LOOSELY PACKED 12' 

GOOD' VALUE FOR: YOUR MOIiEY 10' 

strong: 8 

N0T‘ ENOUGH TASTE 6 

TASTES' BAD 5 

NO BAD: AFTEREFFECTS 1+ 

HARD ON YOUR THROAT k 

ODD OR PECULIAR: TASTE 2 

SNOBBISH 2 

ORDINARY OR COl-MON 2 

DISTTNCTIYE 2 

POPULAR WITH older: GENERATTON 2 

TOO EXPENSIVE 1 

HARD TO DRAW ON 
IRRITATING ADVERTISING 


BETTER FOR YOUR HEALTH: 

NOT FMILIAR ENOUGH' WITH BRAND 

(volunteered) 11 

NONE OR DON'T KNOW 8 

Nbte: Percentages, add' to. more than 100^ because 

Bome respondents gave more than one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753028 
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30. Here is a card with a list of vords and piirases on it . (Card shown respondent ) 
Which of these words' and phrases would you say are particularly good for 
describing the way you feel about (Parlia-ment), ? Any others? 

Asked of all cigarette smokers— 

^9^ of total "C" san^ile: 

Total 

cigarette Analyzed by 



smokers' 

respo:ndents 

who are: 

rt 

'C" sample 

'Male 

Female 

Number of respondents' 


526 

2l6i 

(100?^> 

(100^): 

(lOO^)' 





TOO EXPENSIVE 

32 

32 

31 

MILD 

16 

14 

19' 

distinctive: 

14 

16 : 

11 

SNOBBISS 

13 

14 

12 

HARD TO DRAW ON 

11 

10: 

13 

NOT ENOUGH TASTE 

9 

8. 

10 

ODD OR PECULIAR TASTE’ 

6 

5 

9 

GOOD FLAVOR 

6 

5 

7 

SATISFYING 

4 

4 

5 

POPULAR WITH OLDER GENERATION 

4, 

4 

3 

STRONG 

3 

3 

4 

IRRITATING: ADVERTISING 

3^ 

4 

2 

NO: ElAD AFTEREFFECTS’ 

2 

2 

1 

TASTES BAD 

2 

2 

3 

HARD ON YOUR THROAT 

1 

1 

2 

TOO. LOOSELY PACKED 

1 

1 

1 

GOOD VALUE: FOR YOUR NiONEY 

1 

1 

1 

better: for YOUR HEALTH 

1 

1 

* 

ORDINARY OR COJiMON 

* 

* 

- 

NOT FAMILIAR ENOUGH: WITH BRAN®: 
(volunteered) 

35 

34 

38. 

NONE OR: DON'T KNOW, 

6 

8: 

2 


*Less than ,5 per cent 

Note: Percentages add to more than 100^ because 

some respondents: gave more thani one answer. 

Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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30. Here is a card with a list of words and phrases on it. (Card shown respondent)' 
Which of these words and phrases would you say are particularly good for 
describing the way you feel about (iParliament): ?' Any others? 

Asked: of ail cigarette: smokers^-- 
4'9^ of total ”C" sample 


Number of respondents 

Total 
cigarette 
smokers 
"C" sauTDle 

742! 

Freshman 

169 

Analyzed by respondents 
whose college class is: 
Sbphomore Junior 

207 202 

Senior 

(1005^): 

(100^)' 

i 

(100^): 

(100^) 


(10056): 

< 1:1 

TOO. EXPENSIVE 

32 

28 

35 

33 


31 1 

MILD 

l6 

20 

l4 

17 


12 1 

DISTINOTIVE 

14 

11 

1? 

14 


13: • 

aiOBBISH; 

13; 

18 

11 

11 


15 

EAED' TO DRAW ONI 

11 

8 

l4 

8 


14 j 

NOT' ENOUGH TASTE 

9 

13 

T 

7 


7 ; 

ODD OR PECULIAR' TASTE 

6 

7 

5 

6 


T ' 

GOOD FLAVOR 

6 

5 

8 

4 


5' : 

SATISFONG 

4 

5 

6 

3 


2; 

POPULAR WITH older: GENERATION 

4 

3 

4 

6 


u i 

STRONG 

3 

1 

6 

3 


' 1 

IRRITATING ADVERTISING 

3 

4 

3 

2 


3 1 

NO BAD AFTEREFFECTS 

2 

3 

1 

1 


^ 1 

TASTES BAD' 

2 

4 

1 

2 


1 

1. 

HARD ON YOUR: THROAT 

1 

2 

* 

3 


( 

„ 1 

TOO LOOSELY PACKED' 

1 

- 

* 

2 


1 

GOOD VALUE FOR YOUR MONEY 

1 

- 

- 

1 


2 

BETTER FOE YOUR HEALTH' 

1 

- 

1, 

1 

c 

0 

- 

ORDINARY OR COIMON 

* 

1 

- 

- 


- 

NOT FAMILIAR ENOUGH WITH BRAND 
(Volunteered) 

35 

39 

34; 

32 

C7 

CO 

0 

37 

NOflE: OR DON'T KNOW 

6 

4 

4 

11 

CJ 

0 

6 


*Less than .5 per cent 

Note: Pereentages add to more than lOC^ becatise 

some reispondents gave more than one aniswer'. 

Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 





30:. Here is a card wllih a. list of words and phrases on it., (Card shown respondent): 
Which of these words and phrases woaldi you say are psurtlcalarly good for 
describing the way you feel about (Parliament): ? Any others? 

Asked of all cigarette smokers:-- 
49 ^ of total ”C" sample: 



Total 

Analyzed by respondent.s who 

now smoke: 


cigarette 
smoker s 


Other 

filter-tip 

Regular 

size 

King' 

size 


"C" sample 

Parliament 

cigarettes 

cigarettes cigarettes 

Number of respondents 

742 

( 100^)1 

1 ** 

( 100 ^): 

OJ 0 

224 

( 100 ^) 

232 

( 100 ^) 







TOO expensive: 

32' 

- 

29 : 

34 

• ' 34 

MILE)' 

16 ' 

- 

17 

16 

15 

DISTINCTIVE 

14 

100 

12' 

15 

16 

SNOBBISH^ 

13 

- 

14 

19 ! 

7 

HAilD TO. DRAW ON: 

11 

- 

9 

8 

16 

NOT ENOUGH TASTE' 

9 

- 

5 

14 

8 

ODD OR PECULIAR TASTE 

6 

- 

4 

7 

9 

GOOD FLAVOR: 

6 

100 

8 

5 

3 

SATISFYING 

4 

100 

6 

5 

1 

POPULAR WITH OLDER GENERATION 

4 

- 

3 

4 

4 

STRONG: 

3 

- 

6 

1 

2 

HffilTATING advertising: 

3 

“ 

4 

3 

3' 

NO' BAD AFTEREFFECTS, 

2 

- 

2 

2 

2 

TASTES' BAD 

2' 

- 

1 

4 

1 

HARD' ON' YOUR THROAT^ 

1 

- 

2 

2 

- 

TOO LOOSELY PACKED 

1 

- 

1 

1 

g: 1 

GOOD VALUE FOR YOUR MONEY 

1 

- 

1 

1 

0 1 

BETTER FOR: YOUR, HEALTH 

1 

- 

- 

1 


ORDINARY OR COI-MONi 

* 

-■ 

- 

- 

§ -1 

NOT. FAMILIAR: EN:0UGH WITH, BRAND 
(volunteered)! 

35 

- 

36 

34 

CO 

34 

NONE OR DON'T KNOW 

6 


4 

5 

8 


*less than .5 per cent 

^♦Percentages based on less than 100 cases are often unreliable. 
Note: Percentages add: to more than 100^' because 

Source: 
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INTEEVIEWS IN NEGRO COLLEGES 


3C. Here, is a card witL a list of words and phrases on it* (Card shown: respondent); 
of these words and phrases would you say are particularly good for 
d-scribing; the way you feel about (:Parliament) ? Any others?' 

Asked of all cigarette smokers — 

59^ of total Negro ”C" sample 


Total 
cigarette 
smokers 
”C” BanTDle 


Number' of respondents II 7 

(:10:C^)| 

i> 

TOO EXPENSIVE 26 

MILD 21 

GOOD flavor: 10 

DISTINCTIVE 10 

SATISFYING 7 

HARD TO DRAW' ON 5 

NOT ENOUGH! TASTE 5 

ODD OR PECULIAR TASTE i+ 

SNOBBISH 1+ 

STRONG 3 : 

HARD ON YOUR: THROAT 2 

ORDINARY' OR: COMMON 2 

NO: BAD aftereffects: 2 

POPULAR’ WITH: OLDER GENERATION' 2 

TASTES BAD' 2 

GOOD: value: FOR: YOUR MONEY 2 

TOO: LOOSELY PACKED 1 

BITTER FOR YOUR: HEALTH: 1 

IRRITATING AD’/ERTISING, 

NOT FAMILIAR ENOUGH WITH BRAl® 

(volunteered) 19 

NONE OR DON'T KNOW 9 


Note: Perceiitage:s add to more than lOC^: becauBe 

some respondents gave more than, one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753032 
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30. Here is a card with a list of words and phrases on It. (Card shown respondent) 
Which of these words and phrases would you say are partlciilarliy good fhr 
describing the way you feel about (Philip Morris )' ? Any others? 

Asked of an cigarette smokers— 
of total "A" and "B" sample 

Total 

cigarette 

smokers Analyzed by 

"A" and' "B" respondents who are; 



gpjmple 

'Male 

Female 

Rluinber of respondents 

li^ii 

97^ 

t37 

(100^) 

(ioo:fp) 

(iOO^) 


i 


$ 

ODD OR PECULIAR TASTE 

26 

30 

18 

TOO LOOSELY PACKED 

l 6 

18 

12 

MILD 

15 

18 

8 

STRONG 

15 

12 

21 

TASTES BAD 

It 

It 

13 . 

GOOD FLAVOR 

10 

11 

10 

HARD on YOUR THROAT 

10: 

9 

11 

SATISFYING 

8' 

9 

7 

POPULAR WITH: OLDER: GENERATION 

6 

5 : 

9 

NOT enough: taste 

6’ 

T 

3 

ORDINARY OR' COMMON! 

6 

6: 

5 

NO' BAD AFTEREFFECTS 

5 

6 

t 

IRRITATING ADVERTISING: 

k 

t 

3 

GOOD' VALUE FOR YOUR MONEY 

3 

3' 

1 

DISTINCTIVE 

2 

3 

1 

HARD TO: DRAW ON 

1 

1 

1 

TOO expensive: 

* 

1 , 

* 

BETTER. FOR YOUR: HEALTH 

*: 

1, 


snobbish: 


* 

- 

NOT FAMILIAR’ ENOUGH: WITH BRAND 
(volunteered) 

22 

17 

31 

HONE OR DON.’T KNOW 

k 

t 

5 


*Less: than .5' per cent 

Note : Percentages add toi more than 100^ be:ca^llse 

some respondents gave more than one ^swer» 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753033 



190 


30. Here is: a card with a list of words and phrases on it. (Gkrd shown respondent) 
Which of these words and phrases: would you siay are particularly good for 
descrihing the way you feel about (Philip Morris) ?■ Any others? 


Asked of all cigarette smokers-- 
Mfj) of total "A” & ”B'" sample 



Testa 1 
cigarette: 

smokers: 
"A" & "B" 


Analyzed by respondents . 

who:se college clas:s is: 


sample' 

Freshman 

Sophomore 

Junior 

Senior 

Number of respondents 

l4ll, 

( 1005 ^) 

333 

( 100 ^)' 

3'23 

(lOC^) 

369 

(lOG^) 

386 

(loc^): 







ODD' OR PECDLMR TASTE: 

26 

21 

23 

27 

32 

TOO' LOOSEEY PACKED 

16 

13 

16 

13 

22 • 

MILD 

15 

15 

14 

13 

19 

STRONG 

15' 

l4 

l4 

17 

15 

TASTES. BAD 

14 

15 

11 

17 

11 

GOOD FLAYQR 

10 

12 

11 

10 

9 

HARD ON YOUR THROAT 

10 ' 

10 

6 

11 

11 

SATISFYING 

8 

8 

8 ' 

8 

8 

POPULAR WITH' OLDER GENERATION! 

6 

6 

7 

6 

7 

NOT ENOUGH TASTE 

6 

5' 

4 

5' 

9 ' . 

ORDINARY OR COMMON 

6 

6 

5 

7 

5 ' 

NO' BAD: AFTEREFFECTS 

5 

T 

5 

7 

' .-3, ... 

IRRITATING ADVERTISING 

4 

5 

5 

3 

3, ■ 

GOOD VALUE FOR YOUR MONEY 

3: 

3 

1. 

*r 

2 • 

2 

DISTINCTIVE 

2 

1 , 

3 

4 

2 

HARD TO: DRAW, ON 

1 

1 , 

2 

* 

2 

TOO EXPENSIVE 

* 

- 


2 

M»: ^ 

BETTER FOR' YOUR HEALTH 

SNOBBISH 

NOT FAMILIAR' ENOUGH WITH BRAND 
(volunteered)' 

* 

* 

22 

1 

1 

26 

* 

26 

1 

18 

^ - 
0 

0 “ 

CO 

0 3 .. 

CO' 

^ - 

NONE. OR DON'T KNOW 

4, 

5 

4 

4 

*Less' -than .5 per cent 

Note: Percentages: addi to more than 100^ hecause 

some reispondents gave more than one' answer . 



Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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30. Hfere Is a card with a list of words' and phrases on it. (Card shown respondent)' 
Which of these words and phrases would you say are particularly good for 
descrihing' the way you feel ahouti (Philip Morris) ? Any others? 

Asked of all cigarette smokers— 

4*6^ of total "A" and "B" sample 



Total 

Analyzed ty resnondents vho now smoke: 


cigarette 


other 




smokers 

Philip 

regular 

Other 

Filter- 


"A" & "B" 

Morris 

size 

king size 

tip 


sample 

(R & K): 

cigarettes' 

cigarettes 

cigarettes 

Number of respondents' 

l4ll 

45** 

398 

363 

5 T 1 

(100^) 

(lOC^) 

(100^) 

(lOC^) 

( 100 ^) 







ODD OR PECULIAR TASIE 

26 

- 

33 ' 

34 

19 

TOO' LOOSELY PACKED 

l6 

- 

20 

IT 

14 

MILD' 

15 

44 

16 

IT 

11 

STRONG; 

15 

9 

11 

12 

20 

TASTES' BAD 

l4 


15 

14 

13 

GOOD' FLAVOR 

10 

66 

11 

8 

T 

HARD' ONi YOUR TIRCAT 

10 

- 

10 

8 

11 

SATISFYING 

8' 

56 

7 

T 

6 

POPULAR WITH OLDER GENERATION 

6: 

4 

5 ' 

5 

9 ' 

NOT ENOUGH; TASTE; 

6: 

- 

10 

5 

4 

ORDINARY OR COMMONi 

6: 

- 

6 

6 

6 

NO BAD AFTEREFFECTS 

5 

56 

4 

3 ^ 

4 

IRRITATING ADVERTISING 

4 

- 

6 

2 

4 

GOOD VALUE FOR YOUR MONEY 

3 

33 ' 

2 

2 

1 

DISTINCTIVE 

2 

2 

2 

3; 

2 

HARD TO DRAW ON 

1 

- 

3 

1 

1 

TOO EXPENSIVE 

* 

- 

- 

1 

1 

BETTER' FOR YOUR HEALTH 

* 

- 

1 

1 

- 

SNOBBISH 

* 

- 

1 

1 

^ - 

HOT FAMILIAR ENOUGH WITH BRAND: 
(volunteered) 

22 


IT 

18 

CO 

CVJ 

OOl' 

NONE OR D0N''T KNOW 

4 

- 

4 

3 

in ^ 


CJ 

♦Less than .5 per cent Oi- 

♦♦Percentages based on less than 100 cases; are often unreliable. CO 

Note: Percentages add' to more than; lOC^ because C*1 

some; re:spondent;s gave more than one answer . 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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INTERVIEWS. IN NEGRO COLLEGES 


30.. Here is a card with a list of words and phrases on it. (Card shown respondent) 
Which of these words- and phrases would you say are particulJarly good for 
describing, the way you feel about (Philip Morris)' ?' Any others? 

Asked of all, cigarette smokers— 

51^ of total Negro "A” & "B" sample 

Total 
cigarette 
smokers 
^ "A" & "B'"' 


sample 

Number of respondents 202: 

( 100 ^) 

MILD 35 

SATISFYING: 2k 

GOOD FLAVOR 23 

TOO LOOSELY PACKED I3 

GOOD VALUE FOR YOUR MONEY 10 

ORDINARY OR G:0MMQN 9 

NO; BAD AF'TEREFFECTS 8 

STRONG 6 

hard: on your THROAT 5 

DISTINCTIVE 4 

NOT EtJOUGI TASTE 3 

POPULAR WITH OLDER GEl'.ERATION 3 

ODD' OR PECULIAR TASTE 2 

TOO' EXPENSIVE *. 

TASTES' BAD * 

HARD; TO DRAW ON 
IRRITATING ADVERTISING 
SNOBBISH; 

BETTER: FOR YOUR: HEALTH 


NOT' familiar; ENOUGH WITH: BRAND; 

(volunteered) 4 

none; OR; DON’T KNOW 3. 

*Less than .5' per cent 

Note: Percentages add to more than 100]6 because 
some respondents gave more: than one ansver. 
Source: https://www.industrydocunnents.ucsf.edu/clocs/jshkOOOO 


9e0CS4T00T 
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30. Here Is' a card with a list of words and phrases on it. (Card shown respondent) 
Which of these words and phrases would you say are particularly good for 
describing the way you feel about (Viceroy) ? Any oilers? 

Ashed of all cigarette smokers— 

45*^ of total "B" san^ile 



Total 

cigarette 

Analy'zed by 


smokers 

respondents 

who are: 


"B:" sample 

Male 

Female 

Number of respondents 

692 

482 

210 


(ioo^) 

(lOOfa) 

(100^) 





MIID: 

34 

31 

40 

HARD: TO DRAW ON 

28 

29 

26 

NOT'ENOUGH TASTE 

23: 

25 

18 

ODD' or: peculiar TASTE 

18 

16 

22 

GOOD' FLAVOR 

11 

6 

23 

SATISFYING 

9 

5 

19 

IRRITATING ADVERTISING 

8 

9 

6 

HO BAD: AFTEREFFECTS 

6 

5 

10: 

BETTER' FOR YOUR' HEALTH 

6: 

4 

10 

TASTES BAD 

5' 

5 

4 

TOO EXPENSIVE 

4 

5 

3 

ORDINARY OR COMMON: 

3' 

3' 

3 

HARD ONi YOUR' THROAT 

3' 

2 

3 

STROT-iG 

3' 

2 

4 

DISTINCTm 

2: 

2 

2 

GOOD value: for YOl®' MONEY 

2 

1 

4 

SNOBBISH 

1 

2 

- 

POPULAR WITH OLDER: GENERATION 

1 

1 

* 

TOO' LOOSELY PACKED' 

1 

1 

* 

NOT' FAMILIAR: ENOIBH WITH BRAND 

(volunteered)' 20 

23 

12 

NOIE OR DON’T' KNOW, 

2 

1 

3: 


*Les:s than' ,5 per cent 

Note; Percentages add to more than IOO5& because 
some respondents gave more: th:an one. answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753037 
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30. Here is a card wltii a list! of words and phrases, on it. (Card shown respondtent) 
Which of these words and phrases would you say are particularly good for 
dfescrihing the way you; feel about (Viceroy) ? Any others? 

Asked! of all cigarette smokers — 

45')^ of total "B" sample 

Total 

cigarette 



smokers 

«B- 

Biampie 

Freshman, 

Analyzed by respondents; 
whose college clas;s is: 

S oph omo re Jiini or 

Senior 

Number of respondents 

692 

(100^): 

153 

(100^)' 

14:9 

(lOC^) 

198 

(10#) 


192 

(lOCfjt) 








MIID; 

34 

35 

33 

30 


37 

HMffl TO DRAW ONl 

28: 

37 

30 

22 


25 

NOT'ENOUGH TASTE 

23 

31 

18 

20 


23 

ODD OR PECULIAR TASTE 

18; 

19 

21 

14 


19; 

GOOD FLAVOR 

11 

l4 

11 

10 


10' 

SATISFYING 

9 

11 

4 

10 


10 

LRRITATING ADVERTISING 

8 

5 

8. 

10 


8 

NO; BAD AFTEREFFECTS; 

6 

4 

7 

6 


7 

BETTER FOR YOUR HEALTHi 

6 

6 

8 

6 


5 

TASTES BAD 

5 

5 

4 

6 


4 

TOO EXPENSIVE 

4 

2 

5 

5 


6 

ORDINARY OR COM0N 

3 

1 

3 

8 


1 

HARD ON YOUR THROAT 

3 

3 

3 

3 


3 

STRONG 

3 

3 

7 

- 


2 

DISTINCTIVE' 

2 

3; 

2 

3. 


1 

GOOD VALUE FOR YOIR MONEY 

2 

2 

2 

2' 


2 

SNOBBISH 

1 

- 

1 

1 

M 

2 

POPULAR. WITH OLDER GENERATION 

1 

- 

- 

2 

0 

0 

i V 

1 

TOO LOOSELY PACKED 

NOT' FAMILIAR ENOUGH WITH BRAND 

1 



1 

ca 

CJ: 

O' 

CO 

GO 

3 

(volunteered). 

20 

16 

21 

22 

19 

NOItE OR DON'T KNOT' 

2 

- 

2' 

2 

4' 


Note:: Percentages add to more than lOC^' because' 
some respondents gave more than one; answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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3'0'. Here' i.s a cardi with a list, of words andi phrase:s on it.. (Card, shown respondent): 
Whiehi of. these words' and phrases would you say are particularly good for 
describing the way you feel about (Vieeroy) ? Any others? 

A.sked of all cigarette smokers.-- 
of total '’B" sample 



Total 

Analyzed, by respondents who now smoke:: 


cigarette 
smokers 
"B" sam'Dle 

Viceroy 

Other 

filter-tip 
cigarettes 

Regular 

size 

cigarettes 

King 

size 

cigarettes 

Number of respondents: 

692 

66** 

197 

225 

198 ^ 

(100^) 

(100^) 

( 1005 ^): 

(100^) 

( 100 ^) 







MILD' 

34 

83 

30 

23 

' ' 33 

HM® TO DRAW ON 

28' 

9 

24 

27 

40' 

NOT ENOUGH TASTE! 

23 

3 

15 

30 

29 

ODD OR PEGULIAR TASTE 

18 

3 

21 

13 

26 

GOOD FLAVOR 

11 

55 

17' 

1 

2 

SATISFYING 

9 

62 

10 

1 

- 

IRRITATING ADVERTISING 

8 

2 

11 

7 

8 

NO BAD AFTEREFFECTS 

6 

2 V 

5 

5 

2 

BETTER FOR YOUR HEALTH 

6 

12 : 

4 

5 

8 

TASTES BAD 

5 : 

- 

8 

2 

6 

TOO: EXPENSIVE: 

4 

6 

2 

6 

5' 

ORDINARY OR COMON 

3: 

3 

3 

4: 

3 

HARD ON; YOUR THROAT 

3' 

2 

J 

3 

4 

STRONG 

3 

2 

5 

3 

1 

DISTINCTIVE 

2 

2 

2: 

1 

5 

GOOD VALUE FOR YOUR' MONEY 

2 

9 

1 

2 

1 

SNOBBISH 

1 


- 

4 

- 

POPULAR WITH OLDER GENERATION 

1 

^, 

2 

1 

- 

TOO: LOOSELY PACKED 

1 

. 

_ 

1 

0 

0 - 2 

NOT FAMILIAR ENOUGH! WITH' BRAND 
(volunteered) 

20 


10 

35 

•sj 

C/I: 17 

CO 

0 2 

NONE OR! DON'T KNOW 

2 

- 

4 

* 


CO 

*Less than: .5 per cent. CP 

♦^Percentages based on less than 100 cases are often unreliable. 

Note: Percentages add to more than 100^ because 
Sou roe: i}4@ftiedQW#O§^shk0000 


IMERVIEWS IN NEGRO COLLEGES 

30- Here is' a card with a list of words and phrases on it- (Ckrd shown respondent) 
Which of these words and phrases; would you say are particularly good for 
descrihing the' way you feel about (Viceroy): ? Any othersT 


Asked of all cigarette smokers-- 
k6^ of total Negro sample 


Total 

cigarette 

smokers 

sample 


Number of respiondents 92** 

( 100 ^) 

i> 

MILD. 35: 

HAED TO DRAW OR I7 

SATISFYING 115 

NOT ENOUGH TASTE 12 

GOOD FLAVOR 10: 

GOOD' VALUE FOR: YOUR MQIEY: 8: 

ODD OR PECULIAR TASTE 5 

NO BAD: AFTEREFFECTS 5 

DISTINCTIVE 5 

BETTER FOR YOUR HEALTH: 4' 

TOO’EXPENSIVE 4 

TOO LOOSELY PACKED 1 

HARD ON YOUR THROAT 1 

SNOBBISH 1 

GRDJTIARY OR: COMMON: 1 

STRONG 

IRRITATING ADVERTISING 


POPULAR WITH: OLDER GErJERATION 


TASTES BAD: 

NOT, FAMILIAR: EN:0UGH WITH BRAND 

(volunteered.): 11 

NONE: OR DON'T KNOW 7 

**Pfercentages; "based on less than: 100' ca,se:s are often unrelia'ble'., 
Note: Percentageis add to more than lOG^ because 

some respondents, gave more, than one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753040 




30. Here is a eardi with a list of words ar^i phrases on it. (Card shown respondent.) 
Which of these words and phrases would you say are particularly good for 
describing; the w,ay you feel about (Winston) ? Any others? 

Asked of all, cigarette' smokers— 

^7^ of total, "A"' Siample 


Total 

cigarette Analyzed by 

smokers' resoondents; who are : 


1 

’A” sample 

Male: 

Female. 

Nxmiber of respondents 

719 

L92 

227 


(lOO^^) 

(100^)' 

(100^) 



$ 


MILD 

31. 

30: 

32 

HARD TO DR/W OK 

23 

22 

23 

ODD OR PECULIAR TASTE 

20 

17 

26 

GOOD FLAVOR: 

18 

15 

22 

HOT' ENOUGH TASTE 

l6 

17 

Ih. 

SATISFYIKG 

13 

10 

18 

BETTER FOR YOUR: HEALTH 

8 

7 

9 

NO BAD AFTEREFFECTS 

7 

7 

7 

TASTES BAD 

7 

5 

10 

STRONG 

6 

6 

8' 

HARD OK YOUR THROAT 

k 

h 

5 

IRRITATING ADVERTISING 

3 

3 

3: 

TOO. EXPEISIVE 

3 

3 

3: 

DISTINCTIVE 

3 

3: 

k 

GOOD VALUE. FOR YOIR' MONEY 

2 

1 

k 

ORDINARY OR COMMONI 

2 

2 

Q 

POPULAR Wm OLDER GEIffiRATION 

* 

* 

* 

SNOBBISH 

* 

* 

- 

TOO LOOSELY PACIffiD 

* 

- 

* 

NOT FAMILIAR ENOUGH WITH: BRAI-ID 
(volunteered) 

18 

22 

10 

NONE OR DON'T KNOW 

k 

5 

3 


*Less than .5 per cent 

Note: Percentages add to more than 100^ because 

some respondents, gave more than one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753041 
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30. Here: is a. card vith^ a list of words and phrases on it. (Card shown respondent) 
Which' of these words and phrases would you say are particularly good fhr 
describing the way you feel about (Winston)' ? Any others? 

Asked, of all cigarette smokers-- 
of total "A" sample 
Total 
cigarette 



smokers 


Analyzed by respondenta 




whose college 

class is 

:: 


sample 

Fre:s,hinan 

Sophomore 

Junior 

Senior 

Number of respondents 

719 

180 

174 

171 

194 


(lOC^) 

(10:0^): 

(100^) 

(TOG^) 

(lOC^) 


$ 



i> 


MILD 

3:1 

32 

32 

30 

28^ " 

HAND TO DRAW ON 

23 

17 

24 

26 

23 

ODD OR PECULIAR TASTE 

20 

14 

23 

20 

23 

GOOD FLAVOR 

18 

24 

16 

18 

12 

NOT ENOUGH TASTE 

16 

18 

18 

15 

12 

SATISFYING 

13 

19 

11 

13: 

7 

BETTER' FOR YOUR HEALTH 

8 

k 

9 

12 

6 

NO BAD' AFTEREFFECTS 

7 

8 

II, 

4 

5 

TASTES BAD 

7 

6 

7 

9 

5 

STRONG 

6 

7 

6 

6 

6 

HARD ON YOUR THROAT 

L 

5' 

6 

4 

3 

IRRITATING ADVERTISING 

3 

3 

2 

6 

2 

TOO EXPENSIVE 

3: 

2 

T 

U. 

6 

3 

DISTING TTVE 

3' 

2 

5 

5 

1 

GOOD VALUE FOR YOUR’ MONEY 

2 

2 

3 

3 

I 

ORDINARY OR COtJIMON 

2! 

2 

3 

- 

0 ^ 

POPULAR WITH OLDER: GENERATION 

* 

- 

I 

1 

0 . 

SNOBBISH 

* 


I 


- 






Cl 

TOO LOOSELY PACKED 

* 

- 

I 

- 

- 

0 

NOT FAMILIAR' ENOUGH WITH: BRAND 






(volunteered)' 

18 

17 

12 

14 

IC 28 

NONE OR DON'T KNOW 

k 

6 

3^ 

8 

2 


*Less. than .5 per cent 

Note; Percentages add to more than lOO^^ because 

some respondents gave more than one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


3D. Here is a card wltli a list of words and phrases on It. (Card shown respondent) 
Which of these words and phrases would you say are particularly good for 
describing:the: way you feel about (Winstons) ? Any others? 

Askedi of all cigarett:e smokers — 

47^ of total "A" sample 


Total 
c:iga.rette 
smokers 
"A” samnle 


Number of respondents. 719 

(100^) 

MIID 31 

HARD TO DRAW ON; 23. 

ODD OR PECULIAR TASTE: 20 

GOOD FLAVOR I8 

NOT ENOUGH TASTE I6 

SATISFYING I3 

BETTER FOR YOUR HEALTH 8' 

NO BAD AFTEREFFECTS 7 

tastes: BAD 7 

STRONG 6 

HARD ON, YOUR THROAT 4 

IRRITATING ADVERTISING 3 

TOO EXPENSIVE 3 

DISTTNCTB^ 3 

GOOD VALUE FOR YOUR; MONEY 2 

ORDIIiAEY OR COMMON; 2 

POPULAR WITH OLDER GENERATION * 

SNOBBISH * 

TOO LOOSELY PACKED: * 


NOT FAMILIAR ENOUGH WITH BRAND 


Analyzed by respondents who now smoke:: 



other 

Regular 

King 


filter-tip 

size 

size 

Winston 

cigarettes; 

cigarettes cigarett; 

79** 

229 

209 

194 

(100^) 

(1003^): 

(lOC^) 

(100^} 





62' 

24 

24 

34 

3 

11 

30 

38 

1 

22 

19 

25 

76 

19 

6 

6 

1 

T 

24 

25 

65 

11 

1 

5 

18. 

10 

7 

1 

22 

6 

4 

6 

- 

10 

4 

9 

- 

l4 

2 

5 

- 

8 

1 

5 

- 

3^ 

6 

2 

3 

2 

4: 

3. 

h 

3 

4 

2 

15 

1 

- 

1 

4: 

4 

* 

1 

- 

- 

1 

1 

- 

- 

1 

C " 


* 

- 

0 - 


Ik 

30 


:r cent 

7 

8 

£0 


(volunteered): 18 

NONE OR DON’T KNOW 4 

♦Less than .5 

■**Percentaiges based on less than 100 caseis are often unreliable:. 
Note;: Percentages add to more than lOC^ because 

some respondentB gave more: than one answer.. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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rtnJERVIBWS IN' NEGRO! COLLEGES' 


30.. Here is a card with' a list of vords and plirases on it. (Card shown respondent) 
Which of. these words' and phrases would you, say are particularly good for 
describing the way you feel about (Winston) ? Any others? 

Asked of all cigarette' smokerS'— 
of total Negro "A" sample' 


Total 
cigarette 
smokers 
"A" sajnple 


Number of respondents 110 

( 100 ^ 6 ) 

MILD 30 

SA'TISFY:ING 15 

HARD TO DRAW ON: I5 

GOOD' FLAVOR 13: 

NOT ENOUGH: TASTE 8 

ODD OR, PECULIAR TASTE 7 

STRONG 6; 

HARD ON YOUR THROAT 5' 

TASTES BAD: 5' 

GOOD VALUE. FOR' YOUR: MONEY 5' 

NO' BAD AFTEREFFECTS 4 

ORDINARY OR COMICN 3 

DISTINCTIVE 3 

BETTER FOR YOUR HEALTH 2 

POPULAR: WITH OLDER' GH'rERATION 2 

too: LOOSELY PACKED 1 

IRRITATING ADVERTISnJG 1 

SNOBBISH 1 

TOO' EXPENSIVE 1, 

NOT' FAIELIAR ENOUGH WITH ERAIH): 

(volunteered) 10 

NONE, DON'T KNOW OR NO ANSWER 11 


Note: Percentages add to more than 100^‘ because 
some respondents gave more than' one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


I 


1001753044 



SUMM&RY: TABLE 



31. Now here is a list of several different brands of cigarettes. (Gbrd shown 
respondent)' If you had to guess^ which of these brands would you say 
a (truck driverdebutante, etc.)' would be most apt to smoke?: 


Asked of all cigarette smokers 
in their respective samples: 



Truck 

driver 

Bebui- 

tante 

Doctor 

Young 

business: 

executive: 

Stenog¬ 

rapher 

Star 

athlete: 

Someone: who 
spends: whole 

time Young 

studying married 
and isn't woman a 

good for couple of 
apything years out 
else of c:o,llege 

Number of 
~re;spondents 

li+11 

(100^:)' 

1411 719' 

(10C^:)(10C^) 

l46l, 

(lOC^) 

l4,6l 

(100^): 

1434 

(l00i$,) 

1434 

(100^:) 

1434 

(lOC^) 





fi 

I0 

lo 


$ 

CAMEL 

L9 

1 

15 

7 

3: 

10: 

6 

1 

CAVALIER 

* 

1 


1 

1 

* 

2' 

1 

GHESTEREIELD 

12 

2 

15 

18 

9 

12 

9 

7 

HERBERT TAREYTON 

1 

15 

3 

6 

4 

* 

4 

8 

KENT 

* 

6 

8 

3 

2 

2 

3 

2 

KOOL 

* 

* 

2 

- 

1 

1 

3 

*: 

L & M 

* 

7 

9 

6 

16 

3 

6: 

12 

LUCKY STRIKE 

36 

1 

9 

14: 

6 

19' 

10: 

2 

MARLBORO: 

1 

7 

5 

6 

6 

2 

4 

7 

OLD GOLD 

2 

* 

2 

2 

1 

1 

2 

* 

PALL MALL 

2 

6 

6 

12 

17 

3 

11 

21 

PARLIAMENT, 

* 

33 

6 

9 

2 

* 

2: 

4 

PHILIP MORRIS 

3 

* 

4: 

5 

3 

1 

3 

2 

VICEROY 

* 

10 

10 

6 

18 

rs 

mi 

9 

18 

VOGUE 

- 

15 

* 


1 

* 

1 

1 

WINSTON 

* 

4 

7 

9 

12 

3 

7 

11 

NONE 


* 

1 

* 

* 

34 

6 

1 

DON'T KNOW OR 

NO ANSWER 

^ 5 8 8 7 8: 19: 

*Le:s:s than .5 per cent 

Note: Percentages add to more than lOG^ because 

B!ome respondents, gave more than one answer., 

c 

C 10 
■ 

C7: 

£J 

C 

C/I 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 



2C2 SUMMftEY TABLE 

INirERVIEWS ^ m NEGRO GQTi.T.EnF!^ ' 

31. Now here is. a list of several different brands of cigarettes. (Card shown 
respondent). If you had' to gpess, which of these brands would you say 
a.. ■ (truck driver^ debutantey etc.) would be most apt to smoke? 


Asked of all cigarette smokers 
in their respective samples 

Someone who 


spends whole 

time Young: 

studying married 

and isn't woman a 



Truck 

driver 

DelDU:- 

tante 

Doctor 

Young: 

business 

exeicutive 

Stenog¬ 

rapher 

Star 

athlete 

good for 
anything 
else 

couple of 
years out 
of college 

Number of 
respondents 

202 

202 : 

no 

227 

227 

209 ' 

209 

209 . 


(100^ ) (100^:) (1005^ ): 

(100^) 

( 10 :C^) 

(100^): 

(100^) - 

' (100^): • 





i > 




i > - 

CAME. 

50 : 

2 

16 

5 

1 

5 

12 

- 

CAVALIER: 

- 

2 

- 

1 

1 

* 

1 

1 

CHESTERFIELD 

19 

1 

6 

8 

3 

6 

6 

5 

HERBERT' TAREYTON 

* 

7 

7 

11 

6 

1 

2 

6 

KENT 

* 

3 

6 

2 

4 

2 

1 

1 

K0OL 

1 

1 

2 

- 

4 

6 

5 

2 

L & M 

* 

6 

5; 

2 

5 

2 

4 

5 

LUCKY STRIKE' 

23 

* 

9 

9 

2 

8 

6 

1 

MARLBORO 

- 

7 

4 

7 

10 

2 

2 

8 

OLD: gold 

* 

1 

2 

1 

* 

*: 

3 

*: 

PALL MAM. 

3 

8 

5 

9 

9 

8 

13 

9 

PARLIAMENT' 

- 

23 : 

16: 

11 

3 

1 

1 

7 

PHILIP MORRIS; 

T 

3 

10: 

15 

11 

19 

14 

9 

VICEROY 

* 

19 

7 

7 

22: 

l4 

10 

37 

VOGUE 

- 

20 

- 

2' 

1 

- 

* 

2 

WirSTON! 

1 

4 

6 

9 

13 

8' 

7 

12 

NONE 

*: 

* 

2 

1 

* 

19: 

4 

3 


DON'T KNOW. OR 
NO ANSWER 



Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 




203 


31. Now here ts. a list of several different brands: of Gigarettes. (Card 
shown' respondent); If you had to guess, which: of these brands would 
you say a (truck driver)', would he most apt to smoke? 


Askedi of all cigarette smokers— 
h&fi of total "A” & "B" sample 



Total 

cigarette 

smokers 

Analyzed: by 


"A" & "B" 

respondents 

vho are: 


sample 

Male 

Female 

Nximber of respondents 

l4il 

974 

437 


(100^): 

( 100f& ) 

(100^) 


$ 



CAMEL. 

^9 

51 

44, 

LUCKY STRIKE; 

36 

36 

37 

CHESTERFIELD 

12; 

12 

11 

PHILIP MORRIS 

3: 

4 

2 

OLD GOLD; 

2 

2 

k 

PALL MALL 

2! 

2 

2 

MARLBORO 

1 

1 

1 

HERBERT TAREYTON 

1 

1 

1 

WINSTON 

* 

1 

* 

CAVALIER 

* 

* 

1 

VICEROY 

* 

* 

* 

KENT 

* 

* 

* 

KOOL 

* 


•x-i 

L & M 

* 

* 

- 

PARLIAMENT 

* 


- 

VOGUE 

- 

- 

- 

NONE 

* 

* 

* 

DON'T KNOW OR NO ANSWER' 

4 

5 

4 


*Less than .5 per cent 

Note:; .Percentages add to more than 100^ because 
some respondents gave more: than one euiswer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753047 



?2C4 

31 • Now here is a list of several different brands 
tO' gmssj, which of these brands^ would you say 

Asked of aUL cigarette smokers— 



Total 
cigarette 
smokers 
"A" & 
sample 

Philip 
Morris 
(R & K) 

Analyzed Uy Question 6 a,: 

Chester¬ 

field 

Marlboro Camel (R & K) 

Humber of respondents 

iLll 

4 , 5 ** 

108 

50** 


180 


( 100 ^) 

( 100 ^) 

( 100 ^) 

( 100 ^)' 

( 1005 ^) 


1° 




, 


CAMEL 

L9' 

49 

56 

48. 


51 

LUC Iff STR IKE 

3'6 

42 

37 

40' 


38 

CHESTERFIELD 

12 

11 

12 

10 


11 

PHILIP MORRIS 

3 

4 

4 

4 


2 

OLD GOLD 

2 

- 

3 

- 


3 

PALL MALL 

2 

- 

1 

4 


3 

MARLBORO: 

1 


2 

2 


1 

HERBERT' TAREYTOR: 

1 

2: 


4 


2 

WIKST0.H 

* 

- 

- 

4 


- 

CAVALIER 

* 

- 

2 

- 


- 

VICEROY 

* 

- 

- 

- 


1 

KE!ilT' 

* 

- 

- 

- 


- 

KOOL: 

* 

_ 


. 



L & Ml 

*! • 




C 

0 


PARLIAMBOT 

* 




CT 

M. 

VOGUE 





U 

C 


NONE 

* 

- 

- 

- 

GO 

■ - 

DON'T KNOW OR NO ANSWER 

4 

4 

1 



3 


*Less than 

♦^Percentages based on less than 
Note: Percentages add tO' more than 100^ because 

Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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Of cigarettes* (Card shovm respondent) If you had 
a (truck driver): would be most apt to smoke? 

46^. of total "A” & "B” san 5 )le 


respoMents' whose present, regular brand is; 


L & Ml 

(r &. k) 

Lucky 

Strike 

Pall 

Pfell 

Viceroy 

Winston 

other 

non-filter 

(r & k) 

other 
filter 
(R & 

136 

222' 

282 

133 

145 

47** 

49 ** 

(lOO^) 

(lOOft): 

(100^) 

(100^) 

(lOQ^) 

(100^) 

(lOG^o; 







I 0 

50 

53 

^5 

42 

52 

4:3 

39 

36 

3:3 

35 

36 

30 

32 

49 

13 

9 

Ik 

10 

7 

19 

10 

7 

1 

3. 

4: 

3 

4, 

4 

3 

1 

1 

2 

6 

9 

- 

1 

- 

5 

5 

2 


- 

- 

2 

1 

2 

3 


• 

1 

- 

- 

- 

- 


- 

- 

1 

- 

- 

1 

- 

2 

2 

- 

1 


- 


- 



1 


- 


- 

- 

- 

1 

- 

1 

4 

- 

- 

1 

1 

- 

- 

- 

- 

- 

1 

1 

- 

- 

32 

- 

• 

1 

- 

-- 

- 

- 

- 

- 

- 

- 

-- 

- 

- 

- 

1 

- 

1 

- 

1 

- 

- 

4 

7 

5 ' 

11 

5 




•5 per cent 

100 cases are often unreliable. 

some respondents' gav:e more than one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753049 


2C6 


31 • Kbw here is e list, of several different "brands of cigarettes:, (Card 
shown respondent) If you had to gues:s^ which of the:Be brands would 
you say a (truck driver) would be most apt to smoke? 

Asked of all cigarette smokers-- 




of total "A" & 

"B-" sample: 



I 



Total 

eigarette: 

Analyzed: by respiondents^ 

who now smoked , 



Bmo,kerB 
"A" &, :"B" 
sample^ 

Regular King • 

size size 

G i gare 11 e s: cl gar e tt e:s 

Filter- 

tip ' 

cigarettes' . 

Number of respondents 


iLll 

( 1005 ^): 

i+34 

( 100 ^:) 

392 

(lOC^): 


571 

(100^) 








CAMEL 


kg 

50 

lt 


kg 

LUCKY STRIKE 


36 

35 

3.6 


36. 

CHESTEIRFIELD 


12 

12 

12 


10: 

PHILIP MORRIS 


3 

2 

3: 


k 

OLD GOLD: 


2 

1 

3 


3 

PALL , MALL 


2 

1 

k 


2 

MARLBORO: 


1 

2 

1 


2 

HERBERT TAREYTORi 


1 

1 

1 


* 

WINSTON 


* 

1 

- 


1 

CAVALIER: 


* 

- 

1 


1 

VICEROY 


* 

* 

1 


- 

KENT 


* 

* 

1 


* 

KOOL 



* 

- 


* 

L & M 


* 

* 

1 


- 

PARLIAMENT 


* 

* 

- 



VOGUE 


- 

- 

- 

0 

i 

! 

NONE * 

D0N*T KNOW' OR NQ^ ANSWER k k 

*Less than .5 per cent 

Note: Percentages add to^ more than; 10Oj() because 
some; respondenta gave more than one answer 

1 

5 

0 

Cl 

Q' 

0^ 

W 

0 

* 

1 

5 

i 

i 


Source: https://www.industrydocuments.ucsf.edu/docs/jshkOOOO 




INTERVIEWS. IN NEGRO COLLEGES 



31 . Now here is a list of several different brands of cigarettes. (Card 


shown respondent) If yon had to guess, which of these brands would 
you say a (truck, driver)! would be most apt to smoke?' 



Askedi of all cigarette 
5 , 1 ^: of total Negro ’'A" 

Total 

cigarette 

smokers' 

"A"' &: ”B'" 
s:ample 

smokers.- - 
& "B” sample. 

Analyzed by 
respondents, who are: 
Male: Female: 

Number of respondents 

202 

(100^): 

115 

(100^) 

87 ** 

(:ioo 5 () 


i 


i> 

CAMEL 

50 

51 

kQ 

LUCKY STRIKE 

23 

23 ■ 

24 

CHESTERFIELD 

19 

17 

22 

PHILIP MORRIS 

T 

11 

2' 

PALL MLL 

3 ; 

6 

- 

KOOL 

1 

1 

1 

WINSTON 

1 

2 

- 

HERBERT TAREYTON 

* 

1 

- 

KENT 

* 

1 

- 

L: & M 

* 


1. 

OLD' GOLD 

* 

- 

1 

VICEROY 

* 

1 

- 

CAVALIER. 

- 

- 

- 

MARLBORO 

- 

- 

- 

PARLIAICTT 

- 


- 

VOGUE 

- 

- 

- 

NONE 

* 

- 

1 

DON’T KNOW OR NO' ANSJVER 1 


3; 


*Les:s than: .5 per' cent 

^^Percentages based on less than 100 cases are often unreliable'. 
Note:: Percentages, add to. more than 100^'becatise 

some respondents gave more than one answer,'. 

Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753051 


I 


2G8 

31 . Now here is a list of several different brands of cigarettes. (Card 
shown respondent) If you had toi guess, which, of these: brands would 
you. say a (debutante) would be most apt to smoke?' 

Asked of all cigarette smokers— 
of total "A" & "B" sample 



Tbtal 
ciganette 
smokers 
"A" & "B'"' 
sample: 

Analyzed by 
-respondents who are 
Male Femalf 

Number of respondents 

l4ll 

974 

. ^37 

Si 

(100^) 

(100^) 

d 

(100^' 

cL 

PAPaiilAMENT' 

1° 

33 

7 > 

35 

V' 

31 

HERBERT. TAREYT.ON 

15 

17 

11 

VOGUE 

15 

13 

18 

VICEROY 

10 

9 

11 

MARLBORO 

7 

6 

9 

L & M 

T 

7 

7 

PALL MALL 

6 

8 

3: 

KENT 

6: 

6 

5^ 

WINSTON 

4 

5 

4 

CHESTEREHELD 

2 

2 

1 

CAVALIER 

1 

2 

1 

CAiNEL 

1 

1 

- 

LLJC.EY STRIKE 

1 

1 

1 

PHILIP MORRIS' 

* 

* 

* 

KOQL 

*: 

* 

* 

OLD GOLD 

* 

* 

- 

NONE' 

*: 

- 

* 

DON'T KNOW OR NO ANSWER: 5 5 

*Less than .5 per cent 

Note: Percentages add to more than 100^ becaiuBe 
some: respondents gave more than one aniswer. 

Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 

5 


1001753052 



2C9 


31. Nov here is a list of several different, brands: of cigarettes. (Gard 
shovn^ respondent) If you had to guess, which of these brands would 
you say a (debutante) voiildi be most apt tp smoke? 


Asked of all cigarette smokers— 
46^, of total "A" "B" sample 



Total 

cigarette 

smokers: 

"A" &. "B" 
S'araple 

Analyzed by resp:ondents 
who now smoke: 

Regular King Filter- 

size — size tip 

cigarettes, cigarettes cigarettes 

Number of respondents 

1411 

434 

392 

571 

/ 

(100^): 

(100^) 

i 

(100^): 

( 100 ^) 

PARLIAMENT 

33': 

29 

34 . 

36 ^ 

HERBERT TAREYT0N 

15' 

16 

14; 

15 

vogue: 

15' 

15 

12 

17 

VICEROY 

10: 

11 

10 

9 

MARLBORO' 

7 

7 

7 

6 

L & M 

7 

7 

6; 

6 

PALL MALL. 

6 

6 

9 

5 

KENT 

6 

5 

5 

6 

WINSTON 

4 

6 

5 

3 

CHESTERFIELD' 

2 

1 

2 

2 

GAVALIER 

1 

1 

2 

1 

CAMEL 

1 

1 

- 

1 

LUCKY STRIKE 

1 

1 

1 

* 

PHILIP MORRIS 

* 

*: 

- 


KOOL 

* 

*: 

1 

- 

0T iD (tOTiTD 

* 

- 

1 

- 

NOr^E 

* 

- 

- 

* 

DON’ T KNOW OR NO ANSWERS 

5 

5 : 

4 

6: 


*Less than .5 per cent 

Note: percentages add to more than 100^ because 
some respondents gave more than one aniswer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753053 


2i0 


31 . Nov here is a list of several different brands, 
to guess^ which of these brands would you say 


Asked of a11 cigarette smokers— 



Total 
cigarette 
smokers 
"A"' & "B" 
sample 

Philip' 
Morris 
(R & K)' 

Analy.zed by Question 6 a,: 

Chester¬ 

field 

■' Marlboro Camel (l & K) 

Number of respondents 

l4ll 


108 ' 

50 * ♦ 


180 

( 100 ?^): 

( 100 ^,) 

( 100 ^> 

( 100 ^)' 

( 100 ^): 




$ 


_ 


PARLIAMEM’ 

33 . 

29 

32 

30 



HERBERT TAREYTON 

15 

4: 

18 

18 


13 

VOGUE 

15 

20 

25 

12 


16 

VICEROY 

10 

27 

9 

8 


6 

MARLBORO 

7 

11 

9 

4: 


7 

L &. M 

7 

4 

6 

10 


6 

PAM MAM 

6 

9 

10 

k 


9 

KENT 

6 

- 

6 

12; 


4. 

WINSTON 

4 

ii 

1 

12 


4 

CHESTERFIELD 

2 

- 

- 

— 


1 

CAVALIER 

1 

- 

2 

2: 


6 

CAt€L 

1 

- 

- 

8' 


- 

LUCKY STRIKE 

1 


2 



1 

PHILIP MORRIS. 

* 

2 

2 


0 

0 


KOOL 

* 






OLD GOLD 





CT 

CJ 

.0 

- 

NONE 

* 


- 

- 

Cl 

" - 

DON'T ENOW OR NO ANSWER 

5 

2 

2 



6 


♦Less, than 

♦♦Percentages based on less, than 
Note: Percentages' add to more than' 100^ because 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


2H 


of cigarettes. (Card shown respondent) If you had 
a (debutante )■ would be most apt to smoke? 

of total "A" & "B" san^ile 

respondents whose present regular brand is:. ___ 

Other Other 

L. & M Lucky Pall ^non-filter filter 

(R & K)i Strike Wa11 Viceroy Winston ' (R & K): (R & K) 


136^ 

222 

282 

133: 

14.5 

47^ 


(lOO^:) 

(lOO^) 

(10 0^ .) ' 

(100^): 

(100^): 

(100?^)' 

0 

0 

*2i 








39 

27 

37 

4l 

30 

19 

35 

l6 

18. 

ii 

8 

16: 

21 

20 

22 

12 

12 

9 

12 

13 

18 

k 

lit: 

10 

20: 

3 

2 

8 

7 

8 

5 

3: 

6 

13 

8 

10 

6 

7 

2 

7 

9 

6 

2 

6 

7 

2^ 

8 

13. 

- 

7 

6 

5 

k 

8 

4 

2 

1 

6. 

5 

1 

10 

- 

4' 

- 

1 

2 

3 

4 

4 

- 

- 

- 

* 

1 

3: 

- 

- 

- 

- 

- 

- 

3: 

4 

- 

- 

2 

* 

-- 

- 

- 

- 

- 

-- 

1 

1 

- 

- 

2 

- 







2 


3 5 4 ; 11 8 k 

.5' per cent 

100 cases are often vmrellable. 

some respondents gave more than one answer. 

Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


ssocs^Toor 
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IN!rERVIEV,fS IN NEGRO COLLEGES 


31 . Now here is a, list of several different brands of cigarettes.. (Card 
shown respondent) If yon had to guess, which.of these brands would 
you say a (debutante) would be most apt to sino.ke? 

Asked of all cigarette smokers— 

51‘?t' of total Negro "A" & "B" san^ile 



Total 

cigarette 

smokers 

Analyzed by 


"A” & "B" 

-respondents who are; 


sample 

Male 

Female 

Number of respondents 

202 

115 

87 ** 

(100^) 

(100^)' 

( 100 ^) 





PARLIAllHNTJ 

23 

23 ; 

24 " 

VOGUE 

20 

17 

24 

VICEROY 

19 

23 

14 

PALL MALL 

8 

8' 

8 

MARLBORO 

7 

11 

2 

HERBERT, TAREXTON 

7 

11 

2 , 

L & Ml 

6 

5 

7 

WEtSTONl 

4 

4 

3 

KEl'IT 

3 ; 

4': 

2 

PHILIP MORRIS 

3 : 

2 

5 

CAI-EL, 

2’ 

3 

1 

CAVALIER: 

2: 

3 

1 

CHESTERFIELD 

1 

2 

1 

KO0L 

I 

1 

2 

OLD GOLD' 

1, 

3' 

- 

LUCKY STRIKE 

* 

1 

- 

NONE 

* 

- 

1 

DON'''!! KNOW OR: NO ANSKER 

2 

1 

3 


*Less than .5 per cent 

**Percentages based on less than 100' cases are often unreliable.. 
Note: Percentages add to more than 100^ because 

some respondents gave more than one answer. 

Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


looivsaoae 
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31- Now here is a list of several different brands of cigarettes. (Card 
shown respondent) If you had to guess^ which of these: brands would 
you say a (doctor) would be most apt to smoke? 

Asked of all cigarette smokers.-“ 
of total ”A^ sample 



Tbtal 

cigarette 

Analyzedi by 


smokers 

re:spo:ndent:s 

whO' are : 


"A" sample 

Male 

Female 

Nimber of respondentls^ 

719 

U92 

227 


(100^) 

( 100 ^)' 

(100^): 





CAI^L 

15' 

17 

13: 

CHESTERFIELD; 

15 

14 

17 

VICEROY 

10: 

11 

7 

L & M 

9, 

9 

11 

LUCKY STRIKE; 

9' 

10 

6 

KENT 

8: 

8 

9 

WINSTON; 

7 

7 

6 

PALL MLL 

6. 

7 

k 

PMLIANIEKT 

6 

7 

k 

MARLBORO 

5 

5 

k 

PHILIP MORRIS 

1+ 

k 

k 

HERBERT TAREYTON; 

3 

3 

3 

OLD GOLD 

2' 

2 

2 

KOOL. 

2 

1 

k 

VOGUE 

* 

- 

* 

CAVALIER 

- 

- 

- 

NONE 

1 

1 

3 

DONi'T KNOW OR NO' ANSWER 

8 

8 

7 


*Le;S:s than .5 per' cent 

Note:' Percentages add to more than 100^ because 

some respondents gave more: than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/jshkOOOO 


1001753057 



31. Now here is 4 list of several different brands, 
had to g'aess, which, of these brands would you: 

Asked of all cigarette smokers—' 


Total _Analyzed by Question 6a? 



cigarette 

smokers 

sample 

Philip 

Morris' 

(r & k)/ 

Marlboro 

Camel 

Chester 

field 

(r & k) 

Number of respondents 

719 

24** 

50 ** 

19 ** 

92 ** 


(iioo^^i): 

(lOO^)i 

(:ioo^) 

(100^^) 

( 100 ^) 


lo 





CAMEL 

15 

4 

8 

42 

^ 18 

CHESTERFIELD 

15 

291 

10 

11 

14 

VICEROE 

10 

- 

8' 

11 

17 

L & M 

9 

17 

10 

- 

5 

LUCKY STRIKE 

9 

8. 

- 

26 

2 

KENT 

8: 

17 

18 : 

- 

4 

WINSTON 

7 

- 

8, 

11 

5 

PALL, mix 

6 

IT 

8, 

11 

7 

PARLIAlffil'JT 

6 

- 

8: 

- 

4 

MARLBORO 

5 

- 

10 

11 

- 

PHILIP MORRIS 

L 

8 

- 

- 

13 

HERJESRT TAREYTON 

3: 

- 

4 

5 

2 

OLD: GOLD 

2: 

- 

2 

11 


K0OL 

2: 

8 

4 

- 

§ 1 

VOGUE 

* 





CAVALIER. 





Cl 

CO 

NONE 

1 


4 


c 

Cl' ' . 

DONI'T KNOW OR NO ANSWER 

8: 

8 

12 

5 

GO 

9 


*Less than 

■•^Percentages based on less than 
Note: Pereentages addl to more than 100^ becauBe 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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Of cigarettes. (Card shown respondent): If you 
say a (doctor) would he; most apt to smoke? 

47 ^ of total "a" san 5 )le 


respondents whose present: reigular brand Is: 


L & M 
-(r & k): 

Lucky 

Strike' 

Pall 

Mall 

Viceroy 

Winston 

other 

non-filter' 
(R: & k):' 

other 
filter 
(R &. K) 

88 :** 

lOA 

138 : 

67 ** 

79*^ 

26 ** 

24** 

(loo^): 

( 100 ^) 

( 100 ^) 

(100?&)' 

(lOO^)' 

( 100 ^): 

(100^) 






$ 


11 

Ik 

14 

10: 

27 

15 

17 

12 

20 

14 

i3: 

14 

19 

8 

9 

12 

7 

25 

1 

- 

4 

22 

8 

6' 

9 

4 

12 

8 

3 

IL: 

12 

7 

11 

15: 

4 

10 

15 

6' 

6 

1 

4 

12 

1 

5 

4 

7 

22: 

4 

12 

3 

k 

12 

- 

5 

- 

12 

8 

6 

9' 

3 

6 

- 

4, 

7 

5 

4 

6 

6 

- 

4 

5 

- 

4 

T 1 

Jj 

4 

- 

12 

5 

5 

2 

- 

1 

8 

4 

3 

4 

1 

4 

- 

- 

- 

2 

- 

2 

1 

I 

4 

- 

- 

1 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

31 

- 

2 

3 

- 

- 

- 

10 : 6 h 10 ' 8 

• 5' per cent 

100 cases are often unreliable. 

some respondents gave more than one answer. 

23: 

- 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753059 
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31.. Now here: is a list of several different lirandis of eigarettes.. (Card 
shown respondent) If you had tO' guessj, which of these brands, would 
you say a (doctor) would be most apt to smoke? 


Asked of all cig&rette smokers^-- 
of total "a" sample 

Analyzed by respondents: 

Total _ who now smoke; __ 

cigarette Regular Kiing •Filter- 


smokers size _ size tip 

"a” sample cigarettes, cigarettes cigarettes 


Number of respondents 

m 

(lOO^) 

i 

209 

(100^) 

194 

(100?&) 

308 

(100^): 

/ 

CAMEL 

15 

l6 

16 

15 

CHESTERFIELD 

15 

i6 

18 : 

12 

VICEROY 

10 

13' 

6 

10 

L & M 

9 

8 

6 

11 

LUCKY STRIKE 

9 

12 

9' 

6 

KENT 

8 

10 

6 

8 ' 

WINSTON 

7 

5 

4 

10 

PALL MALL 

6 

6 

10 ' 

5 

PARLIAMENT 

6 

5 

6 

6 

MARLB:0R0' 

5 

3: 

3 

7 

—PHILIP MORRIS 

k 

5 

5 

4 

HERBERT TAREYTON 

3 

L 

3 

3' 

OLD' GOLD 

2 

3: 

1 

2 ; 

KOOL 

2 

- 

4: 

2 : 

VOGUE 

* 

* 

- 

- 

CAVALIER 

- 


- 

- 

NOIIE, 

1 

- 

2 

2 ■ 

DON 'T KNOW OR^ NO ANSWER: 

8 

9^ 

5 

9 


■*■1633. than .5' per cent. 

Note :: Percentages add tO; more than 100^ because 
some respondents gave more than one' a^nswer. 



Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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31 .. Now' here iS' a list of several different Urands of cigarettes. (C.ard 
shown respondent) If you had to guesS| which of these, brands would 
you say. a Cdoctor ) would he most apt to smoke? 

Asked of all cigarette smokers.— 

5^^ of total Neigro "A" sample 



Total 

cigarette 

Analyzed by 


smokers 

^respondents 

who: are:: 


"A" sample 

Male 

Female 

Number of respondent:s 

110 

52*^ 

58 ** 


(iOG^> 

(100?&) 

Cioo^l 



i> 


CAMEL 


15 

17 

PARLIAMENT' 

16 : 

23 

10 

PHILIP MORRIS^ 

10: 

13 

7 

VICEROY 

7 

8 

7 

HERBERT TAREYTON 

7 

A 

10 

CHESTERFIELD 

6 

k 

9' 

WINSTON 

6 

8 

5 

KENT 

6 

5' 

7 

LUCKY STRIKE 

5 

k 

' 5 

PALL MALL 

5 

k 

5 

L & M 

5 

A 

5 

MARLBORO' 

k 


7 

OLD GOLD 

2 

k 

- 

KOOL 

2 

2 

2 

CAVALIER 

- 

- 

- 

VOGUE 

- 

- 

- 

NONE; 

2 

- 

3 

DON'T KN.0W OR NO ANSWER: 

2 

2 

2 


♦^Percentages based on less: than 100 cases are often unreliable. 
Note: Percentages add to more than 10:0^' because 

some respondents gave more than one answer. 

Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753061 




31» Now here is a list of several different trands of cigarettes.. (Card 
shown respondent )! If you had tO' guess^i which of these brands; would 
you say a (young business! executive), would be most apt to smoke? 

Asked of all cigarette smokers-- 
48^ of total "A" & "C" sample 



Total 

cigarette 

smokers 

Analyzed by 


"A” & "C"' 

respondents who: are 


sample 

'* Male 

Female 

Number of respondents 

l46l 

1018 

10 + 3 : 

( 1005 ^,) 

( 100 ^) 

( 100 ^)! 





CHESTERFIELD 

18 

IT 

20 

LUCKY STRIKE 

2ih 

T5 

10' 

PALL MALL 

12 

12 

12 

WINSTON 

9, 

10' 

8 

PAELIAtiENT 

9 

9 

7 

CAMEL 

7 

7 

6 

HERBERT TAREYTON 

6 

6 

7 

MAIUlBORO: 

6 

7 

5' 

L & M 

6 

6 

5 

VICEROY 

6 

6 

5 

PHILIP MORRIS 

5 

5' 

5 

KENT, 

3 

3' 

4 

OLD; GOLD 

2 

0 

1 

CAVALIER 

1 

1 

2 

VOGUE. 

*: 

* 

- 

KOOL. 

- 

- 

- 

N0;NE 

*: 

* 

1 

DON’T KNOW OR^ NO ANSWER 

8: 

9 

7 


*Less than .5 per cent 

Note.: Percentages add to more than 100'^ becaxxse 

some respondents gave more than' one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753062 



219 


31. Now here Is. a list of se^veral different brands* of cigarettes. (Card 
shown respondent) If you had to guess, which of these brands woxild 
you say a (young business executive) would be most apt to smohe? 

Asked’ of all cigarette smokers-- 
of total "A" & "C" san: 5 )le 


Total Analyzed by respondents 

cigarette _who now smohe;_ 


f 

smokers 
•’A”' & "C" 
sample 

Regular 

size_ 

cigarettes 

King 

size 

cigarettes 

Eilter- 

tip 

cigarettes' 

Number of respondents 

lii6l 

(100^): 

i 

^33 

(100^): 

426 

(100^): 

586 

(100^) 

CHESTEKFIELD 

18: 

16 . 

23: 

17 

LUGKl STRIKE 

Ik 

21 

11 

10 

PALL MALL. 

12: 

7 

22* 

9 

WINSTON 

9 

8 

4 

13 

PARLIAMEIH" 

9 * 

7 

10' 

9 

CAMEL 

7 

11 

5 

5 

HERBERT TAREYTOH 

6 

5 

8 

6: 

MARLBORO 

6 

7 

5 

6 

L &. M 

6 

8 

4 

6 

VICEROY 

6 

6 

5 

6 

PHILIP ^^0RRIS 

5 

7 

2 

5 

KENT 

3: 

k 

2 

4 

OLD GOLD 

2 

k 

1 

1 

CAVALIER 

1 

* 

2 

1 

VOGUE 

* 

* 

- 

- 

KOOL 

- 


- 

- 

NONE' 

* 

- 

* 

1 

DONi'T KNOW OR NO ANSWER* 

8 

7 

7 

10 


*Less than ,5 per cent 

Note : Percentages add to more thani 100^. because 

some respondents gave: more than one answer . 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753063 
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31. Nov here is a list of several different brands 
guess, vhich of these brands vould you say a 

Asked of all cigarette smokers-- 



Total 
cigarette 
smokers 
"A"' & "C" 
Bample 

Philip 
Morris 
(:R & K) 

Analyzed by Question 6 a,: 

Chester- 

Marl- field 

boro Camel (R & K) 

Number of respondents' 

l46l 

( 100 ^): 

46*^ 

( 100 ^) 

97** 

( 100 ^) 

5 . 2 ** 

( 100 ^) 

205 

( 100 ^) 

CHlSTERFIEIDi 

18 

15 

14 

12 

,, 36 

EUCKY strike: 

14 

12 

4 

15 

12 

PALL MALL 

12 

25 

9 

4 

5 

WINSTON: 

9 : 

4 

6 

15 

6 

PAELIAI«1ENT 

9 

8 

14 

- 

6 

GAtlEL 

T 

8 

1 

27 

6 

HERBERT TAREYTON. 

6: 

- 

12 

4! 

10 

MARLBORO^ 

6; 

12 

10 

8 

7 

L & M 

6; 

8 

3 

15 

5 

VICEROY 

6^ 

- 

12 

4, 

10 . 

PHILIP MORRIS 

c; 

X 

23 : 

8 

1. 

3 

EEIir 

3 

8 

6 

10 

2 

OLD GOLD 

2 

- 

- 

4 

C , 

CAVALIER 

1 

* 

1 


0 1 

VOGUE 

*: 

- 


^ ' 

rJ - 
Cl. 

KOOL 

- 

-■ 

- 

-■ 

CJ - 

c 

HONE 

*: 

- 

- 

-■ 

01 - * 

DON'T KNOW OR NO ANSWER: 

8 

12 

5 

13 

4 


*LeES than 

**Fercentages based on less than 
Note: Percentages add to more than 100^ because 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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of cigarettes. (C&rd shown' respondent)i If you had to 
(young, business executive) would be most, apt to smoke? 

48^ of total "A" & "C" sample 


respondents: whose present regular brand is: 


L & M 
(R' & K) 

Lucky 

Strike 

Pall 

Mall 

Viceroy 

Winston 

other 

non-filter 
(R & K) 

other' 

filter 

( R & k): 

145 

209 

298 

146: 

155 

47 ** 

43 ** 

(100^) 

(100^): 

( 100 ^) 

(100^) 

(100^) 

(100^): 

( 100 ^), 



i> 

i 



$ 

20 

Ik 

15 

15' 

17 

13 

19 

10 

29 

12 

8: 

12: 

9 

21 

6 

9 

26 

9, 

8 

9 

16 

6 

8 

k 

13 

25 

4 

9 

9 

7 

11 

9 

6: 

13 ^ 

5 

6 

9 

6 

2 

11 

9 

- 

6 

6 

6 

2 

5 

9 

14 

10 

5 

4 

6' 

2 

2 

- 

i4 

8 

3 

1, 

6 

4 

2 

3 

3 

5 

8' 

4 

4 

5 

6 

k 

2 

5 

3 

13 

- 

k 

1 

1 

3 

3 

11 

2 

- 

4 

* 

1 

2 

9 

5 

1 

* 

2 

1 

1 

- 

- 

- 

- 

- 

- 

- 

4 

- 

- 

- 

- 

- 

- 


- 

1 

- 

*: 

1 

- 

- 

- 

12 

7 

8 

17 

6 

9 

5 


.5 per cent 

100 cases are often unreliable. 

some respondents: gave more than one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753065 
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31- Now here is a list of several different "brands of cigarettes. (Card 
shown respondent ) If youi had toi guessj, which of these brands' woiold 
you say a (young business' executive)^ would be most apt to smoke? 

Asked of all cigarette smokers— 
of total Negro: "A" & "O'" sar^ile 



Total 

cigarette: 

smokers 

Analyzed by 


"A" & "C"' 

respondents who ame: 


sample 

Male 

Female 

Number of respondents 

227 

Il8 

109 

(lOO-^) 

(100^) 

(1005^): 




$ 

PHILIP MORRIS. 

15 

19 

10'^ 

PARLMMEIff 

11 

6 

17^^ 

HERBERT TAREf’TON 

11 

8 

13; 

PALL MALL 

9 

10 

8; 

WIIETON 

9 

8 

9^ 

LUCKY STRIKE 

9 

8 

9 

CHESTEREIELD 

8: 

7 

10 

MARLBORO 

7 

8 

6 

VICEROY 

7 

7 

6 

CA3-IEL 

5 

7 

3 

KENT' 

2 

3 

1 

L & M 

2 

1 

3 

VOGUE 

2 

3^ 

1 

CAVALIER' 

1 

1 

2 

OID: G0:LE)i 

1 

1 

2 

KOOL 

- 

- 

- 

NONE 

1 

- 

2 

DONi' T. KNOW OR NO ANSWER 

5 

6; 

5 


Note: Percentages add' to more than 100^ because 

some respondents! gave more than' one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


10017530G6 


31. How. here is a list of several different brands of cigarettes. (Card 
shown respondent) If you hadi to. guess, which of these brands would 
you say a (stenographer) would be most apt. to smoke? 

Asked of all cigarette smokers-- 
48^ of total "A" & "C:" sample 

Total 

cigarette 

smokers Analyzed bv 



”A" & "C " 

sample 

respondlents. 
' Male: 

who are: 
Female 

Number of re:spondents 

l46l^' 

(io:a3&): 

1018: 

$ 

44:3 

( 100 ^) 

VICEROY 

18 

IT 

19 

PALL MALL: 

17 

17 

19 

L & M 

16 

17 

15 

WINSTON 

12 

13 

11 

CKESTERFIEID 

9 

9 

11 

LUCKY STRIKE 

6 

7 

6 

MARLBORO 

6 

6 

7 

HERBERT TAREYTON 

4 

5 

2 

PHILIP MORRIS' 

3: 

4 

2 

CAMEL 

3; 

4 

1 

PARLIAMENT 

2' 

3 

1 

KENT 

2' 

2 

1 

OLD GOLD 

1 

1 

i 

VOGUE 

1 

1 

* 

KOOL 

1 

1 

1 

CAVALIER. 

1 

1 

* 

NONE 

* 

* 

* 

DON'T KNOW OR NO 1 ANSWER 

8 

8. 

T 


♦Less than .5 per cent 

Note:: Percentages add to more than 100^ because: 

. some respondents gave more: than one answer .. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753067 




31. Now here is a list of. several different Urandis 
to guess, which* of these brands would you say 

Asked of all cigarette smokers-- 



Total 
cigarette 
smokers 
"A"' &, "C" 
sample 

Philip 
Morris 
(R & K) 

Analyzed by Questloni 6a': 

Chester- 
field 

Marlboro Camel (R & K)' 

Number of respondents* 

l46l. 


97^ 

32** 

205 ; 

(:ioo^) 

(100^)' 

(100^) 

(100^) 

(100^) 







VICEROY 

18 

17 

9 

23 

15 

PALL MALL 

1? 

15* 

18 ' 

23 

22 

L & M 

16 

12: 

20 

6' 

20 

WINSTON 

12 

12' 

6 

12 

10 

CHESTERFIELD 

9 

8: 

11 

4 

l4 

LUCKY STRIKE 

6 

4 

8 

2' 

5 

MARLBORO 

6 

6* 

13 

4 

10 

ffiERBERT TA'REYTON 

4, 

- 

1 

8 

2 

PHILIP MORRIS 

3 

21 

1 

- 

5 

CAIvEL 

3 

17 

5 

2 

2 

PARLIAl-HIT 

2 

- 

2 

- 

2 

KEIW 

2 

8* 

4 

12 

2 

OLD' GOLD, 

X 


2 

4 

0 " 

VOGUE 

1 



4 

c 

h* - 

KOOL 

1 



. 

01 - 

CAVALIER^ 

1 



4 

CO 

0 - 

none; 

* 

- 

- 

- 

00 . 

DON'T' KNOW OR NO: ANSWER 

8 

17 

7 

17 

3 


*Les:s than* 

**Percenitages based on less than* 
Note;; Percentages add to more than 100^ because 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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of total "A" & "C" sample 


respondents whose' presemt. regular 'brand is: 


L &. M. 

( r & k): 

Eucky 

Strike 

Pall 

Mall 

Viceroy 

Winston 

Other 

non-filter 
(R: & K): ' 

other 
filter 
(R & K) 

14:5 

209 

298 ' 

146 

155 

14 . 7 **; 

43 ** 

(100^): 

(100^) 

(lOC^:) 

(100^) 

(100^) 

(1005^): 

(100^) 




f 



i> 

19 

19 

16 : 

31 

12 

26 

9 

12 

20 

18 ; 

6 

19 ^ 

21 

7 

33 

15 

13 

10: 

10 

23 

7 

6 

18 

9' 

9' 

30 

6 

12 

8 

12 

9 

6' 

3 

11 

9 

8 

7 

10' 

6 

3' 

6 

- 

3 

4 

6 

3 

4 

2 

19 

5 

6 

5 

5 

4 

- 

5 

3 

3 

2 • 

2 

1 

- 

9 

3 

2 

1 

- 

5 

- 

9 

- 

3 

2 

3 

2 

9 

5 

- 

1 

1 

- 

- 

- 

5 

1 

- 

2 

1 

1 

- 

2 

1 

1 

1 

2 

1 

- 

- 

1 

2 

1 

1 

2 

2' 

- 

2' 

- 

- 

- 

1 

4 

- 

2 

- 

* 

1 

- 


- 

6. 

4 

7 

15: 

12 

4 

5 


.5 per cent 

100 cases are often imreliaible:* 

some respondents gave more tlian one ansver. 


Source: https://www.industrydocuments.ucsf.edu/docs/jshkOOOO 


1001753069 



31.■ Now here Is & list of several diifferent brands^ of, cigarettes. (Card 
shown respondent) If you had to guess, which, of these brands would 
you say a (stenographer) would be most, apt to: smoke? 

Asked of all cigarette smokers.— 
of total "A" "C:" sample; 


Total 
cigarette 
smokers 
"A" Sc "C" 
sample 


Analyzed by respondents 

_ who now smoke: _ 

Regular' King -Filter- 

size , size tip 

cigarettes cigarettes cigarettes 


Number of respondents. 

l46l 

(loo:^): 

^33 

(loo^): 

426 

(lOO^) 

586 

(100^): 

VICEROY 

18 

l8 

18 : 

18 

PALL MALL 

17 

21 

18 : 

13 

L & M 

i6 

i6 

15 

17 

WINSTON 

12 

13 

10; 

13 

CHESTERFIELD 

9 

10 

12 

7 

LUCKY STRIKE 

6 

6 

8 

6 

MARLBORO 

6 

6 

6 

6 

HERBERT TAEEYTON 

4; 

4 

4 

4 

PHILIP MORRIS’ 

3 

4 

4 

2 

CAMEL 

3^ 

4 

1 

4 

PARLIAMENT 

2 

3: 

2 

2 

KENT' 

2 

3: 

2 

1 

OLD; GOLD 

T_ 

1 

2 

1 

VOGUE’ 

1 

1 

1 

1 

KOOL 

1 

1 

1 

1 

CAVALIER 

1 

1 

- 

1 

NONE 

*: 

- 

* 

1 

DON'T' KNOW, OR NO AN.SWER 

8^ 

7 

6 

10 


*Less than .5 per cent 

Note : Percentages add to more than 100^. because 
some respondents gave more than one' answer'. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753070 
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31 * Now here is a, list of several different brands of cigarettes- (Card 
shown respondent) If you' had to gue:ss^ which of these brands woald 
you say a (stenographer): would be most apt to smoke? 

Asked of all cigarette smokers-- 
57^ of total NegrO' & "C!” sample 



Total 

cigarette, 

smokers 

Analyzed by ■■ 


"A" & "C" 

respondents who are: 


sample 

Male 

Female, 

Number of respondents 

227 

118 

109 


(100^) 

(100^) 

(100^) 



$ 

I 0 

VICEROY 

22 

23 

20 

WINSTON 

13 

8, 

17 

PHILIP MORRIS 

11 

14' 

8 

MARLBORO 

10 

8 

11 

PALL MALL 

9 

9 

9 

HERBERT TAREYTON 

6 

4i 

8 

L. &■ M^ 

5 

6 

5 

KOOL 

4 

5 

4 

KENT' 

4 

3 

4 

eHESTEREIELE), 

3, 

3 

3 

PARLIAMENT 

3, 

3 

3 

LUCKY STRIKE 

2: 

3; 

1 

CAMEL, 

1 

3^ 

-■ 

CAVALIER: 

1 

1 

1 

VOGUE 

1 

- 

2 

OLD GOLD' 

*: 

-■ 

1 

NONE 

*: 

- 

1 

DON 'T KNOW' OR NO'ANSWER 

8 

8. 

8 


*LesiB than -5 per cent 

Note:; Percentages add to more than lOO^fi because: 

some respondents gave more than, one answer*, 

Source: https://www.industrydocuments.ucsf.edu/docs/jshkOOOO 


1001753071 




31.: Now' here Is' a list of several different hrands of cigarettes. (Card 
shown respondent) If you had to guess_, which' of these' brands would 
you say a (star athlete) would be: most apt to smoke?' 

Asked of all. cigarette smokers— 
of total, ”B" & "C" sample 


Total 

clgprette 

smokers Analyzed by 

"1" & "C" resDondents who are:: 



sample 

Male 

Female 

Number of respondents 

lk3i+ 

(lOG^) 

1008 

(100^) 

426 

(100^) 

i- 

LUCKY STRIKE 

19' 

20 

16' 

CHESTEBlFIEIll 

12 

11 

15 

CAMEL 

10' 

10 

9 

VICEROY 

3 

4 

3 

PAM MALL 

3 

3' 

4 

L & M 

3 

3 

4 

WINSTON 

3 

3 

2 

MARLBORO: 

2 

2 

2 

KENT 

2 

1 

2 

PHILIP MORRIS 

1 

2 

1 

•KOOL - 

1 

1 

1 

OLD' GOLD 

1 

1 

I 

HERBERT TARHYTON 

* 


1 

PARLIAMENT 

* 

* 

* 

CAVALIER 


* 

- 

VOGUE' 

* 

* 

- 

NDItE 

34 

35 

32 

DON'T KNOW. OR NO: ANSWER 

8 

8 

8 


♦Less than .5 per' cent 

Note: Percentages add to more than 100^. because: 

some respondents gave more than one' answer. 

Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753072 
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31. Now, Here Is a, list of several different 'birands of cigarettes. (Gfeird 
shown respondent,) If you had to guess, which of these brands would 


you say a (star athlete) 

would be 

most apt. to 

smoke? 




Asked of all 

cigarette 

Bmokers-- 





kfjb of total 

"b" & "c” 

sample 






Tdtal 

Analyzed by respondents 


cigarette 

who now smoke: 





smokers 

Regular 

King 

Filter- 


] 

"B” & ”C” 

size 

size 


tip 



sample' 

cigarettes 

cigarettes* 

cigarettes 

Number of respondents' 


l43h 

kk9’ 

tr30 


54i 



(loc^): 

(loa^y. 

(lOG^) 


(lOC^): 








LUCKY STRIKE, 


19 

23' 

15 



CHESTERFIEID 


12 

12 

12 


12 

CAMEL 


10 

12: 

8 


9 

VICEHOY 


3 

3 

4: 


4 

PALL MALL 


3 

2 

5 


3 

L & M 


3 

3 

3 


3 

WINSTON 


3 

2 

5 


2' 

MARLBORO' 


2 

2 

1 


2 

KENT 


2 

1 

1 


2 

PHILIP morris: 


1 

2 

1 


1 

KOOL 


1 

2 

1 


1 

OLD GOLD 


1 

1 

* 


• 1 

HERBERT TAREYTONI 


* 

- 

* 

R 

1 






C 


PARLIAMENT 


* 

* 

* 

0 







1-^ 


CAVALIER 


* 

- 

- 


* 








VOGUE 


* 


— 

CO 

* 







NONE 


3^ 

33 

37 

CO 

33 

DON'T KNOW OR NO ANSWER 


8' 

8 

8' 


9 


*LesB than .,5 per cent 

Note': Percentages add to more than 100^ because 

some respondents gave more than one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 





31. Nbw here iS' a list: of several different brands of 
to guess^ which, of these: brands would you s;ay a 

Asked of all cigarette smokers-- 



Total 

cigarette 

smokers: 

"B" & "C" 
sample 

Philip. 
Morris 
(iR & K) ' 

Analyzed by Question 6a: 

Chester¬ 

field 

Marlboro Camel (R & K) 

Number of respondents 

liv3l+ 


105 . 

6K** 

201 


( 1005 ^) 

( 100 ^) 

( 100 ^) 

(:ioo^) 

( 10 : 0 ^) 





i> 


LUCKY STRIKE 

19 : 

13 

26 . 

13 

^ 13 

CHESTERFIELD: 

12' 

18 

11 

9 

18 

CAMEL 

10: 

11 

k 

20 

16 

VICEROY 

3: 

- 

2 

- 

1 

PALL MALL 

3 . 

- 

3 

- 

* 

L & M 

3 . 

k 

1, 

6 

2 

WINSTON 

3 . 

k 

2 

- 

2 

MARLBORO 

2 

- 

4 

3 

3 

KENT 

2 


2 

2 

*■ 

PHILIP MORRIS. 

1. 

16 

2 

- 

- 

KOOL 

1 

- 

1 

3 

1 

OLD GOLD 

1 

- 

3 

- 

- 

HERBERT TAREYTON 

* 

- 

- 

- 

0 

PARLIAMENT 

* 

- 

- 

- 

2 1 

CAVALIER: 

* 




Cl 

VOGUE 

* 


2 


CO 

O' 

NONE 

3i+ 

38 ^ 

3'5 

36 

- 3Y 

DON'T KNOW. OR, NO: ANSWER' 

8 

13' 

5 

8 

8 


*Less than 

**PerGentagbs based on less than 
Note: Percentages add to more: than 100^ because 


Source: https://www.industrydocuments.ucsf.edu/docs/jshkOOOO 



cigarettes. (Card shown respondent) If you had 
(star athlete)^ would he most apt to smoke?' 



of total "B'* & s:ample 


respondents whose present regular brand is: 


L & M 
(R & K); 

Lucky 

Strike 

Pall 

Mall 

Viceroy 

Winston! 

Other 

non-filter 
(R & K)' 

Other 
filter 
(R & K)' 

105 

223 

304; 

145 

14,2 

42** 

44**' 

( 100 ^): 

(lOO^fe) 

(io:o^): 

(looi): 

( 1005 ( 1 ) 

( 1005 ( 1 ) 

( 1005 ^): 




i> 



5^ 

12 

29 

19 

17 

15 

12 

23 

l 6 

7 

11 

13 

8 

12 

13 , 

10 

9 

5 

14, 

11 

5 

2 

2: 

4 

4 

8 

- 

14 

11 

5 

4 

7 

1 

2 

- 

5 

T 

3 

3 

2 

4 

- 

- 

- 

2' 

6 

2 

4 

- 

- 

1 

1 

1 

1 

1 

- 

5 


2 

2! 

1 

- 

- 

- 

- 

3 


- 

1 

2 

7 

2 

2 

1 

- 

1 

2 

- 

- 

1 

1 

- 

- 

c; 

y 

- 

1 

~ 

* 

- 

1 

- 

7 

- 

- 

* 

- 

- 

- 

- 

- 

- 

- 

- 

1 

- 

- 

- 

- 

- 

- 

- 

- 


27 

33 

35 

32 

40 

38 : 

22 

10 

8 

7' 

10 

11 

10 : 

5 


•5 per cent 

100 cases are often unreliable., 

some respondients gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/jshkOOOO 


1001753075 
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31 . Now here is, a list of several different brands of ciggarettes. (Cardi 
shown respondent)' If you had to guess^ which of these brands would 
you say a (star athlete)' would be most apt to smoke'? 

Asked of all cigarette smokers— 

53^ of total Negro "B" &: ”Cl"' sample 

Total 

cigarette 

smokers Analyzed by 


"B" &: "C" respondents who are; 



sample 

Male 

Female 

Number of respondents 

209 

(100^) 

10 

129 

(100^) 

8o** 

(100^) 

f- 

PHILIP MORRIS 

15 

16 

14 

VICEROY 

Ik 

14 

15 

WINSTON 

8: 

11 

4 ' 

LUCKY: STRIKE 

8 

9 

6 

PALL MALL 

8 

9 

6 

CHESTERFIELD: 

6 

6 

6 

KOOL 

6 

3 

10 

CAt-tEL 

5' 

5 

4 

MARLBORO 

2 

2 

3^ 

L & M 

2' 

3^ 

1 

KENT' 

2' 

3: 

1 

PARLIAMENT 

1 

1 

3 

HERBERT TAREYTON: 

1 

2 

- 

CAVALIER, 


1 

- 

OLD G'OLDi 

* 

- 

1 

VOGUE 

- 

- 

- 

NONE 

19 

18 

21 

DON'T KNOW or: NO ANSWER 

5: 

4 

8 


♦Less than . 5 ^ per cent 

♦♦Percentages based on less than 100 cases are often unreliable. 
Note:: Percentages add to more than 100^ because 

some: reispondents gave more than one answer. 

Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753076 




31 . Now here is a list qf several different hrands of cigarettes. (Card shown 
respondent): If you had to guess, which! of these brands would you say 
(someone who spends, whole time studying)^ would be most apt. to smoke?' 


Asked of all cigarette smokers--' 
of total "B" & "G:"' sample 



Total 
cigarette 
smokers 
”B" 8 c "C” 
sample 

Analyzed by 
respondents who are: 
jfele Female 

Number of respondents 

IU34 

(10:03^)! 

100:8 426 

(lOC^) (lOO?^): 

PALL MALL 

11 

12 

8 

LUCKY STRIKE 

10 

10 

10 

CHESTERFIELD 

9 

9 

11 

V 1 GER; 0 Y 

9 

9 

10 

WINSTON 

7 

7 

6 

L & M 

6 

7 

5 ' 

CAMEL 

6 

6 

5 

MARLBORO 

L 

4 

4 

HERBERT TAREYTON 

4 

5 

4 

KOOL 

3 

3 

4 

PHILIP MORRIS’ 

3 

3 

3 

KENT 

3 

3 

3 

OLD GOLD 

2 

2 

J 

CAVALIER 

2 

2 

1 

PARLIAMENT 

2 

2 

* 

VOGUE 

1 

2 

NONE 

6 

5 

8 


DON'T KNOW' OR NO; ANSWER 19 


19 


18 


♦Less than .5 per cent 

Note: Percentages add to more than lOC^ because 

some respondents gave more: than one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753077 



31 • How here Is a list of several different brands of 
which of these brands' would you say (someone whO ' 

Asked of all cigarette smokers— 



Total 

cigarette 


Analyzed by Question 6a: 


smokers 
"B" & "C" 
siample 

Philip 
Morris 
(R: & K): 

Maarlboro 

Camel 

Chester¬ 
field 
(R & K) 

Number of respondents 

11:34 

(100^) 

45:**: 

(100^): 

105 

(100^) 

64 ** 

(100^) 


201 

(lOG^): 



$ 

i 



- 5 ^ 

paill mall 

11 

- 

10 

17 


- 8 

LUCKY STRIKE 

10 

4 

9 

8 


7 

CHESTERFIELD 

9 

9 ' 

13 

8 


17 

VICEROY' 

9 

4 

10 

3 


10 

WIKSTONi 

7 

4 

2 

3 


5 

L & M 

6 

13 

3’ 

8 


5 

CAt-EL 

6 

7' 

2 

19 


7 

MARLBORO 

4 

9 

12 

- 


4 

HERBERT TAREYTOW 

4 

4 

4 

- 


5 

KOOL 

3 

7 

9 

3 


3 

PHILIP^ MORRIS 

3 

7 

2 

2 


6 

KENT 

3 : 

4 

4 

2 


3 : 

OLD GOLD' 

2 

- 

4 

3 


2' 

CAVALIER. 

2 

- 

2 

3 

R 

0 

* 

PARLIAIENT 

VOGUE 

NONE 

DON’T KNOW OR: NO ANSWER 

2: 

1 

6i 

19 ’ 

4 

18 

13 

2 

5' 

15 

3 

3 

11 

17 

0 

01 

CO 

c 

00: 

3 

2 

■ 4 

16 


*Less than 

♦♦Percentages' based on less than 
Note: Percentages add tO' more thain lOO^^ beca^lse 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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cigarettes. (Card shown respondent) If you had: to guess^ 
spends whole time studying) would, he: most apt to smoke? 


4756 of total "B:" & "G" sample 

respondents whose present regular hrand is;: 

L & M 
(R & K) 

Lucky 

Strike 

Pall 

Mall 

Viceroy 

Winston 

other 

non-filter 
(R & K) 

Other 

filter 

(r & k) 

105 

223: 

304 

1^5 

142 

42** 

44** 

(100^) 

(lOO^o); 

(100^) 

(100^:) 

(1005^): 

(100^) 

(100^): 


I 0 

$ 




^ . 

10 

11 

20 

k 

4 

12 

5 - 

10 

20' 

8 

7 

13. 

5 

11 

9 

5 

7 

10 

6' 

14 

9 

u 

5 

7 

21 

11 

19 

2 

9 

k 

8 

6 

15 

7 

9 

Ik 

7 

9 

3^ 

1 

- 

7 

5 

7 

2 

6 

11 

5 

2 

- 

3 

3 

1 

1 

5 

5 

5 

2; 

k 

6 

6 

14 

5 

3 

k 

2 

2 

2 

- 

2 

1 

k 

3- 

3 

1 

- 

2 

- 

k 

k 

3 


- 

9 

O' 


3. 

3 

3 

- 

- 

3' 

3 

2: 


1 

- 

2 

- 

2 

2 

- 

- 

5' 

2 

- 

2 

1 

- 

1 

- 

5 

6 

k 

5 

8 

5 

12 

5 

25 

2k 

17 

18. 

21 

21 

18 

»5 per cent 






100 cases 

are often unreliable* 





some respondents gave more than one: an:swer. 





Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753079 
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31. How liiere is a, list of several different tbrands of cigarettes. (Card showH' 
respondent)' If you had to guess, which of these brands would you say 
(someone who spends whole time studying) would be most apt tO' smoke?: 

Asked of all cigarette' smokers'^— 
of total "B" & "C" sample 

Total Analyzed by respondents. 

cigarette _ who now smoke; _ 

smokers Regular King: Fllter- 

"B" & "C" size size tip 

sample cigarettes cigarettes, cigarettes 


Number of reispondents 

143/+ 

(100^) 

449: 

(lOO^) 

430 

(100^) 

54l 

(100^) 

PALL MALL, 

11 

10 

17 

6 

LUCKY STRIKE 

10 

12 

8 

10 

CHESTERFIELD' 

9 

9 

10 

9 

VICEROY 

9 

7 

8 

11 

WINSTON. 

7 

4 

8 

8 

L & M 

6 

7 

8 

5 

CAMEL 

6 

8 . 

4. 

6 . 

MARLBORO' 

h 

3 

4 

4 

HERBERT TAREYTON 

k 

3 

4 

5 

KOOL 

3 

4: 

2 

4 

PHILIP morris; 

3 

5 

3. 

2 

KETJT' 

3 

3 

4 

2 

OLD GOLD 

2 

2 

2 

3 

CAVALIER 

2 

2' 

1 

1 

PARLIAi'ffiNT 

2 

3 

2 

* 

VOGUE 

1 

2: 

2 

1 

NONE 

6 

7 

5 

6 

DONl'T KNOW OR NO AliSWER 

19' 

19 

18 

20 


Note: Percentages add to more than 100^. because. 

some respondents gave more: than one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753080 
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31.■ Now here is a list of several different Lrands of cigarettes. (Card sLown 
respondent) If you had to guess^ which of these: hrands would you say 
(someone who spends. wfa:ole time studying) would he most apt to smoke? 


Asked 

of all cigarette 

smokers— 


53^ of 

Nfegro 8c 

Total 

cigarette 

sample: 



smokers 

Analyzed by ■ 


8c ”C” 

respondentB 

who are: 


sample 

Male 

Female 

Number of re:spo:ndents 

209 

129 

80'*^ 


(IQ'O^) 

(lOC^)' 

(100^:) 





PHILIP MORRIS 

l4' 

16: 

10: 

PALL MALL 

13 

10: 

18 

CAMEL 

12 

12' 

11 

VIC1R0Y 

10 

9: 

10' 

WINSTON! 

7 

7 

8 

LUCKY STRIKE 

6 

7 

5 

CHESTERFIELD 

6 

7 

5 

KOOL 

5 

5 

4 

L & M 

4 

3 

6 

OLD GOLD 

3! 

4 

1 

HERBERT ‘ TAREYTON 

2' 

1 

5' 

MARLBORO 

2! 

2 

3. 

CAVALIER 

1 

2 

- 

KENT 

1^ 

1 

1 

PARLIAI.1EI'JT 

1 

- 

3 

VOGUE 

* 

1 

- 

NONE 

4 

3 

5 

DON’T KNOW' OR NO'ANSWER 

14 

16 

10 


♦Less than per cent 

^^Percentages based on less than: 100 cases are often unreliable. 
Note:; Percentages add to: more than 100J&'because 

some respondeints gave more than one' answer. 

Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753081 
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31 * Now here' is' a list of several different brands of cigarettes. 
(Card shown respondent) If you had to guess, which of these: 
brands would you say a (young married woman, a couple of 


years out of college) 

would be most apt 

to smoke? 



Asked of all 
47 ^ of total 

cigarette 
"B*' & 

smokers- 
sample 

— 




Total 
cigarette 
smokers 
"B” & "C” 


Analyzed by 
respondent:s who 

are: 



sample 


Male Female 

Number of respondents 

1434 

( 100 ^): 


1008 426 

( 100 ^) ( 100 ^) 







PALI KALL 


21 


21 

20: 

VICEROY 


18 


18 

18 : 

L & M 


12 


13 

11 

WINSTON 


11 


12 

11 

HERBERT' TAREYTON 


8 


10 

4 

MARLBORO: 


7 


7 

7 

CHESTEFEIELD 


7 


6 

8. 

PARLIAMENT 


4 


5 

3 

LUCKY STRIKE 


2 



2 

PHILIP MORRIS 


2 


2 

2 

KENT 


2 


2 

I 

VOGUE 


T 


1 

1 

CAVALIER 


1, 


1 

1 

CAMEL 


1, 


1 

1 

KOOL 


* 


* 

* 

OLD GOLD 


* 


* 

* 

none; 


1, 


11 

2 

DON'T KNOW OR NO 

ANSWER 

10 


10' 

11 


*Le:ss than .,5 per cent 

Note:: Percentages add to more than lOOjt: because 
some respondents gave more tham one ansver. 

Source: https://www.industrydocuments.ucsf.edu/docs/jshkOOOO 


1001753082 
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31. NOW' here is a list of several different hrandis of cigarettes'. 
(Card showni respondent)' If you had to guesS', which of these 
brands would you say a (young married woman a couple of 
-years out of college) would he most apt to: smoke? 

Asked, of all cigarette smokers--' 



k'J'f of total "B" 

Total 

& "C" sample 

Analyzed by respondents - 


cigarette 

who 

1 now smoke 



smokers 

Regular 

King 

Filter- 


"B" & "C" 

size 

size 

tip 


sample 

cigarettes c 

igarettes 

cigarettes 

Number of respondents 

143^ 

449' 

430 

54i 

(100^) 

(100^) 

(100^): 

(10(^) 



$ 



PALL MALL. 

21 

22 

24 

17 

VICEROY 

181 

20 

16 

18 

L- & M' 

12 

11 

12' 

14 

WINSTON 

11 

10 

11 

13 

HERBERT TAREYTON' 

8 

11 

7 

7 

MARLBORO 

7 

8 

5' 

7 

CHESTERFIELD 

7 

7 

8. 

5 

PARLIAMENT 

k 

4 

4 

5 

LUCKY STRIKE 

2 

3 

3 

1 

PHILIP MORRIS 

2 

2 

3 

1 

- - ...„ 

KENT 

2 

2 

1 

2' 

VOGUE 

1 

1 

2 


CAVALIER 

1 

1 

1 

1 

CAMEL 

1 

1 

* 

1 

KOOL 

* 

*: 

M ■ 

1 


OLD GOLD 

* 

* 

1 

- 

none: 

1 

1 


2 

DON'T KNOW OR NO ANSWER: 

10 

10 

9' 

11 


*Less than .5' per cent 

Note: Percentages add to more than IOO56' because 
some; respondents gave more than one answer. 
Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753083 
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3]i. Nov here: is a list of several different: brands of cigarettes., 
these brands vould you say a (young married woman a, couple 

Asked of all cigarette smokers-- 



Total 






cigarette 


Analyzed by Question 6a 


smokers 

Philip: 



Chester' 



Morris 



field 


sample 

(R &: k) 

Marlboro 

Camel 

(R & K) 

Number of reeponlents 

143?+ 

45** 

105 

64** 

201 


(100^) 

(10:05^) 

(100^): 

(100^^) 

(100^) 







PALL MALL 

21 

18 

13 

23: 

^ 17 

VICEEOY 

18' 

20 

18 

16 

14 

L & m: 

12 

4: 

13 

11 

131 

WINSTON 

11 

18 

8 

9 

8 

HERBERT' TAREYTQN 

8: 

9 

15 

8 

7 

MARLBORO i 

1: 

13: 

18 

3 

5 

CHESTERFIELD 

7 

7 

7 

14 

15 

PARLIAMENT 

4 

- 

9 

6 

7 

LNCEY STRIKE 

2 

- 

4: 

- 

3 

PHILIP MORRIS^ 

2 

13^ 

1 

3 

5 

KENT 

2 

- 

2 

3 

3 

VOGUE 

1 

4 

1 

2 

3 

CAVALIER 

1 

4 

2 


* 

CAimL 

1 

- 

- 

3: 

0: ^ 

KOOL 






*: 

- 

- 

- 

- 


OLD GOLD 

*: 

- 

- 

- 

- 

NONE 

1 

- 


• 

C- . 

GO 

DON'T' KNOW OR: NO: ANSWER 

10 

T 

4 

17 

6 


*Less than 

^^Percentages: based on less than 
Note; Percentages add to more t:han 100^ because 

Source: https://www.industrydocuments.ucsf.edu/docs/jshkOOOO 



(card shown respondent) you had to guess, which of 
of years out of college): would be: most apt to smoke:? 
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47 ^ of total ”B" & "G" sample 


respondents whose present regular brand is; 


L & M 
(R & K) 

Lucky 

Strike 

Pall 

Ha'll 

Viceroy 

Winston 

Other 

non-filter 
(:R & K) 

other 
filter 
(R & K)' 

105 

( 100 ^) 

223 

(100^)' 

304 

(100^): 

145 

(100^): 

142 

(100^) 

42** 

(100^:) 

( 100 ^) 




i 


f 


18 : 

24 

27 

16 

23 

22 

11 

16 ■ 

22 

16 

27 

11 

26 

14 

27 

10 

13 : 

10 

11 

14 

7 

7 

9' 

13 

6 

31 

5 

2 

- 

12 

8; 

5 

3 

14 

25 

3 

10' 

6 

8^ 

3^ 

2 

2 

10 

3 

5 

1 

4 

5 

9 

- 

2 

4 

7 

6 

- 

- 

- 

5 

3 


3 : 

- 

- 

1 

- 

1 

1 

1 

- 

2 

3 

3 

- 

2 

1 

- 

7 

- 

- 

1 

- 

- 

- 

7 

c. 

1 

1 

- 

- 

- 

- 

2 

* 

- 

1 ; 

2 

- 

- 

- 

1 

- 

1 

1 

• 

- 

- 

1 

1 

- 

- 

- 

- 

3 

1 

- 

5 

- 

7 

2 

12 

12 

9 

11 

13 ^ 

5 

l4 


.5 per cent 

100 cases are often 'unreliable. 

some respondents gave more than one answer. 

Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753085 
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HITERVIEB IK NEGRO COLLEGES: 


33-. Now here is> a list of several different brands of cigarettes'. 
(Cardi shown respondent)! If you had to guess, which of these 


brands would you say ai 

(young married.woman a couple 

or 

years out of college) 

would be most apt. to. smoke? 


Ashed of 

all cigarette. 

smo,kers^~ 


53^ of Negro "B" & "C" 

Total 

cigarette 

sample 



smokers 

_ Analyzed by 


"B" & "C” 

respondents 

vho: are:; 


sample 

Male 

Female 

Number of respondents 

209 

129 

8o* ** 


(100^)' 

(100^): 

(100^)' 




f 

VIGEROY 

3T 

39 

35' 

WINSTON 

12: 

11 

15 

PALL MALL 

9 

9 

9 

PHILIP MORRIS 

9 

11 

5 

MARLBORO' 

8 

9 

6 

PARLIAt-IENT, 

7 

9 

k 

HERBERT TAREYTON 

6: 

5 

8 

L & M 

5' 

4. 

8 

CHESTERPIEID 

5 

6 

3 

VOGUE 

2 

k 

- 

KOGL 

2: 

2 

3' 

KEIfT 

1 

1 


CAVALIER 

1 

2 

- 

LUCKY STRIKE 

1 

2 


OLD' GOLD 

* 

1 

- 

CAMEL 

- 

- 

- 

NONE 

3 

2 

4 

DON'T KNOW OR NO ANSWER 

6 

6 

6 


*Less; than . 5 per cent 

**Percentage3 based on less than 100 cases are often unreliable. 
Note: Percentages add to more than 100^ because 


1001753086 
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32a. Leaving aside the way they work andi Just^ considering their appearance, which one 

of those brands do you think has the best looking package? (Card shown respondent) 

Asked of all cigarette smokers.— 
of total sample 




Total 

cigarette 

Analyzed by 
respondents who are;. 



smokers 

Male' 

Female 


Number of respondents 

2153 

1500' 

653 


(io:o^): 

(100^) 

(100^) 







MABLBORO 

13^ 

13 

15 


PARLIAMENT 

12 

9 

19 


PALL, MALL 

12' 

11 

14 

B 

LUCKY STRIKE 

11 

15 

4 

■ 

PHILIP MORRIS 

9' 

11 

6 

■ 

L & M 

9' 

8: 

11 

1 

CHESTERFIELD 

6 

7 

3: 

fl 

WINSTON 

5 

5 

3 

1 

•’ VICEROY 

4! 

3 

5 

1 

|l HBIREERT TAREYTON 

3 

3 

4 

■ 

VOGUE: 

3 

2 

6 

fl 

^ KENT' 

3 

3 

3: 

I 

CAVALIER 

3: 

3 

1 

m 

CAIiEL, 

2: 

3 

1 

1 

OLD GOLD 

1 

2 

1 

B 

KOOL 

1 

1 

* 

1 

[ DON.'T KNOW OR NO ANSWER 

5 

5 

5 


I *Less than per cent: 

Note:: Percentages add to more than 100^ because 

some: respondents gave more than one answer. 

I 

mm Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753087 



32a. Leaving aside the way they work and Just considering: their appearance^ which one: 


Asked of all cigarette smokers— 


Analyzed hy Question 6a; 



Total 

cigarette 

smokers 

Philip: 
hforris 
(R & K): ' 

Marlboro 

Camel 

Ghe:ster- 

field, 

(R & K) 

Nuniber of respondents 

2153 ^ 

69** 

155 ' 

83** 

293 


(100^): 

(100^) 

(100^1 

(100^): 

(100^) 



I9 




MARLBORO 

13 ' 

17 

kl. 

12 

^ 8 

PARLIAliErJT' 

12 

12 

10 

8 

11 

PALL MALL, 

12 

3 

6 

2 

11 

LUCKY strike; 

11 

3 

4: 

16 

9 

PHILIP^ MORRIS. 

9 

45 ' 

9 

12 

8' 

L &, Mi 

9 

- 

6 

8^ 

9 

CHESTERFIELD 

6: 

It 

4 

11 

22 

WIHSTOH 

5 ' 

- 

1 

6' 

3 

VICEROY 

k 

1 

1 

5 

1 

HERBERT TAREYTO'R 

3 

3 ' 

1 

5 

3 

VOGUE 

3 

- 

5 

- 

3 

KEtED 

3 

6 

2 

- 

■' 3' 

CAVALIER: 

3 

3; 

1 

8 

M 2 

CAJ^L 

2 

3 ' 

1 

5 

0 

0 1 

OLD GOLD: 

1 



2 

2 

KOOL 

1 


^ , 

^, 

Cl: 

c 

DON'T KTJOW OR NO ANSWER' 

5 

6 

8 

1 

09 . 

® 6 


Note: 

*Le:S:S than 

^^Percentages based on less than 
Percentages add to inore than 100 ^ because 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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of those brands' do you think has the best looking paekage? (Ghrd shovni respondent) 
of total san^jle 


respondents whose present regular brand is: 


L & M 

Lucky 

Pall 



Other' nonn-fliter 
Regular King 

■ other 
filter 

(R & K) 

Strike 

Mall 

Viceroy 

Winston 

size 

size 

(R & K, 

193 

327 

442 

212 : 

221 

4 o** 

28** 

68** 

(100^) 

(IOO5&): 

(100^) 

(100^) 

(100^): 

(IGO^) 

(100^) 

(100^; 




I0 




> 

16 

G 

12 

11 

14 

13 ^ 

l 4 : 

-7 

20 

9 

10 

19 

13 

5 ' 

7 

14 

7 

8. 

27 

8 

7 

10 

4 

9 

3 

32 

10: 

3 

8 

20: 

7 

9 

3 

10 

9 

9 

8 

5 

l 4 

6 

26 

8 

7 

9 

9 

5 

l 4 

3 

3 

1 

4 

1 

4 

- 

7 

6 

2 

4 

2 

3 

19 ' 

5 

- 

3 

1 

4 

3 

15 

2' 

- 

- 

1 

4 

3 

3 ' 

3 

5 ' 

5 

- 

15 ' 

2 

2 

3 ^ 

4 


13 


10 

7 

1 

3 ; 

1 

4 

- 

-- 

■7 

6 

4 

1 

2 

* 

3 

- 

1 

- 

2 

2' 

2 

2 

10 

7 

- 

- 

1 

2: 

2 

1 

5 

- 

3 


1 

1, 

1 

* 



0 - 

O' 

3. 

4 

2 

8 

3 ' 

18 

22 

6 

Cl 


.5 per cent 

100 ' eases etre often unreliable. 

some respondents gave more than one answer. 


CJ 

0 

QO 

CO 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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32a. Leaving aside the! way they work and jiust conisidering their appearance', which one 
of those brands do: you think has the best, looking package? (Card shown respondent) 

Asked of all cigarette smokers-- 
47 ^ of total sample 



Total 

Analyzed by re.spondents 



cigarette 

emokers 

whose college 
Freshman Sophomore 

class is: 
Junior 

• 

Senior 

Nxam'ber of respondents. 

2153 

502 

530 

57T 


550 


(lOC^.) 

(loc^:): 

(100^): 

(lOC^) 


;ioG^) 


i 



$ 



MARLBOEO 

13 

13 : 

12 

16 

_ 

ii 

PARIlIAMBNT 

12 

13 . 

11 

13 


12 

PALIi, MALL 

12 

8 

l4 

11 


13 

LUCKY STRIKE 

11 

l4 

10 

12 


9 

PHILIP MORRIS 

9 

8' 

10 

9 


10 . 

L & M 

9 

10: 

11 

7 


10 

CHSSTEREIELD 

6 

4 

5' 

6 


7 

WINSTON 

9 

5 

6 

5 


3 

VICEROY 

4 

3 

3 

4 


4 ' , 

HERBERT TAEEYTON 

3 

3 

2' 

3 . 


5 

vogue: 

3 

5 

3 

2 


2 

KENT' 

3 

3 

3 

3 


3 

CAVALIER' 

■3 

2 

3 

3 


2 

CAMEL. 

2 

3 

2 

1 


2 

OLD GOLD 

1 

2 

1 

2 


2 

KOOL 

1 

1 

1 

* 

C 

0 

1 

DON'T KNOW OR NO ANSWER 5: 6 4 

*Less than .5 peif cent 

Note: Percentages add to more than lOC^ heeause 

some respondents gave more than one answer'. 

5 

r* 

CT 

CJ 

0 

0 : 

0 

6 


Source: https://www.industrydocuments.ucsf.edu/docs/jshkOOOO 
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32a.. Leaving' aside the way they work and just considering: their appearance, which one 
of those brands do you think has the best looking package? (Card shown respondent): 

Asked of ail cigarette smokers-- 
53/^' of Negro sample 



Total 

cigarette: 

smokers 

Analyzed by 
respondents who are: 
Male. Female 

Number of respondents 

319 

i 

181 

(ioc$.) 

138 

( 100 ^) 

PARLIAMENT' 

19 

18 

20 

MARLBORO 

18 

17 

20 

PHILIP MORRIS' 

11 

14 

7 

PALL MALL 

8: 

11 

3 

vogue: 

8' 

6 

10' 

L & M: 

7 

5 

9 

WINSTON 

5 

4 

6 

LUCKY STRIKE 

4 

5 

3 

VICEROY 

3 

3 

4 

HERBERT TAREYTON 

3 

3 

3 

KENT 

3 

3 

2 

CAVALIER 

2 

2 

2 

CAMEL 

2 

3 

CHESTERFIELD 

2 

2 

1 

OLD GOLD 

1 

1 

1 

KOOL 

1 

1 

DON'T KNOW OR NO' ANSWER 

6 

4 

9 


Note : Percentages- add to more thani 10:0^ because 
some respondents gave more than one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


T60eS4,l;6oi 
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32b. Andl which, has the worst looking package? 

Asked of all cigarette smokers— 
of total sample 



Total 

cigarette 

smoke:rs 

Analyzed by ■ 
respondents who are:. 
^Jale■ Female 

Number of respondents 

2153 

Clo:o^) 

1500' 

(100^) 

653 

(100^): 

GAtiEL 

19 

l6 

26 

KODL. 

12 

12 

10 

PHILIP MORRIS 

11 

11 

10 

OLD GOLD 

11 

11 

12 

VIGEBOY 

5 

5 

4 

HERBERT' TAREYTOW 

4 

4: 

4 

GAVALIER 

3 

4 

2 

L & M 

3 

4 

1 

MARLBORO' 

3 

3' 

2 

GHESTERFIELD 

3 

3' 

2 

LUCKY STRIKE 

3 

2 

4 

KENT 

3 

3: 

3 

Wir-ISTON 

2 

3i 

2 

PARLIAMENT' 

2 

3' 

2 

V'OGUE 

2 

2: 

2 

PALL MLL 

2 

2 

1 

DON'T' KNOW OR: NO ANSWER' 

12 

12 

14. 


Note: Percentages add to more than 100 ^ because 

some respondents gave more than one answer.. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


f 


1001753092 



32b. And which has' the worst looking package? 



AskedI of all cigarette smokers-- 
of total sample 

Total Analyzed iDy respondents 

cigarette whose: college class is: 

smokers Freshman Sbphomore Junior 

Senior 

Number of respondents 


2153 

(lOC^) 

502 

(100=^) 

530 

(I 0 : 05 ^')i 

571 

(lOC^) 

550' 

('100^: 



$ 

lo 


i> 

J 

CAMEL, 


19 

21 

18 : 

20 

IT 

KOOL 


12 

12 

12^ 

12 

11 

PHILIP MORRIS 


11 

13 

10: 

12 

9 

OLD GOLD' 


11 

9' 

11 

11 

14 

VICEROY 


5 

4 

5 

4 

6 

HERBERT'TAREYTON 


k 

3 

4 

6 

2 

CAVALIER 


3' 

2 

4 

4 

3 

L & M 


3. 

3: 

3 

3 

3' 

MARLBORO 


3 

3 

4 

3 

3 

CHESTERFIELD 


3 

6 

2 

2 

3 

LUCKY STRIKE 


3 

2 

3 

3 

2 

KENT' 


3 

3, 

2 

2 

4 

WINSTON 


2 

2 

3 

2 

3 

PARLLMiENT 


2 

2: 

3, 

2 

2 

VOGUE 


2 

3 

2 

2 

2 

PALL MALL 


2 

3 

1 

1 

2 

DON'T KNOW OR NO AJJSWER 


12 

11 

13 

12: 

14 


Note: Percentages add to more than IQG^ because 

some respondents: gave more: than one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


W.-0CS^T00T 



32b. And which has the 
Asked of a11 cigarette smokers— 


Total 

cigarette 

smokers 


Number of respondents. 

2153 

(lOOfa) 

CAt^EL 

/V' 

19 

KOOL 

12 

PHILIP^ MOKRIS. 

11 

OLD GOLD: 

11 

VICEROlf 

5 

HERBERT TAREYTON 

4 

CAVALIER' 

3': 

L & M 

3' 

MARLBORO' 

3' 

CHESTERFIELD: 

3 

LUCKY STRIKE 

3 

KEtTI 

3 

WII'ISTOKI 

2 

PARLLAivETjr 

2 

VOGUE 

2 

PALL MALL 

2 

DON'T KNOW' OR NO: ANSWER, 

12: 


Note: 


Analyzed by Qi:ie:stion 6a,: 

Philip 


- 

Chester- 

Morris 




field 

(R & K) ■' 

Marlboro 

Camel 

(R & k): 

69** 

155 

83** 


293: 

(100^) 

(loofo: 

(100^) 


(IOO5&): 

$ 

$ 




22 

22 

9 


19 ' 

14 

5 

18 


13 

- 

8 

13 


l4 

9 

18; 

14 


8 

3 

6: 

2 


3 

6 

T 

2 


2 

- 

6' 

2 


4: 

1 

1 

T 


3 

- 

— 

1 


3 

3 

6 

7, 


2 

6 

- 

4 


3 ^ 

- 

1 

2 


3 

3 ^ 

St 

5 


3 

T 

3 

1 

0^ 

2 



C 


- 

- 

1 


3 

6 

1 

2 

01 

CO 

2 




0 





CD 


23 

13 

10 

4:^ 

15 


♦Less than 

♦♦Percentages' based on less than 
Percentages^ add tO' more than' 100^ because 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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worst looking package? 
k'lio of total san5)le 


respondents 

whose present regular brand is 

L & M 

(r & k) 

Lucky 

Strike 

PalJl 

Mall 

Viceroy 

193 . 

( 100 ^) 

327 

(lOO?^): 

442 

( 100 ^) 

212: 

(lOO^^:) 





24 

l4 

17 

25 

T 

13 

13 

9 

8 

15 

l4 

10 

15 

9 

11 

9 

k 

9 

5 

2 

3 

3 

4 

5 

2 

6 

2 

2 

1 

3 

5 

2 

2 

3 

4 

5 

1 

2 

3: 

3 

k. 

_l.,__. 

- 4 

1 

3 : 

2 

3 

4 

k 

1 

4 

1 

2 

3 

2 

- 

5 

2; 

2 

3 

1 

2 

* 

1 

l4. 

12 

7 

19 

.5 per cent 

100 cases are often 

lonreliable. 



some respondents gave more than one 



other' non- 
Regular 

■filter 

King 

other 

filter 

Winston 

size 

size 

(R & K) 

221 

4o** 

28*» 

68** 

(100^): 

(100^) 

(100^) 

(100^) 

f 



S' 

20' 

17 

32 

25 

11 

20 

4 

15 

9 

- 

14 

8 

9 

20 

- 

13: 

5 

10 

7 

- 

5. 

- 

— 

- 

4 

5 

7 

5 

4 

• 

- 

1 

5 

- 

4 

1 

3 

8^ 

“ 

5 

3 

5 

7 

4, 

4 

- 

- 

1 

- 

5 

- 

- 

5 


- 

4 

2 

- 

4 

3. 

2 

- 

- 

0 

0 

9 

10: 

21 

^ 12 

CT 

C 

CO 

w 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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INTERVIEWS Mi NEGRO COLEEGES' 


32 b. And' which has the: worst llooking package? 

A'Sked of all cigarette: smokers:— 

53^ of Kfegro: siample 



Total 

cigarette 

smokers: 

Analyzedl by - 
^.respondents' who are: 
Mai.e Femalle 

Number of reispondents 

319' 

(100^:) 

181 

(100^) 

138' 

(100^) 

CAMEL 

19 

15 

25 

OLD GOLD' 

17 

19' 

16 

C.KESTERFIELD: 

7 

5 

9 

KOOL 

7 

7 

6 

HERSERT TAREYTON 

4: 

5 

4 

CAVALIER 

4, 

5 

2 

PHILIP MOREISi 

4 

4 

3 

LUCKY STRIKE 

3 

3 

3 

MARLBORO 

3 

4 

1 

KEITT 

3 

3 

2 

L &. M 

2 

3 

1 

WINSTONi 

1 

2 

1 

VICEROY 

1 

2 

1 

PALL MALL 

1 

2 

1 

PARLIAI-ENT 

1 

1 

1 

vogue: 

- 

- 

- 

DON'T ENOW, OR NO: ANSWER 

23 

22 

24 


Note: Percentages ad:d, to: more than 100^ because 

some respondents gave more than, one: answer* 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753096 
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3;3'a. Now. suppose your brand was, available in 3 different kinds of packages 
at: the same price^—a hard package of the kind Marlboro: uses, a hard 
package of the kind Parliament uses, or the soft package most other 
cigarettes xise. Which way would you buy them? 

Asked of all cigarette smokers,— 

4;7^i of tDt:al sample 



Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


100J.753097 



33la'» Now suppose your brand was available in 3 different kinds of packages 
at the same price--a hajrd package of the kind Marlboro uses, a 
hard package of the kind Parliament uses, or the soft package 
most other cigarettes me. Which way would you buy them? 

Asked of all cigarette smokerSf- 
47 ^ of total sample 



Total 

cigarette 


Analyzed by respondents 
whose college class is:: 



Bmokers 

Freshman Sophomore 

Junior 

senior 

Number of respondents 

2153: 

(100^)! 

502 530 

(lOOjt) (lOOji:) 

571 

(10036)' 

550 

(lOC^) 






i 

MARLBORO KIND' 

kk 

1+3 

1+6' 

1+7 

1+2 

PARLIAMENT KIND: 

12: 

Ik 

9 

13 

10 

EITHER KIND OF HARD PACKAGE 
(volunteered) 

5 

6 

3 

3 

7 

SOFT' PACKAGE 

3 ^ 

31 

37 

33 

36 

DON'T KNOW OR NO' ANSWER 

5 

6 

5 

1+ 

5 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753038 
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33a- Now suppose yoxir 'brand.! was. available in 3 different, kinds of packages 
at. the same, price—a hard package of the kind {'arlboro uses, a hard 
package of the kind Parliament uses, or the soft package most other 
cigarettes, use- Which way would you' buy them?' 

Asked of all cigarette smokers--. 
k’J'jo of total sample 


Analyzed by respondents! who, now smoke; 



Total 

cigarette 

smokers 

Filter 

Marl-. 

boro! 

tip cigare 
Parlia¬ 
ment 

ttes: 

Other 

Regular 

size 

cigarettes' 

-^TEg- 

size 

cigarettes 

Number of respondents 

2153 

155 

Y** 

68 ? 

65B 

62k 

(100^): 

(100^) 

(100^) 

(100^) 

(IOO 5 &): 

(100^.) 








MAPtLBORO KIND 

kk 

83 

29 

4l 

39 

45 

PARLIAI-tEItT^ KIND 

12' 

9 

29 

16 : 

9 

11 

EITHER KIND OF HARD' 
PACKAGE (VOlunteered) 

5 

3 

42 

4 

5 

4 

SOFT package: 

34 

3 

- 

33 

4l 

36 

DON'T KNOW OR NO ANSWER: 

5 

2 


6 

6 : 

4 


^^Percentages based’ on less than 100 cases, are often unreliable. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753099 


INTEEl/IEWS IN NEGRO COLLEGES 


33^* Now suppose your 13x01111 was ayailable Ini 3' different kinds of packages 
at. the same price—a hard package of the kind MarlhorO' uses,, a hard 
package of the kind Parliament uses, or the soft package most other 
cigarettes use. Which' way would you buy them?. 

Asked of all cigarette smokers— 

533^ of Negro sample, 



Total 

Analyzed by 


cigarette 

respondents who are: 


smokers 

Male 

Female 

Kumber' of respondents 

319 

181 

138 


(1003^) 

(100^> 

(100^) 





MARLBORO KIND' 


3h 

36. 

PARLIAMENT KUn): 

21 

19: 

22 

EITHER KHJD OF HARD PACKAGE 
(volunteered) 

2 

3 ' 

1 

SOFT PACKAGE 

32 

38' 

23 

DON'T KNOW. OR NO' ANSIvTl? 

11 

6' 

18 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753100 





33^)'. Why' vouid you prefer the Marlboro kind 
of box to the Parliament kindi of box? 

Answers of respondents: who 
prefer the Marlboro> box— 

45 ^ of cigarette smokers' 


Total 

Humber of respondients 959 

(100^): 

conveniehce;, size 8 ? 

Fits better in pocket or purse: 4l 

Easier to open, close; easier to get. at 
cigarettes; prefer flip-top opening 
to slide box opening 3i 

More coii53:act, smaller, not as wide or bulky' 15 

Easier, more convenient to carry (no further 

information:) 6 

Easier, more convenient to handle (no further 

information) 2 

Convenient, more: convenient (no further information): 1 
Smaller box holds, cigarettes in place when fever * 

Other (convenience:, size) 2 

DUPjffilLIHY, EFFECTIVEIESS ^ 

Box doesn't crush; cigarettes don’t get crushed 12 

Keep:s loose: tobacco: out of purse or pocket 4. 

Keeps cigarettes fiesher;: cigarettes don't, dry out 1 
Marlboro box is enough: to prevent criashing:;: 

Parliament box too: big, breaks easily 1 

Other (durability, effectiveness): 1 

MORE; ATTRACTDJ'/E • 1 

UliFA.MILIAR WITH PARLmsi'jT, BOX _1 

ALL. OTHER _3 

DOE'T' e:0W OR NO AI'ISkTR _4 

*Less than .5 per cent 

Note:; Group:..totals add to more than 100)o, and sub-totals may add to more 

than group totals because some respondents gave more than one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753101 


258 


I13TEE\riEV,’S IW KEGRO COLLEGES 


33l>- Why would you prefer the Marlboro kind 
of box to the Parliament kind of box? 

Answers of respondents who 
prefer the l^ferlboro box— 

34^ of Kegro cigarette smokers 


Total 

Number’ of respondents 110' 

(100^) 

I0 

GONVEKLENGE, SIZE; 76 

More compact^, smaller,: not as wide; or bulky 21 

Easier to open,; close;: easier to get at 
cigarettes; prefer flip-top opening 
to slide: box opening 20 

Easier,, more convenient tO' handle (no further 

information); 16 

Fits' better in pocket or purse 12 

Easier, more: convenient to carry (nO' further 

information): 5 

Convenient, more convenient (no further 

information:) 3 

Smaller box: holds cigarettes in place when fewer 1 

Other (convenience,, size) 2 

DURABILITY, EFFECTIVEKESS ^ 

Box doesn't cruBhi; cigarettes don't get' crushed 5 

Keeps loose tobacco out of purse or pocket 4' 

Keeps cigarettes fresher;: cigarettes' don't dJri'’ out 3 
Marlboro box is enough to^ prevent crushing; 

Parliament box: too big,; bre:aks easily 2 

Other (durability, effectiveness) 2 

MORE ATTRACTr/E _7 

ALL OTHER _5 

DONiT KNOW OR NO AKSWEl^: 8 


Note: Ghoup totals add to more than 100^, and sub-totals' ma'y add to more 

than group totals, because some respondents, gave more than one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753102 
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33^* vould you prefer tike: Parliament kind of box to the Marlboro kind of box? 

Ansvers of respondents who 
prefer the Parliament box-- 
125 ^ of cigarette smokers 


Total 

Number of. respondents 252 

(100?^) 


CONVENIENCS;,: SIZE 6l 

Flatter and fits better in pocket or 

purse 30 

Easier to open^ close; prefer slide box 
opening: to flip-top opening; easier 
to: get at cigarettes. 19 

Flatter,, more compact., not as bulky or 

clumsy 11 

Other (convenience, size) 3 

APPEAPAICE ^ 

More' di.stinctive, dignified. lookl,r^: I 7 

More: attractive 12 

Other (appearance) 2 

DURABILITY:,, EFFECT,IVEIJESS' 25 

Bex: doesin.'t crush; cigarettes don*t 

get, crushed l4' 

Sturdier, better box 9' 

Other (durahiility, effectiveness.) k 

ALL OTHERS 2 

DON 'T' Ki;OW, 6 


NO ANSWER: 


Note:; Group totals: add, to more than 100^, and sub-totals, may add to: more 

than group: totals beca. se some respondents gave more than one answer. 


■ Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753103 
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INTTERV'IEWS . M KEGRQ GOIXEGES ^ 

33ti« Why would you prefer the: Parliament kind of box: to: the Marlboro kind of box? 

Answers of respondents: who 
prefer the Parliament box-- 
21/& of Negro cigarette smokers. 


Total 

Niimber of respondents 66 ** 

(ioo^) 


APPEARANCE Ul, 

More diistinctlvedignified looking, iH 

More attractive 12 

Other (appearance): 11 

CONVENIENCE,. SIZE ^ 

Flatter and, fits- better in pocket or 
purse 

Easier to opern, close; prefer slide box 
to: flip-top' opening; easier to get 
at. cigarettes. 9 

Flatter^ more compact, not as bullcy 

or clumsy 9 

Other (convenience,, size) 6 

durability:, EFFECT.IVENESS^ 2a 

Box doesn^t crush; cigarettes don’t 

get. crushed l4 

Sturdier, better box 5 

Other (durability, effectiveness.) 3^ 

ML, OTRER: ^ 

DiOirT MOW' 

NO MSWER 1 


**^PerGentage:s based on less: than 100 cases are often unreliable.. 

Note:: Group totals add to more than 100^, and sub-totals, may add to more 

than group totals because some respondents, gave more than one answer. 


Source: https://www.industrydocuments.ucsf.edu/docs/jshkOOOO 


1001753104 






33®* (And)' why would you. preffer the haxd box to 
the soft package most other cigarettes use? 


Asked of cigarette smokers who 
prefer a hard box toi a soft package— 
6l^ of cigarette smokers' 


Analyzed by Question' 33a: 
respondents who, if their 
present brand were available 
in different kinds of 



packages, 

vould buy 

tbem in 


The: 

The 


Total 

Marlboro 

Parliament 


asked thiS: 

kind of 

kind of 


question! 

hard box 

hard box 

Either 


Number of respondents 

1309 

959 

252 

98^^ 


(lOOf) 

(100^)' 

(100^) 

(100^): 


$ 

i> 


$ 

DURABILITY, EFFECTIVENESS: 

96 

96: 


99 

Box doesn't crush; cigarettes don't 



get crushed 

Keeps loose tobacco out of purse 

82 

83 

82 

79 

or pocket 

16 

16: 

16 

16 

Protects cigarettes;: keeps cigarettes 
better (no further information) 

Keeps cigarettes fresher; cigarettes 

8 

8 

6 

6 

don'b dry out 

h 

\ 

3 : 

9 

Other (durability, effectiveness) 

2 

2 

3 

2 

COIRffiNHENCE 

T 

8 

5 

2 

Ea'sy to open;: easy to get cigarettes out 3 


2 

2 

Can be closed coinpletely 

1 

1 

# 


Other (convenience) 

3 

3 

3 


ALL OTHER 

_1 

1 

_3 

_1 

DON'T KNOW OR NO ATiSWER 

_2 

_2 

_3 

... 


*Less than .5 per cent 

**Percentages. based on less than 100 cases are often unreliable. 

Note: Group totals add to more than 10O5(, and sub^totais may add to more' 

than group totals; because some respondents gave more than one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753105 
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INTERVIEWS ra NEGRO COLLEGES 

33 c- (And) why would you prefer the' hard, hox to 
the soft package most other cigarettes use? 

Asked of cigarette smoker'S' whO' 
prefer a hard hox to a soft package-- 
51$ of Negro cigarette smokers 


Analyzed hy Question 33a: 

,respondents who, if their 
present brand were available 
In: different kinds of 



Total 

packages. 

The 

Marlboro 

would buy 
The' 

Parliament 

them in 


asked this 

kind of 

kind of 



question 

hard box 

hard box 

Efther 

Number of respondents 

183 

110 

66** 

Y** 


(100'^): 

(lOOfd) 

(100^)' 

(1005&): 


$ 

$■ 

$ 

$ 

DURABILITY,. EFFECTIVENESS 

91 

93 

89 

72 

Box doesn't crush;; cigarettes don't 




get. crushed 

^2 

71 

76 

43 : 

Protects: cigarettes;: keeps cigarettes 

better (no further' inforination)! 

12 

15 

8 


Keeps cigarettes' fresher; cigarettes 

dOn.' t. dry out 

9 

8 

8 

29 

Keeps loose tobacco out of purse: 

or pocket 

2 

1 

3 

... . 

Other (durability, effectiveness) 

2 

3 ; 

2 


COrWENIENCE 

_T 

6 

9 

14 

Easy to open; easy to get cigarettes ' 

out 3 

2 

5 

IIT 

Gan' be closed con5)letely 

1 


2 


Other (convenience)' 

3 

4 

2 

- 

ALL OTHER 


_ 3 ' 


C 

O' 

DON'T' KNOW OR: NO ANSWER 

k 

_4 


l-k' l4 







CA 

CO' 

O' 

o 


**Pereentages based on less than 100 cases are often' unreliable. 
Note;; Group: totals, add to more thani 100)^, and sub-totals: may add to more 
than, group totals because some respondents gave more tlan one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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33d. Why woxild you. prefer the soft package to the hard ones? 

Asked of cigarette smokerS: who 
preferred ai soft package to the 
l^lboro: or the Parliament: box— 
of cigarette smokers 


Total 
asked this 
question 

Number of respondents 73^ 

(. 100 ^) 

COm^NIEKCE:, SIZE §2 

Fiits better in pockety purse> crowded pfurse; 

less bulge in pocket kl 

Don’t have to open it each time; dislike the 

way the box opens 10 

Easier^ more: convenient to carry (no further' 

information): 10' 

MDre comfortable; hard edlges of box poke: me 9' 

Less^ bulky;, prefer the: size (no further information)! 8' 

Can be: folded^ made smaller when^ fewer cigarettes: 6 

Easier^ more convenient to handle; less clumsy k 

Doesn'l misshape:^ tear pockets 2 

Other (convenience^ size) 4' 

PREFER mim CIGARETTE CASE; SOFT' PACKAGE CAI^ 

EE FITTED: IMO CIGARETIE, CASE 9 


JUST USED' to: SOFT^ PACKAGE (ND: FURTHER: DH^^ORMATIO:!])! 

BOX T0:a FATO, S:W0HBISH, EFFE^4IM'TE,: FOREIGN LOOKIIilG _2 
ALL OTHER ^ 

D:0N’T KI'JOW, OR' NO AJEVIT^: 3, 


Note: Groupi totals add to more than 100^^ and sub-totals may add to more 

than group totals because some respondents gave, more than one answer. 


Source: https://www.industrydocuinents.ucsf.edu/docs/jshkOOOO 


1001753107 
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IITTERVIEWS. IN NEGRO COLLEGES: 


33(i*’ Why would you' prefer the soft package to: the hard ones? 


Asked of cigarette smokers who: 
preferred a soft package to- the: 
Marlhoro or the Parliament hox— 
32 ^ of Negro cigarette smokers' 


Total 

asked thiS: 
queistion 

Number of respondents 102 



CONVENIENCE,, SIZE ^ 

Fits better in pocket, purse,, crowded p\jrse; 

less bulge ini pocket I 9 

Easier, more convenient to handle; le:ss clumsy l4 

Less bulky, prefer the size (no further 

information) 11 

Easier, more convenient to carry (no further 

Information) 9 

Doe,s;n't mls:shape, tear pockets 5 

More comfortable; hard edges of box poke me: 4 

Don't have to openi it e:ach time;: dislike the. 

way the box opens 3 : 

Other (convenience, size) 2 

JUST USED' TO: SOFT PACKAGE (NO FURTHER INFOBliATION): ^ 

PREFER USING CIGARETTE CASE;; SOFT PACKAGE CANl BE 
PITTED INTO CIGARETTE: CAvSE _2: 

ALL OTHER ^ 

DON'T, KNOW 8 ' 


Note: Group totals add to more: than 100^, and sub-totals may add to more 

than group totals because some respondents gave more thani one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753108 
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3^a. Did you! happen to bxjy any cigarettes yesterday,, either for yourself or someone else? 

and 

(if "yes" ), How many did you buy? 

Asked of am cigarette smokers— 

47 ^ of total white san^ile 
53^ of total Kegro sample 


i 



Total 

Total 


cigarette 

clg:arette 


smokers 

smokers 


interviewed 

Interviewed 


in non-Negro 

ini Negro' 


colle:ges 

colleges 

Number of respondents 

2153 

319 


(100'^): 

(loof.): 


$ 


YES, BOUGHT GIGAKETIES YESTERDAY: 62 

58' 

By the paek 

56' 

55' 

1 p aick: 

43 

48 

2 p acks 

9 

5 

3 - 9 ' packs 

2 

*; 

Don ’ t know or no answer 

4 

2 

By the; carton 

4 

3 

1 carton' 

3 

3 

2 c a r t 0 n s 

«: 


3 or more cartons 


- 

Don ' t know o r no an s we r 

1 

- 

Pack or carton: not specified 

* 

* 


NO, DIDNi'T BUY 


38 


ki 


NO AliS'kffiR: 

I 


*: 



*Less than . 5 ^ per cent 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753109 
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34c. Where didt yoU' buy them (cigarettes):—here: on campus' 
or somewhere else? And at what kind of place? 

Asked of all cigarette smokers 
who bought cigarettes yesterday--' 

62 ^ of cigarette smokers 


Analyzed by Question 34b: 
respondents' who 
pxir chased 



Total 

their cigarettes: 


aske:d this 

By the: 

By the 


question 

pack 

carton' 

Ni:m]iber of respondents 

1337 

1242' 

89** 


(100'?^) 

(100^) 

(100^) 

Bought cig^ettes yesterday- 



if 

ON GAt-IPUS 

51 


19 

In cafeteria or restaurant 


15 

~E 

In. can 5 )us store 

From vending machine in store 

12 

12 

8 

or restaurant 

From vending ma^chihe elsewhere 

10 

11 


(dormitory, fraternity,, etc.): 

11 

12 

- 

Other 

5: 

5 

7 

OFF CAx'-E>US 

49 

47 

11 

In cafeteria or restam’ant 

7 



In grocery or supermarket 

9 

7 

34 

In drugstore 

IT 

16 

28 

At news-cigar' standi or store 

4 

4 

8 

From vending machine 

5 

6. 

- 

Other 

7 

6 

9 

NO: ANSWER 

_1 

1 

_4 


♦^Percentages based' on less than 100 cases, are often unreliable. 

Note: Group totals add to more than 100 ^^ and sub-totals may add to more 

than group totals: because some respondents: gai/ie more than one answer. 


I 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753110 
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3^c .. Where' did y-oui buy them (clg'arettes')i--here' on canraus 
or somewhere else? And at what kind of place? 

Asked, of al.l cigarette smokers 
who bought cigarettes yesterday— 

58 ^ of Negro cigarette smokers 


Analyzed by Question : 
respondents who 
purchased 



Total 

their 

cigarettes 


asked this 

By the' 

By the 


question 

pack 

carton 

Number of respondents 

186 

177 

8** 


(100^) 

(lOOf.) 

(100^) 


f 



Bought cigarettes yesterday: 

ON ci ^ ms ^ 

hk 

^5 


In cafeteria or restaurant 

2 

2 

- 

In c:ainp'us store 

From vending machine: in. store 

22 

23 

13 

or restaurant 

11 

11 

- 

From vending machine' elsewhere 

7 

7 

• 

Other 

2 

2 

- 


OFF CA-IPUS 

5h 

52; 

87 

In cafeteria, or restaurant 


5 


In grocery or supermarket 

18 ' 

16 

50 

In drugstore 

24 

25 

- 

At news-cigar stand or store 

2 

1 

25 

From vending machine; 

3 

3 

- 

Other 

3 

2 

12 

NO' ANSWER 


_1 

- 


**Pe rc entage s 
Note: 


based on less than 100 casesi are often unreliable. 
Percentages add tO' more than 100^' because 
some respondents gave more than one' answer'. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753111 



34d- Where do you' most often hxiy your cigarettes—here on 
carapim, or somevhere else? And at what kind of place? 

Asked of all cigarette smokers who 
did not hxjy cigarettes' yesterday-- 
3'8^ of cigarette smokers 





Analyzed by Question 3 ^e 




respondents who usually 



Total 

buy their cigarettes': 



asked this 

By the 

By the 



question 

pack 

carton 

Number of respondents 


813 

512 

263, 



(100^^) 

(100^) 

(100^:) 



i 

i > 


Bviy cigarettes; 





ON CAMPUS 



55 

14 

In cafeteria 


7 

9 

1 

In campus store 


13 

16: 

9 

From vending maichine 

in store 




or restaurant. 


9 

14 

* 

From vending machine 

elsewhere 




(dormitory, fraternity, etc.): 

12 

16 


Other 


- 


- 


OFF CAMPUS 

59 

4:5 

86 

Ih: cafeteria' or restaurant 

1 


3 

In grocery or supermarket 

22 

8 

48 

In drugstore 

23 

23 

24 

At news-cigar stand or store 

3 

4 

2 

From vending machine 

2 

4 

- 

Other 

6: 

4 

10 

NO AIISWER: 

2 

2 

2 


♦Less than .3 per cent 

Note: Groupi totals add' to more than 100^and sub-totals may add to more 

than group totals because some respondents gave more than one answer.. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753112 



INTERVIEWS' IN NEGRO COLLEGES 


34d... Where do you.' most often buy your cigarettes'—here on 
campus,, or somewhere, else? And at what kind of place? 


Asked of all cigarette smokers: who 
did not buy cigarettes, yesterday— 
4.1^' of NegrO' cigarette smokers' 



Total 

Analyzed by Question 34e: 
respondents who. usually 
buy their cigarettes: 


asked this 

By the: 

By the 

* 

question 

pack 

carton 

Number of respondents 

130 

99 ** 

15 ** 


( 100 ^) 

( 100 ^): 

( 100 ^)' ' 





Buy cigarettes:: 

ON CAMPUS 

45; 

45 

13 

In cafeteria o:r restaurant 

1 

T 


Ini campus store 

28 

26 

13 

Fi'om vending macMne: in store; 

or restaurant 

2 

2 


From vending machine: els:ewhere: 

(dbrmitory, fraternity,, etc:.) 

14 

15 


Other 

1 

1 



OFF' CAJ-tPUS 

53 

55; 

74 

In cafeteria or restaurant 

“S' 

“ 5 ' 


In grocery or supermarket 

18' 

l 4 

47 

In drug:store' 

22 

27 

13 

At news-cigar stand or store 

4 

3 ; 

13 

From, vending machine 

2 

3i 


Other 

2 

1 

7 

NO AlJS;ffiR: 

2 


13 


**Percentages: based on less than 100' eases are often unreliable. 
Note: Sub-totals: may add to more: th:an the group total 

because some respondents gave more- than one: answer'. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753H3 



3i+e. Do yoU' usually buy them by the pack or by tbe carton? 


Asked of all cigarette smokers who: 
did not: buy cigarettes yesterday:— 
38 ^ of white cigarette smokers 
of Ntegro cigarette smokers 


Number of respondents 


BY THE PACK 

BY the; carton 


Total 
asked this 
question 
in non-Negro 
colleges 


Total 

asked this 
question 
in Negro 
colleges 


813 130 

(100^) (100^)' 

63 16 


32 


12 


no: AltiSVJER 


5 


12 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753114 
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35 Q''* ^0 you now ever 

smoke: a: pipe (as much as 
and 

once a week) 


35^. (if "yes") What brand of tobacco do you 

Asked of all men«- 
67 ^ of total sample 

usually use? 

Analyzed by 

respondents 


Total 

who attend a: 


asked this 

Men's. 

Gb-ed 


questiiGn 

college: 

college 

Number of respondents 

3072 

738 ' 

233^ 


( 100 ^): 

(lOC^:) 

{lOOjo) 


$ 


i> 

YES 

22 


12 ' 

Kentucky Club 

2 

1 

2 

Edgeworth 

1 

2 

1 

Prince Albert 

1 

1 

1 

Half Sc Half 

1 

2 

1 

Holiday 

1 

1 

1 

Revelation 

1 

2 

1 

Old Briar 

1 

2 

* 

Bond Street 

1 

- 

1 

Sir Walter Raleighi 

1 

1 

1 

Velvet 

* 

1 

* 

Model 

* 

* 

*: , 

Bx-iggs 

* 

- 

* 

George Washington 

* 

- 

* 

Granger 

* 

- 

* 

Other 

12 ; 

17 

10 

Don't know or no answer 

1 

1 

1 

NO 

t6 ; 

69 , 

I® 

NO ANSWER 


_1 

_3 


*IlieBS than .5 per cent 

Note: Sub-totals may add to morei than the, group total. 

because some respondents gave more than one answer. 

Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753115 


35:a. Do you, now ever smoke a pipe (as much as onee a week)? 

and 

3'5t. (if "yes") What brand of tobacco do you usually use? 

Asked of all men-- 
67 /t of total sample 


Number of: respondents 


Total 
asked this 
question 

3072 

(1005^)1 


Analyzed by respondents 
whose college class is; 


Freshman Sophomore Junior 


752 


772 

( 100 ^): 


Senior 

770' 

( 100 ^) 


YES 

Iro 

|ro 



$ 

- H 

Kentucky Club 

2 

1 

1 

2 

2 

Edgeworth 

1 

1 

2: 

2 

2 

Prince: Albert 

1 

1 

1 

1 

2 

Half & Half 

1 

2 

1 

1 

2 

Ho.liday 

1 

1 

1 . 

1 

1 

Revelation 

1 , 

1 

1 

1 

1 

Old Briar 

1 , 

1 

1 

1 

* 

Bond Streeit 

1 

1 

1 

1 

1 

Sir Walter Raleigh 

1 

- 

1 

1 

1 

Velvet 

* 

1 

- 

*: 

* 

Model 

* 

- 

* 

1 

* 

Briggs 

* 

- 

-» 

J. 

- 

* 

George Washington 

* 

- 

* 

- 

- 

Granger 

* 



- 

- 

Other 

12 

11 

10 ' 

12 

.12 

Don't. know or' no answer 

1 

2 

2 

1 

' 1 

NO 

76 ' 

26 

]6 

11 

lit 

NO ANSWER 


_1 


-1 



*Le:ss than' .5 per cent 

Note : Sub:-totals may add to more than the group' total 

because some respondents gave more tha'n one answer. 

Source: https://www.industrydocunnents.ucsf.edu/docs/jshk0000 


1001753116 


.V. - . 4r-V' 

v. K:.*' V.'- 




r 


(- 


273 


L 


35a• Do you nov' ever emoke a pipe (as much as once a week)'?: 

and: 

35b. (if "yes”) What brand of tobacco do you usually use?' 

., Asked of all men-- 
■ 67 ^ of total sample 



Total 


Analyzed by respondents 

whose 

co.Ileg;e: Is 

j located 

. in: 


[ ■ - ' 

asked 

this 

New, 

Eng:- 

Middle 

East: 

North 

West 

North: 

South 

East 

South 

West 

Sout:h 

Moun¬ 

Pa^ 


q^uestloni land. 

Atlantic 

Central Central 

Atlantic Central 

Central 

tain, 

ciflc 

r" Ihiffiber of 

1 respondents: 

3072 

2 U 0 

324 

720 

574 

324' 

so*-* 

196 

108 . 

506 


(lOOlt) 

(wojfe) 

(lOQit:): 

(lOOjt) 

(,ioa=t) 


Cioo^): 

Cioo^t); (ioojt) ( 100 ^: 

f 


’ f 


i 





It 


f YES, 

22 

32 

35 

20 

12 

31 

10 

10 

7i 

i2 

1 

““ 

■ 


— 





— . 


Kentucky Club 

2 

2 

2 

2 

2 

- 

- 

2 - 

2 

* 

f ■ Edg:e^T3:rth 

1 

1. 

2 

2 

1 

2 

- 

- 

- 

1 

f Prince Albert. 

1 

3 

1 

1 

3 . 

1 

- 

- 

- 

* 

1 

Half & Half 

I 

1 

2 

* 

1 

4 

- 

- 

- 

¥r 

( Holiday 

11 

3: 

2 

1 

1 

1 

- 

1 

- 

* 

f Revelation: 

11 

2 

2 

1 

- 

2 

2 


- 

1 

L 

Old Briar' 

1 

1 

1 

- 

1 

2 

- 

- 

2 

- 

_ Bond Street 

1. 

- 

1 

1 

* 


- 

- 

- 

2 

Sir W^alter 
r Raleigh: 

1 

1 

1 

- 

1 

1 

-■ 

- 

- 

1 

Velvet: 

* 

- 

- 

1 

1 

1 

- 

- 

- 

- 

Model 

* 

- 

- 

1 

* 

1 

3 : 

1 

- 

- 

[1 Briggs 

jf 

- 

1 

- 

- 

- 

- 


- 

* 

Georgs 

f " Washington 

* 

- 

- 

- 

- 

- 

- 

- 

- 

* 

L_ 

Granger' 

*: 

- 

- 

- 

- 

1 

- 

- 

- 

- 

L other 

12 

19 

19 

11 

8: 

14 

5 

4 

2 

13 

f Don't knov or' 

1 no: answer 

1 

2 

h 

1, 

1 

1 

_ 

2 

2 

1 

i NO: 

76 

6:8 


77 

79 

67 

22 

85: 

93: 

II 

L 











NO: answer: 

_2 

- 

_2 


2 

2 

- 

_5 

- 

4 


*Les:S than .5 per cent: 

**PercentEiges based on less than 100 cases are often unreliable. 
Note:: Sub-totals may add to more than the group: total 

because some respondents gave more than one ansver. 


Source: https://ww^ndustrydocunnents.ucsf.edu/docs/jshk0000 


1001733117 
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3'5a* you now ever smoke a pipe (as much as onee a week)? 

and 

35b* (if "yes")' What brand of tobacco do: you usually use? 

Asked of all men-- 
6']^^: of total sample 


Analyzed! by re;spondents whose 
college has a student populationi oft 



Tbtal 


4,0.00 

1,000 

500 



asked this 

Over 

to 

to 

to 

Under 


question 

8,000 

8', 0.00 

4,000 

1,000 

500 

Number of respondents 

3'0T2: 

1024 

1166 : 

694 

154 

34 **: 


(lOOJb): 

(100^) 

(100^) 

( 100 ^)' 

( 100 ^ 

) ( 100 ^) 








YES 


21 


24 

14 


Kentucky Club 

2 

2' 

2' 

1 

1 


Edgeworth' 

1 

1 

2' 

1 

6. 

- 

Prince Albert 

1 

1 

1 

1 

- 

- 

Half &. Half 

1, 

1 

1 

2 

- 

6 

Koliday 

1 

1 

1 

1 

- 

- 

Revelation! 

1 

1 

1 

2 

- 

- 

Old Briar 

1 

* 

2 

- 

- 

- 

Bond Street 

1 

1 

* 

* 

1 

- 

Sir' Walter Raleigh 

1 

1 

1 

1 

- 

- 

Velvet 

* 

1 

* 

1 









Model 

* 

* 

* 

1 

- 

0 ^ 

0 ^ 

i V 

Briggs 

* 

1 

- 

- 

- 

h* 

- 

01 

Gte:orge Was:hington 

* 

“ 

— 


1 

CJ - 

Granger' 

*: 

- 

- 

* 

- 

- 

00 

Other 

12 

11 

12 

13 

5 

- 

Don't know, or noi answer 

1 

1 

1 

1. 

1 

- 

NO: 


26 

26 

12 

82 

88 

NO: ANBiv'ER 

_2 



_4 

_4 

- 


*Le:ss than .5 per cent. 

*'*I?eroentaggs. based on less than: 100' cases are often unreliable:. 

Note:: Sub'-totals. may add to more than the group' total 

because some respondents gave more .thanone ,-ains;wer . 

Source: https://www.inaustryaocumenlS.ucsT.eau/aocs/jsnK(jt)UU 




INTERVIEWS m NEGRO COLLEGES 

35a. Do you now, ever smoke a, pipe (as much as once a, week)'? 

and 

35 b'. (if "yes”) What brand of tobacco! do you usually use?' 

Asked of all men-- 
50 ^ of Negro sample 


Total 
asked this 
question 


Humber of respondents 298 

(100^) 

YES 12 

Half &: Half 3 

Model 1 

Edgeworthi 1 

Prince Albert 1 

Sir W,alter' Raleigh 1 

Holiday, 1 

Briggs 1 

Bond Street * 

Other 4 

Don 't, know * 


HO 


HO ANSWER 11 


*LesS: than . 5 ' per cent 

Note: S,ub-totals may add to more than the group total. 

because some respondlents gave more: than one: answer. 


275 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753119 
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36a- Do you have a college radio station? 

and 

36 b. (if ^^yes") About how often do you listen to it—almost daily^ several times a 
week^ about: once a week^ less often than that or do you never ' listen to It? 

Asked of all respondents 


Analyzed by respondents 
_who attend a :_ 



Total 

Men's 

Women'' s. 

Co-ed 


sample 

college 

college: 

college 

Number of respondents 

km 

738 

276: 

3573 


(loojt): 

(ioo?(:): 

(100^:) 

(100^) 

YES,: HAVE A COLLEGE RADIO 

1° 




STATION: 

§1. 

ICO 



Listen: almost daily 

8: 

20 

1 

6 

Several times a week 

6 

12 

* 

6. 

Once’ a! week 

6 

7 

1 

5 

Less: often 

10 

12 

5 

10 

Never 

37 

34 , 

20' 

39 

No answer 

* 

- 

1 

* 

no: 



12' 

A 

no: answer. 

* 



* 


*Less than .5' per cent 


Source: https://www.industrydocuments.ucsf.edu/docs/jshkOOOO 


1001753120 
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36a. Do you have a college radio station? 

and 

36 b. (if "yes") About how often do you listen to it—almost 
, daily,, several times a week, about once a week, less 
often than that or do you never listeni to it? 

Asked' of all respondents 


■Number of 
"respondents. 


Analyzed by respondents: whose: college is located in; _ 

New East West Bast West 

Total Eng - Middle: North North, South South South Moun- Pa- 

sample land Atlantic Ce:ntral Central Atlantic : Central Central tain clfic 

4587 362 l+86i 1103 858 485 120 294 164 715 

(loo^)' (100^) (loo/p) (ioo5(): (100^) (loojt) (100^): (ico^)' (looft) (100^)1 


ES, HAVE A COLLEGE 


DIO STATION! 


82 

21 

82 

65 


Listen almost, 
daily 

8. 

16 

12 

12 

2 

12’ 

Several times 
a week 

6 

12 

7 

6: 

6 

13 

Once a week 

6 

10 

5 : 

8: 

7 

3 

Less often: 

10 

15 

11 

13 

11 

6 

Never 

37 

29: 

58^ 

43 

39 

19 

No answer 

* 

* 

- 

* 

*: 

* 

) 

33 




lit 

iil 

) ANSWER' 

* 

- 

- 

* 

1 

- 




*Le;s:s 

than 

.5 per 

cent 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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interviews: m negro colieges 


36a., Do you have a^ college radio statiDin?' 

and 

36 b.*(lf "yes") About hov often do you listen to it—almost 
daily, several times a week, about once a week, less 
often than that or do you never listen to- it?' 

and 

36c . Do they have any cigarette' advertising; in it?. 

Asked of all respondents. 


Total 
Negro I 
sample 

Number of respondents 599 

( 100 ^): 

yes, have a college RADIO: 
statio:n 1 

NO: 96 

NO: ANSWER 1 


♦Answers tO: Questions: 36b and 36c in the Negro sample: are not 
shown because only 3 reispondents answered yes in Question 36a. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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36c. Do they have any cigarette advertising on it? 

Asked of respondents who: listen 
to their college radloi station^— 

29^ i of total sample 



Total 

Analyzed by respondents 
vbo' attend a: 


asked this 
quest ioni 

Men's 
college 

Women's 
college 

Co-ed 

college 

Humber of respondents' 

1353 

(100^): 

376 
( 100^ ) 

19**: 

( 100^)1 

958 

(100^) 




I0 


YES: 

37 

78: 

52 

21 

NO 

26 

k 

5 ' 

38 

DON’T' KNOW 

31 

14 

32: 

37 

NO ANSWER: 


4 

11 

k 


^Percentages "based on less than 100 ' cases are often unreliable. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753123 
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36c. Do they have any cigarette advertising on it.? 

Asked of respondents who listen 
to their college radios station— 
of total sample 



Total 

Analyzed by respondents whose college is. located in: 


asked 

this. 

question 

New Middle: 

England Atlantic 

East 

North 

Central 

West 

North South 
central Atlantic 

East 

South 

Central 

West 

South 

central 

Pacific 

Number of 








- 


respondents 

1353 

192 

168 

125 

221 

163 

13** 

81^ 

90** 


(10:05{.) 

(10:0^) 

(10:0^): 

(100^): 

(100^:): 

(1005^) 

(100^): 

(10:C^): 

(100^) 



$ 






It 


YES 

37 

80 

32 

33: 

22 

38 

" 

23: 

28' 

NO 

26 

2 

25: 

39 

21 

I5 

15 

21 

22 

DON'T KNOW 

31 

17 

35 

25 

41 

15 

85 

52' 

1.9, 

NOi ANSWER 

k 

1 

8 

3 

10 

2 


1 

1 


O 

o 

C/1 

CO 

**Percentages based on less than 100 cases' are often unreliable. ^ 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 






3 Ta. Do you: read your college newspaper regularly^ 
only OGcasionally^, or practically never? 

Asked of all respondents 


281 


Analyzed ty respondents 
who attend a:; _ 



Tbtal 

sample 

Men's 

college 

Womem^s' 

college: 

Co-ed 

college 

Number of respondents 

1^587 

(lOO^:) 

738 

(100^): 

276: 

(loa/p): 

3573 

(100^): 






REGULARLY 

8:2 

85: 

86 

81 

ONLY OGEASIONALLY' 

15 

13 

13 ' 

16: 

PRACTICALLY NEVER; 

3 

2 

1 

3; 

NO ANSWER 

* 

*: 


* 


*Le5s. than *5 per cent 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753125 




2S2 


37 ^a. Do you: read your college newspaper regularly, 
only occasionally, or practically never? 

Aisked of all respondents 





Analyzed by respondents 

whose college Is 

located in: 

■ 


Total 

New 

Eng- 

Middle 

East: 

North' 

West 

North' 

South 

East 

South 

West 

South 

Moun¬ 

Pa¬ 


sample 

land Atlantic 

Central 

Central Atlantic 

Centra'l 

Central 

tain 

cific: 

Number of 
respondents- 

4587 

362 

486 

1103 

858 

485 

120: 

294 

164 

715 

(l 0 O]fe')i 

(100^) 

(100^:) 

(100^) 

(100^) 

(:100^) 

(100^:) 

(100^) (100?) (100^ 












REGUtARLY 

82' 

83 . 

76 

80 

88 

87 

69 

81 

83 

81 

ONLY OCCASIOMLLY 15 

14 

22 

15 

11 

12 

23 

18 

17 

16 

PRACTIOAILLY 

NEVER 3 

3 

2 

5 

1 

1 

8 

1 

- 

3 

NO ANStvTO 

* 



* 

* 







o 

o 

M 

CA' 

U 

*Less than .5 per cent W 

0 ) 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 




INTERVIEWS': IN NEGRO COLLEGES 


283 


37 a’. Do you read your college new:spaper regularly,, 
^ only occasionally, or practically never?, 

Asked of all respondents: 


Total 

NegrO' 

saniple 

Number of respondents 599 

( 100 ^) 


REGUMRLT 71 

ONLY OCCASHOMLLY 20 : 

PRACTICALLY NEVER 8 

NO ANSWER 1 , 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


<j.7:tcs4.i:oot 




3 Tb'. Do they have any cigarette advertising in it? 


Asked, of respondents whO' read 
their college newspaper-- 
97 ^ of total sample 


Total 

aisked this 
question 


Analyzed by respondents 

_ who attend a; _ 

Men's Women!*' s Co-ed 

college' college college 


Humber of respondents 4 i^■! 6 l 

(lOOfp): 

YES THEY HAVE CIGARETTE; 

ADVERTISING 8? 

NO: THEY' DO HOT HAVE 

CIGARETTE ADVERTISING 8 


720 273 3468 

(i0Ofa)i (100^): (I00/o> 

i. $ i 

96 60 87 

1 34 8' 


DONi’T KNOW OR NO ANSWER 5 


3 6 


5 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753128 


284 a 


STb. Do they have any cigarette advertising in it? 

y 

Asked of: respondents vho read 
their college: newspaper— 

97 ^ of total sample 


Total 
asked this 
queistion 

Number of respondents hU6l 

(lOC^): 


^ ^ i 


YES, THEY HAVE CIGAKETEE ADVEHTISING S'? 9h jk 


NO, THEY DO NOT HAVE CIGARETTE, 

ADVERTISING 8 1 23 


DON'T MOW OR NO ANSWER: 


Analyzed by respondents 
vhose college newspaper: 

Does not 

Gkrries the carry the; 
Max Shulman Max Shulman 
column! colnmn 

292T 153^: 

(lOC^) (lOC^) 


c 

o 

M 

Cl 

CO 

to 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


3 Tb. Do they have any cigarette advertising: In It? 


Asked of respondents' whO' read 
their college newspaper-- 
971 ^ of total sample 


Number of respondents 


Analyzed by respondtentsi 
whose college newspaper; 


Total 
asked this 
question 



Carries' 

Marlboro 

advertising 

305T 

(ioc^) 


Doe:s not 
carry 
Marlboro 
advertising 

( 10 (^) 


lo i 


YES; THEY HAVE CIGARETTE ADVERTISING 87 


94: 71 


NO, THEY: DO' NOT HAVE CIGARETTE 

ADVERTISING 8 


1 25. 


DON'T KNOW OB, NO: AN,SWER 


5 


5 ^ 


C 

C 

Cl 

CJ 

O 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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I 

I 

I 

I 

I 


Do they have any cigarette advertising in it?' 


Asked of respondents who read 
their college newspaper-- 
97 ^ of total sample 




2 Number of 
respondents 



Total _ Analyzed by respondents whose coll ege is. located in: 

asked New Eiast West: East West 

this. Eng- Mididle North North Sbuth South Sbuth Moun- Pa- 

questioni land Atlantic Central Central Atlantic Central Central tain cific 


446 l 351 1+74 1048 848 48 l ill 291 l 64 693 

( 100 ^) (100^): (:iOG^)i (100^) (100^) (100^): (IQO^): (lOO^), (100^> (100^> 


I 


YES THEY HAVE 
CIGABETTE 


ADVERTISING 

■ NO THEY DO NOT' 
HAVE: CIGARETTE 
ADVERTISING 





87 


8 


$ ^ 

90 90 


6 5 


I 


I0 

94 


2 


91 


5 


I0 ^ ^ ^ ^ 

64 97 93, 94 78; 

33 - 1 1 15 


■ DON'T KNOW OR 

NO ANSWER 545 4 

1 

i 

1 

I 

1 

I 

I 


4 


3 3 > 6 : 5 7 


C 

O 

H- - 

CJl 

GO 

CO 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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IMEKVIHS IK NEGRO OOLtEGES 


37 ^. Do they have any cigarette advertising in it? 

Asked of respondents vho read 
their college newspaper--' 

91^ of Negro sample: 


Total 
asked this 
qjuestiott 

Number of respondents: 5^5 

( 100 ^) 




YES THEY HAVE CIGARETTE ADVERTISING 58 


NO THEY DO NOT HA'VE: CIGARETTE 

ADVERTISING! 29 


DON' T KNOW OR: NO! ANSWER I3 


JO 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


100175313 



37c:. Do they carry a column! by Max Shulman in it? 


Asked of respondents: who reiad 
their college newspaper-- 
97^ of total sian^le 


Analyzed by respondents 



Total 

who attend 

a: 


asked this 

Men's 

Women's 

Co^edi 


question 

college 

college 

college 

Number of respondents 

4461 

720 ' 

273: 

3468^ 


(100^)' 

(looit) 

(100^) 

(lOO^)i 






YES, CAERY A COLUMN BY 

MAX SIUD4AN 

53 

44 

15 

58: 

NQ, DO NOT CARRY A COLUMN 

BY MAX SHUIMAN 

23 

33 

67 

l8. 

DON'T KltOW OR NO ANSWER 

24 

23 

18 

24 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753133 



37c:. Do they carry a column by Max Shulmam im it? 


Asked of respondents who read 
their college newspaper-- 
97 /^ of total sian^le 




Analyzed by respondents 
whose college newspaper: 


Total 

Garries 

the 

Does not 
carry the 


askedi this 

Max Shulman 

Max Shuilman 


question 

column 

column 

Number of respondents 

4461 

2927 

153^+ 


. (100^): 

(1005^) 

(lOO?^)' 


$ 

$ 


YESy CARRY A COLUMN BY 

. MAX 'SHULMAN^ 

53 ^ 

75 

11 

NO, DO NOT' CARRY A COLUMN 

BY. MAX SSULMAN 

23^ 

3 

62 

DON.'T KNOW OR NO ANSWER 

24 

22 

27 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753134 




I 

I 




I 

I 

I 

I 

I 

1 

I 


IMTERVIE^S IN NEGRO COLLEGES 


37c * Do: they carry a colimn by Max Shulman in, it ?' 


Asked of respondents who read 
their college newspaper— 

91'^ of Negro sample 


Total 
asked this 
question 


Number' of respondents 





1 


YES,, CARRY A COLUMN BY MAX SHUUiANi 21 


I 

I 

I 

I 
1 

II 

I 

II 
I 
I 


NO, DO NOT CAREY A GOLUl® BY: 

MAX: SfflJIMAN k6 


DON'T KNOW OR NO' ANSWER 


33 


C 

O 

01 

CJ 

R 

CO 

01 ' 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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31.^* How do you! feed about tbe column'—do you like 
dislike it^ or feel sort of ,so-so about it?: 

Asked of respondents who say their 
college newspaper carries a column 
by Max ShuMan—52^ of total sample 




Total 

Analyzed by respondents 
who^ attend a; 



asked this 
question 

Men' S' 
college 

Wbmen ’'s 
college 

Co-ed 

college 

Number of. 

respondents 

2374 

(100?^:): 

320 

(100^)' 

4 o** 

(100^): 

2014 

(100^) 





$ 


like; 


64 

55 

62 

66 

DISLIiKE 


4 

4 

5 

4 

FEEL SD-SOi 


19 

26' 

27 

18 

NEVER: READ 

Cvolunteered), 

10 

13 

3 

10' 

DON'T KNOW 

OR: no: MJSWER: 

3 : 

2 

3 

2 


**Percentages' based on less than 100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/jshkOOOO 


1001753136 
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I 

I 

I 

I 

I 

Number of 
respondents 

LIKE 

DISLIKE 

FEEL SO-SO: 

NEVER READ' 
(volunteered)' 


I 

I 

I 

I 

M 

I 

9 

I 


3 T< 3 -'* How do you ffeel about, the column--dO' you like, it, 
dislike it, or feel sort of so-so about it? 

Asked of respondents' who say their 
college newspaper carries a^ colimn 
by Max: Shuilman--^ 2 ^ of total sample 


Total_ Analyzed by respondents whose college is located in': 


a'sked New 
this Eng- 
question land 

Middle 

At¬ 

lantic 

East 

North 

Central 

West 

North 

Central 

South. 

At.- 

lantlc 

East 

South. 

Central 

West 

South: 

Central 

Moun¬ 

tain 

Pa¬ 

cific 

2374 216 301 

( 100 ?() (: 10 : 0 ^) (l00?t.)' 

623: 

(100^) 

403 : 

(l00?t)' 

55** 

(100^) 

69** 

(100?^) 

184 130: 393 

(100^)'(100^) (100^) 











64 

52 

60 

66 

69 

60' 

51 

63 

70 ' 

68 

4 

7 

5 ' 


3 

- 

10: 

10' 

2 

4 

19 

27 

17 

219 

19: 

25 

28. 

17 

11 

15 

10 

13 

14 

9 

8 

11 

11 

9 

11 

11 


9 


9 

9 


D 0 N"T KNOW OR: NO 
Al^SWER 


Ik 3 


k 


1 


9 

9 

**Per cent ages based: o:n, less: than 100 cases, are often, unreliable. 


6 ; 


2 


c 

■vj 

cn. 

CO' 

CO 




Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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INITERVIEWS ; ^ NEGRO COLLEGES 

3Td* How do you feel about the column—do you, like it,, 
dislike it, or ffeel sort of so-so- about it,? 

Asked of respondents who say their 
college newspaper carries' a column, 
by Max Shulman:—19v^ of Negro sample 


Total 
asked this 
question 

Number of respondents il4 

(lOO^) 


LIKE 6U 

DISLIKE 2 

FEEL SO-SO 21 

NEVER READ (volunteered)' 9' 

DON'T KNOW OR NO: ANSWER 4 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753138 



293 



I 

I 

I 


37ie. Why don't you like it (Max Shulman coliunn)? 

Asked of respondents who^ "dislike" or 
"feel so-so" about Shulman column^- 
23 ^ of respondentsi who say college 
paper carries the: column 


Analyzed by respondents 




Tbtal 


who attend a:: 


1 


asked this 
question 

Men's 

college 

Women:'B, 
college: 

Co-ed 

college 

1 

Number of respondents 

51+6 

( 100 ^) 

96 ** 

( 10 : 0 ^) 

13** 

( 100 ^) 

437 

( 100 ^) 

■ 






■ 

NOT FlilNNY; CORNY; DISLIKE: HIS HUMOR 

20' 

29 

15 

18 

1 

HASN'T' IMPRES:SED> INTERESTED ME VERY 
MUCH 

16 

8 

31 

17 

1 

FEEL IT' IS SI:LLY, RIDICULOUS, SEItSELESS' I 5 

15 

15 

16 

1 

HARDLY EVER READ' IT (NO FURTHER 
INFORMATION)' 

9 

IT 

8 

7 

1 

BECAUSE OF' THE ADVERTISING IN IT; TOO: 
MUCH ADVERTISING 

7 

4 


8 

m 

UNFAIR; DUBIOUS METHOD OF ADVERTISING 

5 

k 

8 

5 

m 

TOO LONG 

5 

2 

8 

6 

1 

TOO: REPETITIOUS'; SAME; "LINE" ALL THE TIME 5 

13: 

31 

3 

i 

like: SOME COLUMNS, DISLIKE OTHERS' (NO 
FURTHER irrFORMATIQN) 

5 

8: 

8 

4 

1 

ALL OTHER 


6 

15 

9 

m 

I 

DON'T' KNOW, 

NO answer: 

6 

4: 

2 


9 S' 

0 

7. -si 


1 


■ **Percentage:s based: on less than 100 cases are often unreliable. 

Note: Percentages add to more than 10:0^' because 
some respondents gave more thain one' answer. 

I 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753139 
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3Te. Why don't: you like it (Max Shulman column)? 

A,sked of respondents who "dislike^' or 
"feel so^so" about Shulmani column— 

23 ^ of respondents: wh:o say college 
paper carries the column 


Analyzed by respondents vho:se college is. located in;: 


Total 

asked 

this. 

question 

New. Middle 

England Atlantic 

Ea.st 

North 

Central 

We.st 

North 

Central 

South 

Atlantic:, ; ■■'U. 

East South 

Central and Mountain 
West Southi and 

Central Paicific 

Ntunber of respondents 


67** 

138 

88 ^* 

89:** 


92** 

( 100 ^:) 

(loojti) 

(.IOO5&) 

( 100 ^) 

( 100 ^) 

(lOOJfc) 

( 100 ^) 








> 

NOT FUMYj: CORNY:;; DISLIKE. 

HIS humor: 20 

HASN'T IMPRESSED,. INTERESTED 

35 

19 

16: 

23 

13 


17. 

ME VERY IdJCH: I6 

lU 

16 

9 

18 

16 


23 

FEEL IT' IS SILLY,. RIDICULOUS, 

SENSELESS. ' 15 

15 

34 

16! 

14 

8 


10 

HARDLY EVER: READ IT (NO 

FURTHER INFORMATION) 9 

7 

6 

9 

9 

12' 


8 

BECAUSE OF THE ADVERTISING 

IN’ IT; TOO' MICH ADVERTISING T 

3 

3 

7 

3 

12 


13: 

UNFAIR; DUBIOUS. lETHOD: OF 

ADVERTISING 5: 

4. 

3 

8 

- 

8 


7 

TOO LONG 5 

1 

7 

5 

10 

2 



TOO REPETITIOUS; SAJiE; "LINE" 

ALL THE tine; 5 

21 

3 

4 : 


6 


-■ 

LDE; SOfvE COLUI-TIS> DISLIKE 

OTHERS' (NO FUk'IHER 

INFOPMATION): 5 

7 

4 

7 

1 

3 


4 

ALL OTHER; 8 

4 

7 

11 

11 

8 


7 

DON'T KNQ'W 8' 

3 

7 

9 

10: 

10 


8 

NO ANSWER 6 

3 


4 

11 

4 

1-^ 

O- 

C' 

-a 

10 

■^^Percentages based on less than! 100 cases are often unreliable. 
Note : Percentages add to' more than 100 ^ because', 
some respondents gave more than one ansver- 

01 

CJ 

0 



Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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37e. Why don't, you like it (Max ShuLioan. column) ? 

Asked of respondents who ^dislike”' or 
"feel so^so" about Shulman column--' 

23 ^ of Negro respondents who say 
college paper carries the column 


Total 
asked this 
question' 

Number of respondents. 26 ** 

(100^); 


HASN'T IMPRESSED^, INTERESTED ME VERY MUCK 46 

NOT FUNNY;: CORNY; DISLIKE HIS HUMOR 12 

LIKE SOME COLUMNS^, DISLIKE OTHERS (UQ: 

FURTHER information) 12 

UNFAIR; DUBIOUS METHOD: OF ADVERTISING 4 

BECAUSE OF THE ADVERTISING IN IT; TOO' MUCK 

ADVERTISING 4 

ALL OTHER 8 ^ 

DON'T KliOW 19 , 


**Percentages based on leiss than 100 cases are often unreliable. 
Note: Percentageis add to more than 100'^ because: 

some respondents gave more than one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753141 



37^** Have yoU' noticed what product Max Shulman promotes? 


Asked of respondents, who expressed 
an opinion about the Shuliman columin— 
87*^ of respondents who say college 
paper carries' the column 



Total 

Analyzed by respondents: 
vho attend a:: 


asked this 
question 

Menu's 

college' 

Women' S' 
college 

Co-ed 

college 

Number of respondents 

2077 

(100?^)' 

I — ' 

0 ro 

0 

38^^* 

(100^) 

1767 

(TQO^) 






"CIGAREUTES" (DIDN''T KNOW' 

. brand) 

5 

8 

13 

5 

PHIIIIP MORRIS 

CO 

79 

74 

84 

OTHER CIGARETTES 

6 

7 

13; 

5 

OTHER' PRODUCTS 

* 

1 

- 

* 

DONi'T mm OR NO ANSWER 

6 : 

5 


6 




*Les:s than .5 per cent 

*'^Perce:ntages based on less than 100 cases are often unreliable. 


Source: https://www.industrydocuments.ucsf.edu/docs/jshkOOOO 


100175314 
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I 

I 

I 

I 

I 


3Tf» Have you^ noticed: what prodU'Ct Max Shulman promotes? 

Asked of respondents who: expressed 
an opinion about the Shulman column-- 
87 ^ of respondents: who say colllege 
paper carries the column: 


I 

I 

I 

I 


I 

1 

I 

5 


Number of 
respondents 

$ I0 $ I0 i 

''CIGARETTES" (DIDN'T 

KNOW' brand) 5: 10: 6 6 2 2 7 3' 2' 6 

PHILIP MORRIS 83 ; 79 : 88 84 78 76 79 87 90 84 

OTHER CIGARETTES 6 7 4 5 8 I 3 3 5 ^ 5 

OTHER' PRODUCTS *1- - 1- - ___ 

DON'T KNOW OR NO 

ANEWER 6 3 2 5 11 9 11 5 4 5 


Total _ Analyzed by respondents whose college is located in; __ 

asked New Middle East West South East West 

this Eng- At- North North At- South South Moun- Pa- 

question land lantic Central Central lantlc Central Central tain elfie 

2077 184 248 552 367 47 ** 61 ** 166 108 344 

( 100 ^) (loo^)(ioo']t) ( 100 ^) ( 100 ^): (loo^t) ( 1005 ^): ( 100 ?{.):( 100 ^):( 100 ^) 



I 

1 

1 

I 

I 


*Less: than .5: per cent 

♦♦Percentages based on less than: 100 cases are often unreliable. 


o 

o 

h* 

01 

CO' 

CO 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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STf * Have you noticed what product Max ShuiLman promotes? 

Asked of respondents who expressed 
an opinion about the Shulman column-- 
of Negro respondents, who say 
college: paper carries the column 


Total, 
asked this 
ques t ion. 

Humber of respiondents 

( 100 ^): 


"CIGARETTES i"' (DIDN'T 
KNOW BRAND) ' 21 

PHILIP morris: 56 

MARLBORO 1 

OTHER: CIGARETTES 10 

DON'T KNOW OR NO: AliSWER: 12 : 


**Percentages based on leiss than 100 cases are often, unreliable'. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001733144 
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38 a. About how often have you been listening to radio: broadcasts during this past 
winter and spring (not counting your college radio)'--almo;Bt daily^ several 
times a week,, about once: a veek^ less often than that^ or not at all? 

Asked of all respondents 


1 ^ umber of 
respondents 


_ Analyzed by respondents who are: _ 

Male and whose col lege class is: Female and whose college class is;: 
Total Freshi- Soph- Fresh- Soph- 

sample Total man- omore Junior Senior Tbtal man omore Junior' Senior 

4587 3072 778: 752 772 770 1515: 383 377 378 377 


Cioo^'): (10056)■( 100^) (10056):(10056) 


( 100 ^,) (lOC^) (: 10 C^) ( 10:056): (10:056): 


pAILY 

^IVERAL times; A 
|| WEEK 

C OUT ONGE A WEEK 

SS. OFTEN THAN! 
ONCE A WEEK 

.JOT^ AT ALL 
Iro ANSWER 













59 

59 

58. 

61 

57 

58 

59 

66 

59 

60 

53^ 

20 

20: 

22 

20 

21 

19 

19' 

17 

21 

18 

20 

8 

8 

8 

6 

8 ' 

9 

8: 

8 

7 

7 

8^ 

9 

9 

9 

8 

10: 

8 

9; 

6 

8 

9 

12: 

k 

a 

3 

5: 

k 

6 

5 

3 

5 

6 

7 

* 

* 

* 




* 




* 


*Less t.hani .5: per cent 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


SCO 


36a'. About, how often have you been listening to radio broadcasts during, this' past 
winter and. spring ('not counting your college radio)--almost daily^, several 
times a week, about once a week, less often than that, or not at all? 

Asked of all respondents. 


Analyzed by respondents: 
who attend a: 



Total 

sample 

Men'b 

college 

Women's. 

college 

Co-ed 

college 

Number of respondents 

4587 

(100^) 

738 

(100^): 

276. 

(100^) 

3573 . 

(10056) 






DAILY 

59 ' 

50 

61 

60 

SEVERAL lE-ffiS A WEEK 

20' 

26 

17 

19 

ABOUT ONCE A WEEK 

8 

9 

6 

8 

LESS OFTEN THAN ONCE A WEEK 

9 

11 

10 

8 

NOT AT ALL 

4 : 

4 

6 

5 

NO: ANSWER 

* 



* 


*Less than .5 per cent. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753146 
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3C1 


36ai.. Abomt. how often have yon been listening to radio: broadcasts dmring this past 
winter and. spring, (not. counting your colle:ge radio)i--almost daily, several 
times a week, about once a week, less often than that,, or not at. all? 

Asked of all respondents 


Tbtal 

Negro 

sample 

Number of respondents 599' 

(lOO^')i 

DAILY 66 ' 

SEVERAL TIMES A WEEK 15 

ABOUT' ONGE A WEEK: 7 

LESS OFTEN THAN: ONEE A, WEEK 12 

NOT AT ALL * 

NO answer: * 


*Less. than .5' per cent 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753147 
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38b. Here is a list of different kinds of programs. Would you look through the; list 
and tell me which one or two kinds of radio programs you like the best?. 

Asked of respondents who listen; 
to the; radio aS; often as once 
a week-- 8 : 6 ‘^' of total sample 


Analyzed by respondents 
Total _who attend a: 



asked this 
question; 

Men * s 
college^ 

Women' s 
college 

Co-ed 

college 

Number of respondents 

3966 

(100^): 

628 

(100^): 

230 

(10056): 

3108 

(100^) 

POPULAR' Airo DANCE MUSIC: 

6:6 

63: 

75 

65 - 

eiASSICAL MUSIC 

1^2 

46; 

64 

39 

NEWS broadcasts: 

3^ 

33' 

49 

33 

SPCRTSi EVENTS 

29: 

39 

9 

29 

WEATHER REPORTS: 

11 

8' 

22 

11 

OLD FAMILIAR' MUSIC 

10: 

10 

17 

9 

VAR:IETY PR0:GRA.tS: 

5 

6 

4 

5 

DISCUSSIONS OF PUBLIC ISSUES 5 

7 

6: 

4 

SERIOUS PLAYS 

5 

k 

7 

5 

STRAIGHT COMEDY PROGRA'IS 

k 

k 

1 

4 

LIGHT PLAYS: 

k 

3 

4 

4 

RELIGIOUS PROGRAMS 

2 

1 

* 

2 

q;uiZ: PRaGRAMs; 

2 

1 

3 

2 

D:OCUMENTARIES: 

2 

2 

*: 

2 

SERIAL DRAM/^. 

1 

2 

1 

1 

NONE 

* 

- 

- 

*: 

DONi'T KNOW' OR NO' ANSWER * - _ 

*Less t.han ,5 per cent 

Note: Percentages add to more than: 100^: because 

some; respondents gave; more than one answer. 

*; 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753148 
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38b. Hfere is a list of diifferont kinds of programs. Would you. look through' the list 
and tell me which one or two kinds of radio programs you like the best? 

Asked of respondients who listen 
tO' the radio: as; often as o,riice 
a week--86^1 of total sample 

Total __ Analyzed by respondents who: are:: _ 

asked Male and whose college class is ^ Female and whose Gollege class is: 
this "" Fresh- Soph- _ Fresh,- Soph- 

question Total man omore Junior Senior Total man: omore Junior Senior 

I Nuinbe:r. of 

respondents 3966 266 k 682' 660' 66k 658 1302 349: 327 323 303 

(100^'): (:ioo?&):(ioof) (ioc^)(ioo^): (:iGo^)i (ioo9^>>(ioo^.) (ioo^):Cioo^) (loo^:) 


POPULAE AND DANCE! 

; MUSIC 66 

gilassical music k 2 

NEWS BROADCASTS 34 

SPORTS EVENTS 29 

WEATHER REPORTS 11 

OLD FAMIOAR: MUSIC 10 


y VARIETY PROGRAMS 

— DISCUSSIONS OF 
2 PUBLIC ISSUES 

. SERIOUS PLAYS 

" STRAIGHT COMEDY 
K PROGRAMS 

I_ 


LIGHT PLAYS 4 
RELIGIOUS PROGRAMS 2 
QUIZ. PROGRAMS 2 
DOCUMENTARIES 2 


H SERIAL DRAMAS 
H NOIffi 

* DON'T KNOW' OR 
_ NO' ANSWER 

I 

I 


i 


i 








- 

66 

63 

69: 

6:8 

63’ 

52: 

70 

77 

77 

69 

56 

42 

38 

36 

35 

37 

43 

49 

4,4: 

45 

48 

60 

34 

35 

30: 

32 

35: 

4l 

34 

24 

33 

4i 

39 

29 

39 

3T 

4l 

42: 

37 

8: 

8 

8 

6 

9 

11 

10 

8 

9 

10: 

11 

15 

12 

13 

18 

17 

10 

9 

8 

8 

7 

12 

12 

14 

13 

10 

13 

5: 

5' 

6 

5: 

4 

5 

5 

7 

5: 

4 

4 

5' 

5 

5 

5 

6: 

5 

4 

3 

4 

5' 

7 

5' 

3 

3 

3 

4 

4 

7 

6 

7 

6 

8 

4 

5 

7 

6 

4 

3 

2 

3' 

3: 

1 

1 

4 

3 

2 

3: 

4 

2 

5 

6 

5 

5 

5 

2 

2 

2 

2: 

2 

2 

2 

4 

2: 

2 

1 

2 

2 

3 

2' 

1 

1 

3 

4 

1 

3 

2 

2 

2 

2 

2: 

2 

4; 

1 

* 

1 

* 

1 

1 

* 

1 

* 

1 

* 


1 

1 

1 

1 

1 

1 

0: 

" 

GT 

* 

*: 

* 

- 

* 

* 

* 

* 


* 

CO - 


*Le:S:s than .5 per cent 

Note: Percentages add to more than 100'5& because' 
some respondents gave more: th:an one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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38b. Here is a list, of different kinds of programs. Would you look through the list 
and tell me whichi one or' two kinds of radio: programs you like the best? 

Asked of respondents who listen 
to the radio: as often as once 
a, week—87^ of Neigro: sample 


Total 
asked this 
question. 

Number of respondent:s 522 

(10:05^) 


POPULAR AND DANCE MSIC 56 

NEWS BROADCASTS 35, 

SPORTS EVENTS 26 

CLASSICAL MUSIC 20 : 

VARIETY: PHOGRAItS I6: 

weather: REPORTS l6' 

QUIZ PROGRAMS. lU 

SERIOUS PLAYS. 9, 

DISCUSSIONS OF PUBLIC ISSUES 8 

RELIGIOUS: PR 0 :GRA^ 3 S^ 7 

STRAIGHT' COMEDY PR 0 GRA 2 -IS 6 

SERIAL DRAJiAS 4 

OLD: FAMILIAR: MU:SIC 3: 

LIGHT PLAYS: 3; 

DOClTffiNTAREES: 1 

NONE * 



*Le:s:B than .5 per' cent 

Note:: Percentage's add, to more than 100 ?& because: 

some respondents gave more: than one answer. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753150 




306 


38 c.. At wiiat hours do you' usuaXLy listen to the raudlo? 

‘ Asked of respondents vho listen 
to the radio as often as once 
a week—665^ of total "sac^jle 


Runiber of 
respondents 


• • _ Analyzed by respond e nts who are ;;_^ 

Total Male and whose college class is; Peinale and' whose college class' is: 
asked this! Fresh- Sopho- - Fresh- Sopho- 

question Total man. more Junior Senior Total man more Junior Senior 


3986 2664 682’ 660 664 , 658 1302 349 327 i 323 303 

(XOOf,) ( 1005 ^)' (lOO^^): (ilOO^^): ( 100 ^) (ioo^s) ( 1005 ^) (100^) (lOO^t) (liO 0 ) (10056) 


ming, 

• i 

$ 

BEFORE' 8 

32 

28 

a . 9 

10 

8 

9 “ 10 

3 

2 

10 -11 

2 

2 

n - 12 : 

2 

2 


^ i i t 

24 ' 30 30 29 

8 12 7, 7 

3 2 3 2 

3: 2 2 II 

2 2 1 2 


i i i' i i 

to 37 391 ^2 1*2 

13 13 n ' 

4 3 ^ 3. 

3: 3 3 3 3 

3: 4 2 3 3 


Afternoon 


12 - 1 

' 6 

6 

4 

4 

9 

8 

6 

7 

6 

6 

7 

1-2 

6 

7 

4 

8' 

8 

7 

6: 

6 

7 

6 

3 

2 - 3 

u 

11' 

11, 

13 

10 

10, 

9' 

11 

9 

9 

7 

3-4 

16 

16 

19 

18. 

15. 

12^ 

15' 

21 

14, 

14! 

11 

4 - 5 

20 

18 

22 

18 

17 

14 

23 ■ 

30 

24 

23: 

14 

5 - 6 

18 

17 

19 

15: 

18 

115' 

21. 

27 

19 

21 

15 

Evening 

0 - Ti 

21 

22 

19 

16 

26 

26 

20 

20' 

19 

21 

19 

7 - 8 

28 

■30: 

30 

28 

28 

32 

24 

25 

23 

23, 

24 

8 - 9 

31 

33. 

36 

33^ 

29 

34 

26 

28 

24 

261 

27 

9 “ 10 

35 

36. 

3^ 

38^ 

36 

38 

32 

31 

30 

31 

36 

AFTER' 10 

47 

48. 

48 

46; 

47 

51 

46 

44 

50 

42 

50 



M.stcns: 
IK: THE 

MCRTJim 4 l 

36: 

33 

38 

38 

3:5 

51 

48 ! 

50 

53 

52 

IK: the; 
NOOK 

AFTER-' 

4 o 

4 o 

4 l 

38 

43. 

36 

41 

48 : 

4 l 

42 

32 

IN IHE 

CO 

79: 

80 

T 6 

79; 

81 

75 

73 

77 

74 

78' 



Rote: 

Percentages add 
some respondents 

to: insre: tham 100 '^' be 
gave more than one 

cause: 

answer. 





Source: https://wwv\yj 3 jj|ustrydocunnents.ucsf.edu/docs/jshk0000 


1001753151 
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38c, At what hours do^ you usually listeni to the: radio? 

Asked of respondents, who listen 
to the radio as often as once' 
a,week—86^ of total sample 


Number of respondents 


Total 
asked this 


luestlon 


Ana'lyzed by respondents 

_ who'. attend a: _ 

Mfen’s Women's Go-ed 


college college college 


3966 628 230 3108 

( 100 ^): (i(DC^> (100^): (100^) 



$ 




Morning 

BEFORE 8: 

32 

18' 

4 o 

34. 

8: - 9 

10 

6 

17 

10 

9' - 10 

3 

2 

3 

3 

10; - 11 

2 

2: 

3 : 

2 

11 - 12 

2 

1 

3: 

2 

Afternoon 

12 - 1 

6 

5 

5 

7 

1-2 

6 : 

6 

7 

7 

2 - 3; 

11 

10 

10 ' 

11 

3 - ^ 

16. 

10 

13 

17 

h - 5 

20 : 

13 

21 

21 

5 - 6 

18 

15 

18 

19 

Evening: 

6 - 7 

21 

20 

20 

21 

7 - 8 

28 

28' 

27 

28 

8^ - 9 

31 

38 

31 

29 

9 - 10 

3'5 

39 ' 

38' 

34 

i^TER 10 

47 

56' 

66 

44 


Listens 

IN' THE 

MORNING 

4 l 

25 : 

54 

43 

IN' THE 

0 

0 

40 : 

33 

37 

4:2 

IN' THE 

EVENING 

78' 

83 

91 

76 


Note: Percentages add to more than lOC^ because 
Borne respondients gave more than one answer • 




Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


100175315 



INTEHVIEV,^S : NEGRO : COLLEGES' 

38c. At what, hours do you usually listen^ to the. radio? 

Asked of respondents who listen 
to the radios as often as once 
a week--8T/^ of NfeigrO' sample 


”*Total 
asked this 
question 


Number of respondents 522 

(10:0^): 


Morning 


HEFC 5 RE 8 

hi 

8 - 

9 ' 

7 

9 - 

10: 

4 

10 

- 11 

3 

11 

- 12 

3. 


Afternoon 


12 - 1 

7 

1-2 

7 

2 - 3 

9 

3 - 4 

12 

4 - 5 

15 : 

5 - 6 

13 

Evening' 

6: - 7 

21 

7 - 8 

24 

8 - 9 

27 

9 - 10 

35 

AFTER 10 

37 


Listens: 


IN 

THE 

MORNING 

51 

IN 

THE 

AFTERNOON 

40 : 

IN 

THE 

EVENH'JG 

74 


Note:: Pereentaggs add tO' more than lOO^' because 

some respondent.s gave: more than one answer'. 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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1001753153 



3C8 

3 ' 9 a* About how often have you been watching television during, this 
past winter and spring—almost daily,, several times: a week, 
about once a week, less often than that, or not at. all? 

Asked of all respondents 


Analyzed by respondents who are;: 




Male and whose college class is: 

Female 

and whoBe college 

class is 


Total 

sample 

Total 

Fresh- 

man^ 

Soph¬ 

omore 

Junior 

Senio:r 

Total 

Fresh¬ 

man 

Soph¬ 

omore 

Junior 

Senior 

Number of 
respondents 

1+587 

(10:0^'): 

3072 778 

C1005^):(10(D^:) 

752: 772 770 

(: 100 ^)( 10 C^): (lOC^): 

1515 383. 

(100^):(10C^:) 

311 378 377 

(I00^) (l0:c^) (100^): 













DAILY 

14 

16 

17 

15 

17 

15 

11 

11 

12 

11 

10 

SEVERAL. TIMES A 
WEEK 

25 

27 

25 

30 

27 

27 

20 

17 

19 

22 

23: 

ABOUT ONCE: A WEEK 

18 

19 

18: 

19 

21 

19 

17 

16: 

15 

20 

17 

LESS OFTEN THAN 
ONCE A WEEK 

26 

23. 

24 

23 

21 

24 

31 

33 

34 ! 

26 

30 

NOT AT ALL 

16 

14 

15 

12 

13; 

15^ 

21 

23 

20 

19 

20 . 

NO ANSWER 

1 

1 

1 

1 

1 

* 

* 

* 

* 

* 

* 


hk 

o 

o 

*Less: than .5 per cent ^ 

CA: 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 





39a. 


About how often have: you been watching television during this 


past winter' and spring:--almost daily, several times a week, 
about once a week, less often than that, or' not at all? 


Asked of all respondents 


Analyzed by respondents 
who attend a,: 



Total 

sample 

Men’s 

college 

Women' s 
college 

Gb-ed 

college 

Number of respondents 

1^587 

(1005^:): 

738^ 

(100^) 

276 

(,100?^')i 

3573 

(lOO^). 






DAILf 

Ik 

9 

3. 

16 

SEVERAL TIMES A WEEK 

25 : 

23 

6. 

27 

ABOUT ONCE A WEEK 

18^ 

15 

12 

19 

LESS OFTEN THAN ONCE A WEEK: 

26: 

32 

47 

23 

NOT AT ALL. 

16 

19 

32 

l 4 i 

NO ANSWER 

1 

2 

* 

1 


*Less than .5 per cent 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


SSTCSlTOOt 



INTEHVIEWB IK NEGRO COLLEGES 



Abomt how often have yom been watching television during this 
past winter and spring—almost daily, several times a week, 
about once a, week, less often than that, or not at all? 

Asked of all respondents 


Tbtal 

Negro: 

s:ample 

Number of respondents 599 ' 

(lOOf) 

DAILY IT 

SEVERAL TIMES A WEEK 2'5 

ABOUT ONCE A l8 

LESS OFTEN THAN ONCE A WEEK 2'5 

NOT AT ALL 9 

NO ANSWER 6 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753156 
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3915* Here la a list of: different kinds of programs. Would you Ibok through the list 
and' then tell me: which one or two kinds of televiBlon programs' you like the best? 

■' V ' Asked of respondents who vatchi 

teievlialoQ. as often as once a, 
veek--57^ total sample 

^ " 'v Total •' Analyzed by respondents who are: _ 

__• asked Male and whose colilege class is: Female and whose college class is: 

. ' this Fresh- Soph- Fresh- Soph- 

. ,^'llueBtio:n. Tot man omore Junior Senior Total man_ omore Junior Senior 


Number of 
respondbnts 


. 2637 1912 1*66 1*76 502 1*68 725 170 172 198 185 

(aoD^t): (loo^Kioojt) (ioo^t):(iooit') (ioo3t): (ii0o?t)(ioo9t); (10036) (ioo?t) (loo^) 






% 






* 


VARIETY PROGRAMS. 

35 

35 

37 

33: 

37 

31 

36 

32 

38 

39 

36 

^ SPORTS EVENTS' 

34 

43 

42 

39 

50' 

43' 

9 

14 

8 

6 

11 

SERIOUS; PLAYS' 

31 

25 

23 

26 

24 

26 

47 

4l 

42 

55 

49 

j- 'MOVIES, 

25 

25' 

26 

26 

24 

24 

23 ; 

27 

26 : 

22 

118 ! 

' LIGHT PLAYS' 

23 

. 19' 

20 

18 

17, 

20 

34 

40' 

361 

33 

29' 

f STRAIGHT COMEDY: 
PROGRAMS 

% 

21 

23 

23 

21 

24' 

22 

15 

18 

HT 

13 

12 

QUIZ, PROGRAMS 

13 

12 

12 

15 

lo: 

10 

17’ 

18 

17 

15 

19 

-'. NEWS BROADCASTS! 

10 

10 

7 

8 

12 

12 

9 

5 

8. 

12 

ii: 

DOCUMENTARIES 

Q 

9 

8 

8 

9 

11 

7 

5 

5 

9 

8 

r discussions: OF' 

^ PUBLIC ISSUE'S. 

5 

5 

4 

4 

8 

6 

6 

4 

5 

7 

6 

iJ POPULAR ATJD DANCE 
MUSIC 

5 

U 

7 

5 

3' 

3 

6 

8 

5 

6 

6 

{j SERIAL DRAMAS' 

4 

3 

3: 

4 

2: 

3 

5 

5 

6 

4 

7 

. c:iASs:iCAL music 

3 

2 

2 

2 

2' 

3 

4 

2 

3 

5 

4 

WEATHER: PROGRAMS 

2 

2 

2 

1 

3' 

3 

1 

1 

1 

2 

2 

|r RELIGIOUS PROGRAMS 

H 

1 

2 

- 

* 

1 

2 

2 

1 

1 

3 

1 >:0LD F^MILIAR MUSIC. 

* 

•K 

- 

* 

- 

1 

1 

1 

1 

1 

1 

'^'NOKE: 

* 

- 

- 

- 

- 

- 

* 

1 

- 

- 

- 

[J DON'T. KNOW 

* 

* 

- 

♦ 

* 

- 

♦ 

- 

- 

1 

- 

. , NO AN5WTI? 

6 

6 

4' 

7 

5 

7 

5 

6 

6 

4 

5 

L 



*Les;a 

than 

. 5 : per 

cent, 







Hote: Percentages: add to more than 10056 because 
some:reBpondenta gave more than one answer. 


-Souree: httpsi//Ww\/j^dustrydocunnents.ucsf.edu/docs/jshk0000 


1001753157 
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39 ^'. Here is a list of different kinds of programs. Would you look through the list 
and then tell me' which one or two kinds of television programs you like the best? 

Asked' of respondents who watch' 
television as often as once a 
week-- 57 ^ of total sample 


Analyzed by respondents 

Total __ who attend a; 

asked this Men's Women's Co^-ed 

question college college college 

Number of respondents 2637 3^6 57 ** 223 ^ 

(iOG^) (lOO^); (lOO^) (lOO^t) 







VARIETY PROGRAMS. 

35 ' 

27 

37 

36: 

SPORTS EVENTS 

3 ^ 

47 

18 

32 

SERIOUS PIAYS 

31 

30 

63 

30 

MOVIES 

25 

29 

32 

24 

LIGHT PLAYS 

23 

18' 

35 

23 

STRAIGHT' COMEDY PROGRAMS 

21 

22 ' 

l 4 

21 

QUIZ PROGRAMS 

13 

14 

25 

13 

NEWS BROADCASTS 

10 

9 

18 

10 

DOCUMENTARIES 

8 

8 : 

11 

8 

DISCUSSIONS OF PUBLIC ISSUES 

5 

8 : 

2 

5 

POPULAR AND' DANCE MUSIC! 

5 

3 

4 

5 

SERIAL DRA'IAS. 

4 

2 

5 

4 , 

CLASSICAL, MUSIC 

3: 

3 

c. 

3 

WEATHER PROGRAMS 

2 

1 


2 ' 


RELIGIOUS PR'OGrlAMS’ 1 1-1 

OLD FAMILIAR MUSIC: * 1 - * 

NONE * - . * 

DON’T KNOW. * - > * 

NO ANSWER 6 656 

♦Less than .:5 per cent 

Note: Percentages add to more than 100 ^ because 

some' respondents, gave more than one answer. 

Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753158 
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39 b. Here is a list of different, kinds of programs. Would you look through, the list 

and then tell me which one or two kinds of televisioni programs you like the best? "" 

Asked of respondfents who watchi 
television as often as once a 
week-- 6 o^ of Nfegro KRTirpI p 


Total 
asked this 
question 


Number of respondents 357 

( 100 ^): 

$ 


VARIETY PROGRAMS 

33: 

SPORTS EVENTS; 

32 

SERIOUS PLAYS. 

30 

MOVIES 

30 

QUIZ PROGRAMS 

23 

NEWS BROADCASTS' 

13 

STRAIGHT COMEDY PROGRAMS 

13 ' 

SERIAL DRAMAS 

12 


LIGHT PLAYS 

DISCUSSIONS. OF PUBLIC ISSUES 
POPULAR AND DANCE MUSIC 


WEATHER PROGRAMS 5, 
DOCUMENTARIES k, 
RELIGIOUS PROGRAMS. 4 
CLASSICAL MUSIC 3, 
OLD FAMILIAR MUSIC * 

NO ANSWER 6 


11 

9 

6 : 


*Less thani .5 per cent 

Note:: Perce:ntages add toi more than 100 ^ because 
some respondents gave more than one' a'nswer. 


C^: 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


100175315 
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39c^. At what hours do you vusuAlIy watch televlBlonf' 

Askedi of respondents who watch 
televielon as often as once a 
week--5T^ of total san^le 


Analyzed by respondents who are; 


r 

r 

r 


Bmcber of 
respondents; 


Morning 
BEFORE 3 
8 - 9 
9 - 10 
10 - 11 ' 
n - 12 

Afternoon 


Total M^e and, whose college class is: 
asked this Fresh- Sopho^ 

question Total' man more Junior Senior 


female: and whose college class Is 
Ffesh- Sopho- 


Total 


more Junior Senlo: 


2637 

(I00?fc)' 


1 

1 

1 

1 

1 


1912 U66 H76 502' h68 

(XQO^) (lOO^O (100^) (ICX)^) (loo^)i 


725 170' 172 198 185 

(100^) (100*^)' ( 100 ^) (loo^.): (lOOjt) 


1 

1 . 

1^ 

1 

1 


1 

1 

2 

II 

1 


♦ 

♦ 

1 

1 

1 


i 

1 


1 

1 

* 

Ir 

* 


1 

1 


Vatches .:: 

IK THE MORNm 2 
IN'. THE AFTER¬ 
NOON 15 

inithe;evendjg 95 . 


15 : 

95 i 


lh\ 

96 


14' 

92 


16 

96 


18 

96 


12 

96 


13 

98 


9 

95 


16 

95 


Note: 


*Le:sS' than ,5 per Ge:nt 
Percentageis add to more than ICO^i because 
some respondents gave more theui one answer* 


1 

1 

1 

1 

1 


12: - 1 

1 

2 

2 

♦ 

2 

3 

1 

1 

- 

1 

1 

1 - 2 

3 

4 

4. 

3^ 

3 

5 

1 

2 

1 

2 

1 

2 - 3 

7 

8 

3' 

6 

9 

10 

3 : 

4: 

3 : 

4' 

- 

3 - 4 

7 

8: 

8: 

6 

8 

9 

5' 

2 

5 

7 

4 

4: - 5: 

6 

6 

6; 

6 

7 

6 

6 

4 

5 

8 

5 

5 - 6 

5 

5 

4 

6 

4 

7 

6, 

3' 

4 

9 

6 

vening 

6.. 7 

19 

21 

22 

19 

18 

• 2 k 

16 

16 

15 

201 

12 

7 - 8 

48 

48 

^5 

iii+. 

49 

51 

48 

50 

52 

42 

50 

8 - 9 

64 

6 l 

64 

56 

62 

62 

73 

74' 

72 

70 

77 

9 “ 10: 

59 

57 

58 ^ 

52 

61 

59 

63' 

56 

67 

64 

65 

AFTER 10 

4o 

42 

3:9 

39 

47 

k3 

36 

29 

35 

37 

42 


L 

L 


101 
97 


L 

L 

L 


c 

o 

-Hk 

Cl 

CO 

05 

O 



Source: httDs://www^ „. -,trvdocunnents.ucsf.edu/clocs/ishkieOQ 
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39c.’ At’ what hours db you usually watch television'? 

A’Sked, of respondents who watch 
television as often' as once a 
week--57'5() of total sample 




Analyzed by respondents 


Total 

who attend 

a: 


asked this 

Men' S' 

Women's 

Co-ed 


question 

college 

college 

college 

Number of respondents 

2637 

346 

57 ** 

2234 

(10:0^): 

(100^): 

(lOG^) 

(100?^): 






Mornine; 

BEFORE 8 

1 

1 

- 

1 

8 - 9 

1 

1 

2 : 

1 

9 - 10 

1 

- 

- 

1 

10 - 11 

1 

- 

- 

1 

11 - 12 

1 

- 

- 

1 

Afternoon 

12 - 1 

1 

- 

- 

2 

1-2 

3 

2 

- 

3 

2 - 3 

7 

10 : 

- 

6 

3 - ^ 

7 

10 . 

2 

7 

k - 5 

6 

6 : 

5 

6 

5 - 6 

5 

8 : 

4 

5 

Evening' 

6 - 7 

19 

12 ! 

7 

21 

7 - 8 

k& 

29 

21 

51 

8 - 9 

6 k 

59 

72 

65 

9 - 10 

59 

61 

82 

58 

AFTER 10 

4 o 

51 

54 

38 


Watches: 

IN THE 

MORNING 

2 

1 

2 

2 

IN THE 

AFTERNOON 

15 

16 

5 

15 

IN THE 

E) 7 ENING 

95 

97 

96 

95 


**Pfercentages based ©n less than 100'cases are often unreliable. 
Note: Percentages add to more than llOOjt because. 

some respondients; ga've more than one answer.’ 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753161 
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INTERVniWS IN NEGRO: COLIE'GES 


39e. At what hours do you usually watch television?. 


Asked of respondents: who watch 
television as- often, as once a 
week—6o^ of Neigro sample 


Total 



asked this 


question 

Humber of respondents 

357 

( 100 ^) 



Morning 


BEFORE 8 

1 

8 ' - 9 : 

1 

11 - 12 

1 


Afternoon 


12 -1 


1 - 2 : 

5 

2 - 3 

7 

3 - 

6 

k - 5 

7 

5 - 6 

8 


Evening 


6 - 7 

21 

7 - 8 

43 

8 - 9 

53 

9 - 10 

51 

AFTER: lu 

36^ 


Watches: 


IN 

the; 

MORNING: 


IN 

THE 

0 

G 

22' 

IN 

THE 

EVENING 

95 


Note: Percentages add to: more thani 100 ^' because 
some respondents gave more than one answer. 




Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1Q0175316 



f 

I 

I 

I 

I 

I 

■ 

I 

I 

I 

a 

a 

a 

a 

a 

a 

I 

a 

II 

I 
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40 . NdW' this is- all except for a couple of questions on beverages'. Roughly^ about how 
often do you' dJrink (coffOe, tea, milk)' around this time of year--more than' once 
a day,, once a d&y^ several times a weekonce a^ week^ less often than that, or never? 

Asked of all respondents 


Total 

sample 

Number of respondents^ I4J587 

( 100 ^): 


a.. Coffee 

SEVERAL.TIMES DAILY 
ONCE A DAY 

SEVERAL TIMES' A WEEK 

ONCE A WEEK 

LESS OFTEN 

NEVER 

HO ANSWER. 


b., Tea 


39 

23 

9 

5 

5 

19 

* 


once; a day 

SEVERAL TIMES 
ONCE A WEEK 
LESS OFTEN 
NEVER 

DON'T KNOW. OR 
NO ANSVffiR 


c. Milk 


SEVERAL TIMES DAILY 
ONCE A DAY 

SEVERAL TIMES A WEEK 
ONCE: A WEEK 
LESS. OFTEN 
NEVER' 

DON'T KNOW OR 
NO' ANSWER. 


65 

21 

5 

2 

2 

5 


Analyzed by Question 2 a: respondents who, are;: 


Male and are: 


Not 

Cigprette cigarette 
smokers smokers 


Ffemale and are: 


Total 


Not 

Cigarette cigarette 
smokers. smokers 


38 

23 

9 

5 

5 

20 

*: 


69 

18 

5 

2 

2 

4 i 


1500: 


15 T 2 


23 

8 

3 

3 

9 

* 


22 

23 

11 

8 : 

7 i 

29 

*: 


61 

23 

5 

3 

3 

5 


7 T 

14 

4 

2: 

1 , 

2 


*Less than' .,5 per cent 


Total 

1515 

(I0:05t): 

43 

22 

7 

4 

6 

18 

* 


58 

25 

6 

2 

3 

8 


653 

(100^): 

60 

IT 

6 

3 

4 , 

10 


50 

28 

7 

2 

4 

9 


862 


29 

25 

9 

5 

7 

25 

* 


DAILY 6 : 

5 

5 

5 

8 

7 

9 

13: 

12 

10 

l 4 i 

15 ' 

13^ 

16 

A WEEK 12; 

11 

10 

12 

14 

14 

15 

11 

11 

10 

11 

12 

12 

13 

21 

21 

22 

20 

21 

21 

21 

36: 

40 : 

42 

36 

30 

33: 

26 

1 

* 

1 

* 

* 


*: 


61 

22 

6 

2 

3 : 

. 6 


O 

o 

•v} 

a 

CO 


(continued) 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 



40 . Now this is' all exeept for a couple of questions on beverages. Roughlyj 
about how often dO' you dirinic ^highball or cocktail, beer) around 
this time of year—more than once a day^ once a day^ several times 
a. week, once a week, less often: than that, or never?: 



Asked of all respondents 



Analyzed by Question 2 a,: re:sp:o:ndent:s who are: 


Male and are: Female and 

are: 


Not: 

Not, 

Total 

sample 

Cigarette cigarette Cigarette 

Total smokers' smokers Tota'l smokers 

cigarette 

smokers, 


Number of respondbnts 4587 

30:72 

15:00' 

1572 

1515: 

653 

862 


(100^) 

(100^) 

(10,0^) 

(100|(>) 

(100^) 

(lOO^t)' .. 

(100^) 




$ 


10 

I0 ' 

$ 

d. Highball or cocktail 






' - : 

SEVERAL TIMES, 

DAILY * 

* 

* 

*: 

- 

- 

- 

ONCE A DAY 

1 

2 

3 

1 

* 

1 

- 

SEVERAL TIMES, 

A WEEK 10 

12 

15 

8 

6, 

10: 

3 

ONCE A WEEK 

19^ 

19: 

24 

13: 

20' 

29, 

13 

LESS OFTEN 

35 

3U 

37 

33 

35 

41, 

30 

NEVER 

35 

33 

20: 

45 

39 

19 

54 

DON "T' KNOW OR 








NO ANSWER 

-*■ 

* 

1, 

* 

*: 

- 

* 


e. Beer 


SEVERAL TE-IES: 

DAILY 

1 

2 

2 

2 

* 

* 


- 

ONCE A DAY 


3 

4 

5 

3 : 

* 

1 


*: 

SEVERAL TUffiS, 

A WEEK 

19 , 

-25 

33 

17 

6 

11 


2 

ONCE A WEEK 


19 ^ 

21 

26 

16 

l 4 

22: 


8 

LESS OFTEN 


23 , 

23: 

21 

25 

24 

30' 


19 

NEVER 

DON'T' KNOW, OR 


35 

24 

12 

36 

56 

3'6 


71 

NO ANSWER 


* 

1 

n 

1 




* 








V 

0 





*Les:S 

than .5 pe:r 

cent 



01 



<75 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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I 

I 

I 


ItiOv Nbw this is all except for a couple of questions: on Leverages. Roughly, about how 
often do you dlrink (coffee', tea,; miilk) around this time of ye'ar--more than once 
a day, once a day, several times a week, once a week, less often than that, or never? 




Asked, of all respondents 


I 

I 






I 

I 

I 

I 

i 

I 




Analyzed by Question 2 a“ 

respondents who 

are: 


Male and are: _ 

Female and 

are: 

Tbtal 

Not: 


Nbt 

Negro: 

sample: 

Cigarette cigarette 
Tbtal smokers: smokers 

Cigarette 
Total smokers. 

cigarette 

smokers 


Number of resp:ondents 599 ' 

298 

181 

117 

301 

138' 

163 

(lOO^) 

(100^) 

(100^) 

(100^): 

(100^) 

(100^) 

(100^): 

a,. Coffee 






" i> 

SEVERAL TIMES DAILY 7 

9 

12 

31 

6 

7 

9 

ONCE A DAY 30 

29 

32 

25 ' 

30 

4 l 

22 

SEVERAL TIMES A WEEK 11 

IL; 

14 

13 ' 

9 

9 

9 

ONCE A WEEK 5 

5 

5 

6 : 

k 

5 

4 

LESS OFTEN' 12 

12 

10 

15 

13 

12 

14 

NEVER 3 ^ 

DON'T KNOW OR NO 

31 

26 

38' 

37 

25 

46 

ANSWER 1 

* 

1 

- 

1 

1 

- 


b. Tea 

SEVERAL. TIMES' DAILY 1 

1 

1 

1 

2 ' 

2 

2 

ONCE A DAY l 8 ^ 

19 

16 

22 

17 

' 17 

17 

SEVERAL, TIMES A WEEK 20 

18^ 

15 

23 

22 

22 

21 

ONCE A WEEK 9 

9 

9 

9 

9 

12: 

7 

LESS' OFTEN 27 

25: 

2:5 

26 

28: 

22' 

32 

NEVER: 24 

28' 

33 

19 

21 

23. 

20 

DON'T KNOW OR NO 

ANSWER' 1 

* 

1 


1 

2 ' 

1 



Milk 


SEVERAL TIMES 

DAILY 

23 

23, 

22 

24 

22 

25 


20 

ONCE A DAY 
SEVERAL TL'iES 

A WEEK 

50 

12 

53 

14 

55 ' 

13 ' 

51 

15 

48 

11 

43 

11 

C 

53 ' 

11 

ONCE A WEEK 


2 

1 

1 

1 

2 

2 

W' 

2 

LESS OFTEN: 


6 

4 

3 ' 

5 

8 

9 


7 

NEVER 


7 

5 

5 

4 

8 

9 

Cl 

. 7 

DON'T KNOW' OR 

NO 







CO 


ANSWER. 


* 

* 

1 


1 

1 











o - 










01 





*Less 

than 

.5 per cent 






(continued) 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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40 . Now this is all except for a couple of questions on 'beverages. Roughly^ 
aljout. how often cLo you drinlt (highball or cocktail, beer)' around 
this time of year--more than once a day, once a day, several times 
a.week, once a week, less often: than that, or never? 



Asked of all respondents 

Analyzed by Question 2 a: respondents vho are: 


Male and are:: 

Female and are: 

Total 

Not 

Not 

Negro 

Cig&rette cigarette 

Cigarette cigarette 

sample: 

Total smokers; s:mokers 

Total smokers smokers 


Number of respondents 

599 

298: 

181 

117 

301 

138 

163 


(100^) 

(100^) 

(100^) 

(100?&): 

(10:0^) 

(100^) 

. (10:0^) 

d. Hl^ball or cocktail 






I0 


SEVERAL TIMES 

DAILY 

* 

* 

~ 

1 

* 



ONCE A DAY 


1 

1 

2 





SEVERAL TIMES 

A WEEK 

7 

10 

14 

5 

3 

7 

1 

ONCE A WEEK 


18 

26 

301 

20 

10 

l4 

7 

LESS OFTEN. 


37 

35 

33 

37 

4 l 

46 

35 

NEVER 

DON'T KNOW OR 

NO: 

35 

27 

20 ' 

37 

44 

30 

56 

ANS'r^ER 

e. Beer 


2 

1 

1 


2 

3 

1 

SEVERAL TIMES 

DAILY 

1 

1 

2 

1 



^, 

ONCE A DAY 


1 

3 

3 

3 




SEVERAL TIMES 

A WEEK 

13 

18 

22 

12 

7 

13 

2 

ONCE A WEEK 


l 6 

23 

26 

16 

11 

18 

5 

LESS OFTEN 


27 

29 

29 

29 

25 ' 

31 

20 

NEVER 

DON'T KNOW OR 

NO' 

ki 

26 

17 

39 

56 

37 

72 

AI^SWER 


1 

* 

1 

- 

1 

1 

1 





0 


0: 





*Less than .5 per cent 

CA 

CO 


1 -^ 

05 

(75 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 




I 



Source: https://www.industrydocuments.ucsf.edu/docs/jshkOOOO 




89T:cs<iT00T 


\ \ 


Source: https://www.industrydocuments.ucsf.edu/docs/jshkOOOO 
















3£2 


DISTEUBOTION 


Analyzed by Question' 6 a; 



Total 

sanple 

Total 

cigarette 

smokers 

Philip 
Morris 
(R & K) 

Marlboro: 

Camel 

Chester¬ 
field 
(R & K)' 

L & M 

(r & k) 

Number of respondents 

1+587 

2153' 

69** 

155 

83** 

293 

193 

(100^) 

(100?6): 

(1005^): 

(100^): 

(100^) 

(100^.) 

(100^)' 









Sex 

Male 

67 

70 

90: 

63, 

87 

78 

52 

Female 

33 

30' 

10 

37 

13 

22 

48 

Age 

Under l6' 








16 

* 

* 

- 


- 


- 

IT 

1 

1 

- 

- 

1 

1 

1 

18 

11+ 

13: 

10 

23 

2 

13 

14 

19 

21 

19 

22 

15 

12 

17 

18^ 

20' 

20 

21 

19 

24! 

13 

25 

22: 

21 

18 

18^ 

26 

23 

23 

18 

18' 

22 - 21; 

17 

19: 

14 

11 

21 

17 

17 

25 or over 

8 

9 

9 

4 

28: 

9 

10' 

No answer 

1, 

* 

- 

- 


- 

* 

Locatllon of stMent' s home 
New' England 

5 

6 

13 

10 


4 

8 

Middle Atlantic 

14 

16 

14 

34 

17 

20 

18 

East North Central 

21 

21 

23 

10' 

22' 

18: 

23 

West North Central 

20 

20 

16 

12 

20' 

20 

15 

South' Atlantic 

9 

9 

3 

4 

5 

9 

5 

East South Central 

4 

3: 

- 

3 

2 

3 

2 

West South Central 

6 

5 

3^ 

4 

7 

5 

4 

Mountain or Pacific 

17 

14 

19 

13 

22 

31 

22 

No answer 

5 

6: 

9 

10 

5 

10 

3 

Class 

Freshman 

25 

23 

29 

19 

12 

22 

22 

Sophomore 

25 

25 

28: 

27 

24 

21 

24 

Junior 

25 

27 

30 i 

29 

39 

29 

24 

Shnior 

25 

25 

13 

25' 

25 

26 

30 

Where student lives 

Dormitory 

39 

36 

39' 

44 

13 

35' 

42 

Fraternity or sorority 

13 

14: 

9 

13 

3 

15 

12 

Own: home 

34 

34 

23 

34 

59' 

36. 

35 

other 

14 

15 

29 

8 

23 

13 

' 10 

No answer 

* 

1 

- 

1 

2 

1 

1 


*Less than 

**Percentages based on less than 


10017531G9 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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323 


respondents whose present regular brand Is:__ Total 






Other non- 

-filter 

Other 



non^ 

Lucky 

Pall 



Regxalar 

King 

filter 

Don't 


cigarette 

Strike 

Mall 

Viceroy 

Wiinston 

size 

size 

(R 86 K): 

knoW' 


smokers 

327 

442 

212 

221 

4o*'* 

28** 

68** 

22**- 


2434 

(lOO^)' 

(1005^) 

(IOO5&): 

(:1005&) 

(100^) 

(100^) 

_ (100^) 

(1005^): 


(10056) 

56 



$ 






i 

91 

71 

40: 

63 

90 

71 

50 

73 


65 

9 

29 

60: 

37 

10 

29 

50 

27 


35 

1 

- 


- 

- 

- 

• 

- 


* 


1 


1 

5 

- 

4 

- 


2 

14: 

10 

14 

12: 

5 


16 

32 


15 

18 

21 

25 

21 

10 

28': 

18 

9 


22 

21 

19 

20' 

24 

15 

7 

19 

23 


19 

16 

17 

16 

15 

27 

11 

18 

13 


19 

23' 

23 

18 

14 

28 

291 

12 

14 


16 

T 

9 

7 

13 

10 

25 

10 

3 

9 


7 

* 

5 

5' 

3' 

6: 

15 

7 

6 

18 


4 

14 

16 

9 

8: 

28: 

25 

17 

23 


12 

26 

23 

19 

22' 

20 

11 

20 

23 


21 

18 

20 

25 

31 

5' 

18 

15 

9 


20 

9 

8 

3 

19' 

12' 

21 

12 

27 


10 

3 

4 

6 

4 


- 

9 

- 


4 

4 

6 

9 

3 

8 

- 

- 

- 


6 

19 

12 

19 

5 

12 

14 

9 

- 


19 

2 

6 

7 

2 


4 

12' 

* 


4 

28 

18^ 

25 

20 

20 

14 

32' 

4i 


27 

25 

28: 

23' 

27 

15 

36 

16. 

14 


25 

24 

25 

30 

25 

33: 

11 

22' 

9 


23 

23 

29, 

22 

19 

32 

39 

30' 

36 


25 









0 












33 

36 

36: 

39 

35 

22 

4l 

46 


4a 

17 

19 

16 

11 

20 

14 

13 

- 


11 

31 

30 

35 

35' 

17 

50 

38 

36' 

Cl. 

35 

18 

15 

12 

15 

28: 

14 

6 

18 

CO' 

L ^ 

' 13 

1 

- 

1 

- 

- 

- 

2 

- 

>} 

* 









0 



• 5' per cent 

100 cases are ofiteni iinreliatle* 


(continued) 


Source: https://www.industrydocuments.ucsf.edu/docs/jshkOOOO 



DISTEIBUTIONi 



Total 

Total eigarette 
sample smokers 


Number of respondents 

4587 

2153 : 

(100^) 

(100^): 


$ 


Belongs to sorority or 

fraternity 


40 : 

Not a member 

57 

56' 

No answer 

k 

4 

Marital status 

Married 

10 

n 

Not married 

89 

89 

No answer 

1 

*; 

Size of place where 
student, liveS' 

Over IjOGQ'fOQO 

19 

20 

500,000 - 1 , 000 , 000 : 

19 

19 

100,000 - 500,000 

15! 

15 ! 

25,000 - 100,000 

18' 

18 

2,500 - 25,000 

19 

19: 

Under 2,500 or rural 

8 

7 

No answer 

2 

2 ' 

Location: of college: 

New England 

8 

8 ! 

Middle Atlantic 

11 

13 

East North! Central 

2 k 

26 

West North! Central 

19 

19 

South Atlantic 

11 

10 

East South Central 

3 

2 

West South Central 

6 

6 

Mountain 

3' 

3 

Pacific 

15 ! 

13 ' 

Size of college 

Over 8,000 

34 

35 ! 

l 4 -, 000 : - 8 , 000 ! 

33 

34 

1 , 000 : - 1,,000 

2 k 

24 

500' - 1,000 

7 

5 

Under 500 

2 

2 : 

Type of college 

Men's college 

16 

19 

Women's college 

6 

6 

Co-ed college 

78 

75 : 


Aoalyzed "by Question 6a; 


Philip 



Chester- 

- 

Morris 



field 

L & M 

(R & K) 

Marlboro 

Camel 

(R & K) 

(r & k) 


155 

83** 

293 

193 

ilG 0 $) 

(100^) 

(100^) 

(100^)' 

(100?^)| 

$ 


I0 



46 

37 

4 o 

47 

37 

54 

57 

58 

48 

58! 

- 

6 

2 

5 

5 

4 

8 

36: 

7 

10 

96 

92: 

64 

92 

• 89 




1 

1 


28 

25 

30 ' 

24 


21 

10 

19 

28 

26: 


22 

14 

14 

10 

12 


13. 

16 

20 

6 

17 


18 

29 

11 

16 

15 


18' 

3 ': 

8 

8 

5 


7 

- 

3 

2 

1 


1 

10: 

13 


8 


13 

17 

35 

13 

16 


10 

28^ 

14 

25 

24 


26 

17 

9 

21 

21 


14 

6 

6 

7 

11 


n 

- 

2 

- 

3: 


1 

3 

5 

6! 

6 


3 

4 

3 

9 ' 

2 

R 

0 

C 

1 V 

6 

15 

13 

19 

9 

16 

38 

37 

45 

33 

r* 

37 

30 

32 

33 

40 ' 

07 

29 

22 

21 

20 

21 


22 

10 

9 

- 

5 


10 

- 

1 

2 

1 

H - 

2 

26' 

17 

14 

24 


16 

1 

15 

- 

3 


14 , 

73 

68i 

86 

73 


70 


♦Less thaji 

**Perceiit6Lges based on less t han 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 
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respondents whose present regular breind Is : 


Lucky 

Strike 

Pall 

Mall 

Viceroy 

Winston 

327 

442 

212 

221 

(lOO^) 

(lOO^) 

o 

H 

( 100 ^): 





36 

4.5 

46 

30 

6 l 

50 

51 

65 

3 

5 

3 

5 

8 

12 

6 

14 

90 

88 

94 

86 

2 


* 

- 


21 

16 

24 

14 : 

12 ' 

18 

23 

17 

20 ! 

16 

14 

15 ' 

19 ' 

17 

13 : 

20 : 

23 

19 

18 

21 

4 

8 . 

5 ’ 

11 

1 

6 

3 : 

2 ' 

5 

8 

3 

12 : 

9 

10 

7 

6 

32 

27 

25 

25 

l 4 

23 ' 

22 

26 

11 

10 

5 

17 

3 

2 

3 

2 

6 

7 

11 

2 

2 

2 

4 

3 

18 

11 

20 

7 

37 

34 

35 

32 

36 

37 

31 

24 

21 

26 

26 

34 

4 

2 

5 

7 

2 

1 

3 

3 

24 

19 

3 

21 

1 

4 

7 

13 

75 

77 

90 

66 

) per 

cent 




100 cases axe often unreliable. 


Other non-filter 
Regular King, 

Other 

filter' 

Don't 

size 

size 

(R & K) 

know 

4o->^ 

2&**' 

68** 

22**- 

(100^) 

(100^): 

_(100^) 

(100^) 

i> 


$ 


38 

64 

29 

9 

50 

36: 

69 

86 

12 


2 

5 


21 

13: 

9 

100 

79' 

87 

91 


5 

29 

7 

4 i 

5 

4 

25 

9 

22 

32 

13 

5 

26 : 

14 

28 

18 

22 

l 4 

22 

27 

18 ' 

7 

2 

- 

— 

— 

3 ' 

* 

15 

7 

10 

18 

23 

25 

15 ' 

37 

15 

21 

38 ': 

27 

10 

18 : 

10 

9 

15 

- 

7 

6 : 

9 

7 


2 

- 

10 

7 

5 

- 

5 

22 

7 


25 ' 

43 

4 o 

9 

50 : 

32 

31 

36 

23 

25 ' 

22 

32 

- 

- 

7 

9 

2 

- 

— 

14 

35 

7 

9 

45 : 

2 

- 

10 

9 

63 

93 

81 

46 


Total 

non- 

cigarette 

smokers 


37 

59 

4 


9 

90 

1 


17 

19 
15 

18 

20 

9 

2 


7 

9 

22 

19 

11 

3 . 

7 

k 

18 


O 

N| 

O) 

CO 


34 

32 

23 

8 

3 ' 


14 

6 

80 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 




INTEEVIEWS: IN NEGRO COLLEGES 


DISTRIBUTION OF RESFOIffiENTS 



Total 

Total 

Tbtal 


Negro 

cigarette 

non-cigarette 


sample 

smokers 

smokers 

Number of respondents 

599 

319 

280 

(10:0^): 

(100^): 

(100^) 

Sex 




Kale: 

50 

57 

42 

Female 

50 

43 

58 

Age 

l6 

* 

* 

* 

17 

4i 

3 

5 

18 

11 

11 

11 

19 

19 

16 

22' 

20 

21 

18 

24 

21 

18 

21 

14 

22 - 24 

20 

24 

17 

25 or' over 

7 

7 

7 

Not reeordied 

* 

* 

* 


Location of Student's Home: 


New Eh^jiand 

3! 

3 

2 


Kiddle: Atlantic 

6 

11 

5 


East North Central 

6 

7 

5 


West North' Central 

1 

2' 

1 


South Atlantic 

53 

52: 

55 


East South Central 

8 

9 

6 


West South: Central 

16: 

13 

19 


Kountain or Pacific 

2 

1 

2 


Not recorded! 

3: 

2 

5 


Class': 

Fheshman 

25 

24 

26 


Sophomore' 

25 

22 

28 


Junior 

26: 

30 

21 

O 

Senior 

24 

24 

25 

O 

Where Student. Lives:: 

Dormit:ory 

63 

65 

6l 

CT 

cj 

Fraternity or Siororlty 

* 

* 

- 


Ovn home 

22 

20 

25' 


Other 

l4 

l4 

13 

CJ 

No answer 

1 

1 

1 



*Less than' .5 per cent 


(con-tinuedO 

Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 





BiTJERVIEWS IN NEGRO GOELBGES' 


DISTRiIBUTIONi OF RESPONDENTS^ 



Total 

Total 

Total • 


Negro 

cigarette 

non-cigarette 


sample 

smokers 

smokers' 

Humber of respondents 

599 

319 

280 

(100^) 

(100^) 

(100^) 





Belongs to sorority or fraternity 

29 

36' 

62 

22 

Not a member 

69' 

76 

Not recorded 

2 

2 

2 

Marital Status: 

Marriedi 

6 

7 

5 

Not married 

91 

89 

93 

Hot recorded 

Size of place Where Student Lives 

3 

4 

2 

Over 1,000,000’ 

3 

4 

2 

500,000: - l,000i,000 

19 

16 

23 

100,000' - 500,000: 

10: 

12: 

8 

25,000 - 100,000' 

35' 

39^ 

30 

2,500 - 25',000 

20: 

19 

22 

Under 2,500 or rural 

101 

7 

12 

Not recorded 

3 

3 

3 

Location of College:, 

"South' Atlantic 

6? 

67 

67 

East South. Central 

16 

20 

12 

West South Central 

1? 

13 

21 

Size of College; 

1,000 - a,000 

59 

52 

65’ 

500 - 1,000 

33^ 

39 

27 

Undhr 500 

8 

9 

8. 

Type of College: 

Men's college 

8' 

11 

5 

Women’s college 

8 

9 

7 

Co-ed college 

84 

80 

88 


Source: https://www.industrydocunnents.ucsf.edu/docs/jshkOOOO 


1001753174 






1001753175 





































































































































































